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Industrial Chemical Industry Says 
Protective Tariffs Hinder Sales 


Representatives of the industrial 
chemical industry, which does an ex- 
port business approximating a quarter 
of a billion dollars annually, at a meet- 
ing with U.S. Department of Com- 
merce officials in Washington on April 
26 outlined some of the obstacles to 
expansion of their sales in foreign 
countries. 

The meeting was the ninth of a 
weekly series the Department is hold- 
ing with key industries with the object 
of developing ways in which the Gov- 
ernment may seek to ease foreign trade 
restrictions and promote export of U.S. 
goods. 

Spokesmen for the industry, which 
puts out such products as sodium com- 
pounds; acids, anhydrides, and. alcohols, 
said some of their products encounter 
tariff barriers in Europe and indicated 
their belief that new problems will be 


created by the functioning of the Com- 
mon Market. 

Import licensing in Latin American 
countries, designed to protect local in- 
dustries, as well as tariff restrictions, 
hinder sales to that area, the repre- 
sentatives said. Special mention was 
made of the growing trade between 
Latin America and Iron Curtain coun- 
tries under bilateral agreements. 


In a move to strengthen the attempts 
of U.S. tariff negotiators in their dis- 
cussions of mutual tariff concessions 
with representatives of foreign Govern- 
ments at the forthcoming sessions to be 
held in Geneva under the General 
Agreement on Tariffs and Trade, indus- 
try spokesmen said they would furnish 
the Department of Commerce with lists 
of countries where trade restrictions 
are encountered and products affected. 


(Continued on page 40) 





Commerce Field Offices Have Vital 
Part in New National Export Program 


The International Trade Specialists 
in the U.S. Department of Commerce 
Field Offices are prepared to assist 
business firms in developing and expand- 
ing markets abroad, whether ‘the’ firms 
are experienced exporters or are just 
entering this field. Assistance in export 
promotion that can be obtained through 
the Field Offices include: 


Finding markets abroad. 


Locating business partners abroad 
such as agents, distributors, etc. 

Furnishing business information on 
foreign firms. 

Providing specific business opportuni- 
ties abroad. . 

Furnishing information on foreign 
duties and regulations. 

Informing commercial offices at U.S. 
Foreign Service Posts of impending 
visits by U.S. businessmen. 

Advising on the types of business or- 
ganizations to be set up abroad. 

Explaining the documentation re- 
quired to make export shipment. Con- 
sult the nearest Field Office on these 
and many other foreign trade matters 
on which they can be of assistance. 
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New National Export Expansion Program 


Increased Exports Held Vital to U.S. 
Interests at Home and Abroad 


The President, on March 17, sent a message to the Congress rec- 
ommending a program of Government-business cooperation designed to 
generate a substantial increase in the volume of U.S. exports. You are 
fully aware of and I assume share the concern of the President and of 
Government and private agencies with the problems inherent in our 
present adverse balance of payments. 

As we consider both the problems and the opportunities inherent 


in trade, let us keep in mind this vital, human fact: Sales abroad. 


strengthen private business and make jobs at home. The livelihood of 
approximately 414 million U.S. workers depends on world trade. We 
must promote their interest. The current program to expand exports 
offers a powerful means of maintaining and increasing domestic em- 
ployment. 

At the request of the President, I have appointed an advisory com- 
mittee of five outstanding business executives with wide experience 
in trade to plan and promote an export program by business; to enlist 
the active support of existing national and local business groups; to 
find sectors in which better results can be obtained; to assist and en- 
courage business groups abroad, and to develop an organizational struc- 


ture adequate for these purposes. 


Analysis of Exports and Imports 

A detailed analysis of our export 
trade by commodity and by country 
shows that many factors entered into 
the export slump which started in the 
last half of 1957 and continued through 
mid-1959. The first half of 1957 was a 
period of exceptional export gains re- 
sulting in part from unusual, tempo- 
rary conditions such as the Suez crisis 
and abnormal demands for our cotton 
which had been repriced for export on 
a competitive basis. 


A worldwide boom in production and 
trade reached its climax in 1957 and 
tapered off in 1958 with a consequent 
reduction in demand for industrial ma- 
terials and producers equipment. Our 
exports to Latin America, Asia, and 
Africa felt the effects of shrinking for- 
eign exchange earnings in those regions. 
Prices for their primary export prod- 
ucts declined without any gain in vol- 
ume. 

Last year our exports recovered some- 
what with noteworthy increases over 
1958 in exports to Canada, Australia, 
and Japan. Modest gains were made in 
some parts of Asia and Africa. Sales of 
U.S. products in Latin America con- 
tinued to shrink. Exports of cotton and 
coal were also sharply reduced. Exports 
of aircraft were much lower since de- 
liveries of piston-engine planes had 
ceased and the expected bulge of jet- 
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Excerpted from a statement by 
Secretary of Commerce Frederick 
H. Mueller before the Senate In- 
terstate and Foreign Commerce 
Committee, April 25. 





powered plane exports had not yet been 
felt. 

All present signs point to larger ex- 
ports this year than in any prior year 
except 1957. The economies of foreign 
industrial areas are expected to grow 
during 1960 and improvement seems 
likely in our sales to nonindustrial areas 
where additional gains in foreign ex- 
change earnings should result from bet- 
ter prices and volume of their products. 

Steps which have been taken to elim- 
inate long-standing restrictions against 
dollar goods are expected to open up 
new opportunities for U.S. exporters. 
Although imports are expected to rise 
this year, their increase should be 
smaller than that of exports. 

On the basis of export and import 
trends as currently perceived, we should 
experience a recovery in our export sur- 
plus in merchandise trade. I would like 
to emphasize, however, that in even the 
most optimistic predictions the improve- 
ment is insufficient to reduce the deficit 
in our balance of payments to a tol- 
erable level. 


Competition Increasing Abroad 

In addition to the above very brief 
analysis of the movement of our ex- 
ports I call your attention to one fac- 
tor which I believe has exerted a very 
serious adverse effect in the recent past 
and can become more dangerous every 
year unless strong countermeasures are 
taken at once. 


Briefly stated, the sellers market for 
American products existing for the first 


decade after World War II is definitely 
and finally over. U.S. business will have 
to face a world market in which its 
outstanding talents and abilities must 
be brought to bear with the same skill 
and drive as they are in America. U.S. 
businessmen are unmatched in making 
the “hard sell.”” They must use the same 
methods in all the countries of the 
world. 


The industrialized countries of West- 
ern Europe and Japan are aggressively 
selling their products all over the world. 
Report after report by our Embassies 
drive home the message that salesmen 
with order books are multiplying every- 
where. Government assistance at home 
and in foreign posts is being expanded 
rapidly and effectively. Foreign busi- 
nessmen have scores of government 
trade experts to assist them. These ex- 
perts are located in all critical areas 
of the world. Observations of our Com- 
merce officials who have visited foreign 
countries fully confirm this situation. I 
have personally visited many countries 
and discussed the problem of the grow- 
ing sales pressures with our officials, 
with representatives of U.S. companies 
overseas and with knowledgeable for- 
eign private businessmen and govern- 
ment officials. 

This firsthand experience of our own 
gaps and weaknesses in the face of the 
practical help given to foreign traders 
by their governments has caused me 
great concern. Returning businessmen 
with worldwide connections of their own 
or who have been abroad with one of 
our Commerce Department Trade Mis- 
sions emphasize the same story. 

Since the middle 1950’s the strongest 
increases in market shares for manufac- 
turers have been secured by West Ger- 
many, Italy, and Japan. The United 
Kingdom has increased considerably its 
sizable share of the total Canadian mar- 














ket. European countries, in addition to 
West Germany, have made gains in 
Latin America. 


Export Markets Growing 

It is difficult to pinpoint and prove 
the effects of this sharply increased 
competition by commodity or by coun- 
try. Many other diverse factors also 
affect sales to particular regions for 
particular commodities. There are am- 
ple grounds for belief that our compet- 
itive position, although not sufficiently 
strong at present to fill all our internal 
needs and objectives, contains many ele- 
ments of-strength. There is every in- 
dication that well conceived and well 
executed measures of the U.S. Govern- 
ment and U.S. business for strengthen- 
ing our competitive position would 
yield significant results in a world with 
growing market opportunities. 


Markets in industrial areas seem 
likely to grow at comparatively high 
rates but perhaps not quite as rapidly 
as they did in the early 1950’s. The 
stimuli of the Common Market and the 
new European Free Trade Association, 
the so-called Outer Seven, will increase 
productivity. Output and real income 
per capita in Europe and Japan will 
continue rising as productivity improves. 
The accessibility of their own markets 
to our producers has been greatly im- 
proved by the elimination of most of 
the discriminatory trade controls and 
currency restrictions. These factors all 
indicate increased market opportunities 
for U.S. producers equipment, industrial 
equipment, and consumer goods in the 
industrialized areas. 


With increasing productivity, indus- 
trial countries will become more com- 
petitive with us for markets in the un- 
derdeveloped areas which have encour- 
aging plans and projects for economic 
improvement. It is important that these 
plans mature successfully. Capital, tech- 
nology, credits, and grants from gov- 
ernments and international agencies, 
and the cooperation between private 
businessmen in those countries with 
their counterparts in the United States 
are all essential for success. If we are 
to obtain our share of these expanding 
markets, our businessmen must meet 
the competition of European countries 
and Japan head on. 


Influence of Free Trade Areas 


Development of the Common Market 
and the European Free Trade Associa- 
tion will have a direct bearing on fu- 
ture U.S. trade with industrialized coun- 
tries as well as indirectly with under- 
developed countries. Increases will oc- 
cur in existing tariff rates in countries 
with present relatively low tariffs, 
with the consequent displacement of 
some U.S. exports by domestic produc- 
tion. Lowering of tariffs in higher tariff 
countries, such as France and Italy, as 
well as the removal of import restric- 
tions, will be an offsetting factor. 


The expected economic growth of the 
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area as well as the modernization of 
industries will result in increased ex- 
ports of U.S. raw materials and produc- 
ers goods. 

As economic integration proceeds, the 
standard of living within the area 
should should materially improve, bring- 
ing in its wake a greater demand for 
both producer and consumer goods. 


While some of this demand will be 
supplied from production within’ the 
area—partly from U.S. subsidiaries op- 
erating in the Common Market—U:S. 
exports also are expected to benefit ma- 
terially from it, including certain U.S. 
type consumer goods~ which previously 
were inaccessible to the average Euro- 
pean because of their luxury character. 


As the economy of the Common Mar- 
ket grows it will become a stronger 
competitor in third markets, such as 
Latin America. As the same time, third 
countries will benefit from the greater 
purchasing power generated in the area 
and, due to increased earnings from ex- 
ports, will be able to purchase more 
from all sources, including the United 
States. 


Balance of Payments Problem 


In discussing the international com- 
petitive position of the United States, 
the underlying concern must not be 
with merely whether we are more, or 
less, competitive than we were at some 
time in the past but, rather, whether 
we are competitive enough in terms of 
our total balance of international pay- 
ments and our objectives and programs 
of national security and foreign eco- 
nomic policies. In the long run we need 
to be sufficiently competitive so that 
the margin of exports over imports will 
yield adequate earnings. 

This margin needs to be large enough 
to counterbalance the excess of aggre- 
gate payments over aggregate receipts 
entailed in our international transac- 
tions apart from merchandise trade. 
That is to say, the trade surplus should 
be large enough, as we invest private 
capital abroad, provide governmental 
grants and credits to foreign countries, 
and make large military expenditures 
abroad, to prevent unacceptable loss of 
gold reserves or accumulation of liquid 
dollar assets by foreigners over amounts 
desired as reserve holdings. 

The material improvement in our ex- 
ports which can be expected this year, 
coupled with the probably small in- 
crease in imports, will correspondingly 
raise our nonmilitary export surplus and 
reduce substantially the deficit in our 
total balance of payments, as compared 
with our experience in 1959. Present in- 
dications are, however, that the deficit 
will remain well above a level that 
would be acceptable in the long run. 

Looking beyond this year, judgment 
advises us that we must achieve a dis- 
tinct improvement in our competitive 
position in order to minimize the deficit 
without resort to steps that would im- 
pair our national security, reduce our 


aid and capital flow to foreign countries, 
or undermine our position of world eco- 
nomic leadership based upon a relatively 
liberal trade policy and stability of the 
dollar. In other words, we need to in- 
crease our share of import markets 
abroad through improved or more effec- 
tive competition. 


The Federal Government cannot make 
one single. export sale, and we don't 
want to. This is.a free enterprise 
economy, not a Socialist State. Only the 
individual private businessman can solve 


‘our problem by using his initiative, inge- 


nuity, drive, and knowledge in foreign 
markets as he has done to the amaze- 
ment of the world in the domestic mar- 
ket. The Government’s function is to 
help him mobilize, to service him with 
the facts which he cannot. obtain inde- 
pendently and, most vitally, to aid him 
in every possible way by eliminating 
foreign-government discriminations and 
improving the climate for trade. 


Details of New Export Program 


An Interagency Export Task Force 
was set up about 6 months ago under 
the chairmanship of the Under Secre- 
tary of Commerce. Membership includes 
the Under Secretary of State, Under 
Secretary of the Treasury, the Director 
of the Bureau of the Budget, and rep- 
resentatives of other interested Depart- 
ments. 


State and Commerce shared the prin- 
cipal burden of preparing and imple- 
menting a program which calls for a 
closely coordinated joint effort at home 
and abroad. To develop this program 12 
Working Groups were set up under a 
Steering Group and produced detailed 
analyses and recommendations. The re- 
sulting program has avoided duplication 
of effort and has kept the various im- 
plementing actions in phase with each 
other. The principal organizational units 
involved are the Foreign Service Offi- 
cers overseas and the domestic staffs 
of the State Department and the Bu- 
reau of Foreign Commerce, Office of In- 
ternational Trade Fairs, the Business 
and Defense Services Administration, 
and the Field Service of the Depart- 
ment of Commerce. 


Parts of the program requiring no 
additional funds or where present re- 
sources can be re-directed are already 
being implemented. Practical considera- 
tions dictate that the program will re- 
quire 2-3 years to become fully opera- 
tive but that within a year well over 
40 percent of our objectives could be 
met. 


Enlist Business Support 


Only the U.S. businessman can make 
sales abroad. Some companies are now 
doing a hard-hitting effective job of 
world marketing. Other companies ar¢ 
conducting foreign operations in rather 
a haphazard and inefficient manner sinc: 
foreign trade is relatively a small part 
of their total operations. This means 
that the problems involved do not re- 
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ceive proper executive -recognition and 
direction. Others have pulled out of for- 
eign operations in many cases due to 
very real difficulties on which they have 
received inadequate support from our 
Foreign Service and from my Depart- 
ment. 


The fact must be faced that only a 
small number of U.S. companies, and 
those mostly the larger ones, are en- 
gaged in foreign trade. Our exports will 
not increase sufficiently to balance our 
accounts unless a sense of national ur- 
gency is created. Many thousands of 
businessmen not now engaged in ex- 
ports must enter this profitable field. I 
am convinced, from my own observa- 
tions as a businessman, from recent re- 
ports from our Field Officers through- 
out the country, and from the increased 
demands for services received here in 
Washington, that business is already 
more aware of the possibilities of ex- 
port trade. 

This is partly due to the Russian dec- 
laration of a trade war and to public 
recognition of our balance-of-payments 
difficulties. The time is ripe now to 
mobilize business with every assurance 
of success. But we must reach people 
in every part of the country by enlist- 
ing active support of business organiza- 
tions of all kinds; by helping in the for- 
mation of regional export drives; by 
coordinating regional meetings in many 
parts of the country, as we do now on 
the Pacific coast and in the South- 
east; by organizing trade clinics of 
businessmen, economists, Government 
experts, and Foreign Service specialists 
on specific commodity and country prob- 
lems; by personal canvass of potential 
exporters located in each of our Field 
Office areas; by participation and speak- 
ing in World Trade Week programs, as- 
sociation meetings, and literally hun- 
dreds of other opportunities to get our 
message across. 

But all such important activities will 
be less than useless if we cannot show 
positive implemented plans for provid- 
ing the service, the tools, and the sup- 
port which are so indispensable to the 
businessman in this most difficult op- 
eration—tools and services which it is 
impossible for him to provide for him- 
self, tools and services which competi- 
tive foreign countries provide to their 
businessmen. 

Selling abroad requires far more 
knowledge and different types of skill 
than are néeded for normal sales at 
home, where everyone is alert to the 
situation and is trained in the science 
of merchandising. It requires additional 
market surveys and different sales tech- 
niques. It calls for the ability to com- 
prehend all the diversities and complexi- 
ties of foreign governments, language, 
laws, customs, tariff barriers, environ- 
ments, climates, assets, local peculiari- 
ties, trade practices, and other questions 
that are not a part of domestic business. 
Big business has funds and facilities to 
acquire some expert know-how, but 
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Expanding Markets Create Fresh 
Export Opportunities 


In no previous time in history has 
our country been so awakened to the 
need for export expansion. Even though 
we are the largest exporting country 
in the world we export only about 4 
percent of our gross national product 
as against much higher ratios on the 
part of other industrial countries. 
Heretofore largely satisfied with our 
own markets, or a seller’s market 
overseas, we now see both fresh com- 
petition and fresh opportunities 
abroad. 

First, there is a growing standard 
of living overseas, and new discretion- 
ary money in the hands of millions of 
new customers. Second, there are 
growing demands all over the world 


for industrial products, new plants, 
equipment and all of the things that 
will bring the free world rapidly to a 
state of economic independence. 

Our thesis is that Government and 
business, working together, can find 
the markets needed to increase our 
exports significantly. A 20-percent in- 
crease in exports would virtually close 
the balance-of-payments gap and also 
eliminate any threat to the interna- 
tional stability of the dollar, upon 
which the entire free world relies. To 
accomplish this goal is truly a partner- 
ship of business and Government.— 
Except from an address by Under 
Secretary of Commerce Philip A. Ray 
at Salt Lake City, April 19. 
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even large corporations face severe in- 
formation handicaps in promoting ex- 
ports. Small business has far less 
resources to increase its sales abroad 
and the extra employment resulting 
from such sales. 


New Assistance From Foreign Service 


We must see to it that there is 
an adequate number of trained, experi- 
enced commercial officers in every im- 
portant post throughout the world. We 
want men who can do a better job 
than that done by competitive countries. 
The State Department now has many 
such officers but often performing other 
tasks. We will seek them out and put 
them on commercial work. Businessmen 
who are mature, energetic, and experi- 
enced will be recruited. We know that 
a number of excellent people are avail- 
able. Our Ambassadors and top officials 
have been called upon to support more 
actively and encourage commercial 
work more strongly at their posts. 

We can then assure the U.S. business- 
man that when he goes abroad there 
will be a_ trained, knowledgeable man 
willing, able, and anxious to help him 
directly and specifically with his prob- 
lems. All officers will have close working 
relations with high-level Government 
officials and with foreign businessmen. 
They will know the regulations and the 
businessman's interest in the foreign 
country. They will be able, therefore, to 
make meaningful and helpful contacts 
with potential customers. The U.S. busi- 
nessman will be able to obtain advice 
on local customs, local trade opportuni- 
ties, business prejudices, local channels 
of trade, and a multitude of other spe- 
cialized subjects. 


Progress in Discrimination Removal 


Perhaps the most important function 
of our oversea officers, in fact of the 
Ambassador and his entire staff, will 





be to make even more forceful repre- 
sentations for the removal of trade re- 
strictions and discriminations. For 25 
years the United States has been nego- 
tiating tariff reductions with foreign 
countries, on a reciprocal basis, under 
the authority of the 1934 Trade Agree- 
ments Act. Our Trade Agreements Pro- 
gram was an important factor in re- 
versing a trend toward increased trade 
barriers throughout the world during 
the 1930’s and has been of major im- 
portance in maintaining the momentum 
toward freer trade in the postwar 
period. 

The five major multilateral negotiat- 
ing conferences which have been held 
under the GATT have resulted in thou- 
sands of tariff concessions under which 
well over half the trade of participating 
countries flows. These countries have 
benefited not only from tariff reduc- 
tions negotiated but also from the sta- 
bility of the reduced tariff rates which 
are bound against increase under the 
Agreement. 

We in the Department of Commerce 
are keenly aware of the importance of 
this forthcomng conference in providing 
an opportunity to bargain for tariff re- 
ductions abroad and thus to strengthen 
the U.S. export position in a world 
market which is coming to be increas- 
ingly competitive. Within the past few 
weeks we have begun a series of weekly 
meetings in the Department of Com- 
merce with representatives of individual 
U.S. industries in order to obtain their 
views as to measures which the U.S. 
Government could undertake to expand 
export trade. An important part of 
these meetings is devoted to industry 
suggestions regarding tariff concessions 
which the United States might request 
from other countries in the 1960-61 
tariff conference. 

We also seek 
weekly meetings 


information at our 
regarding the par- 
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ticular’ nontariff import restrictions 
which industry representatives feel are 
most important in limiting U.S. exports. 
This information will help us concen- 
trate our efforts on the removal of 
these trade impediments along the most 
productive lines. 

In the early postwar years it was in- 
evitable that many countries whose pro- 
duction and trade paiterns were dis- 
rupted by the war would find it neces- 
sary to maintain licensing and quota 
controls on imports particularly from 
the dollar area to preserve limited for- 
eign exchange reserves. With the grad- 
ual reeovery of Europe and the return 
to a period of relative normalcy in 
world trade, these controls have been 
progressively reduced. 


Progress, during the past few years 
in the removal of quantitative import 
controls has been impressive, especially 
since the end of 1958 when a number 
of European countries introduced ex- 
ternal currency convertibility. The need 
to discriminate against dollar goods for 
payments reasons now has been virtual- 
ly eliminated and country after country 
is taking steps to bring its import sys- 
tem into line with this changed condi- 
tion. 

While the above actions to remove 
restrictions, other than tariffs, are ex- 
tremely important, many regulations of 
foreign governments often are com- 
pletely arbitrary and shortsighted, must 
be persistently called to the govern- 
ment’s attention and followed up almost 
daily until the desired action is ob- 
tained. This can only be done by skilled 
and dedicated Foreign Service officers. 


Improve Government Trade Services 


The commercial reporting responsi- 
bilities of the oversea posts are being 
reviewed to minimize workloads not 
contributing to export promotion. The 
streamlined information so essential to 
business will be stepped up. There will 
be greater depth and better quality, all 
available much more promptly in the 
United States. 

The Commerce Department has pri- 
mary responsibility for dissemination of 
this information. Unless all data reaches 
the man who needs it at the time he 
needs it, it is wasted. The Bureau of 
Foreign Commerce, the Business and 
Defense Services Administration, and 
the Field Offices will be staffed.to see 
that this objective is accomplished. I 
give you a few specific illustrations of 
what I mean. We should provide to 
businessmen the names of foreign firms 
known to be potential markets for spe- 
cific items. We should supply ratings on 
individual firms whereby the smallest 
businessman can determine the reliabil- 
ity of the man with whom he proposes 
to enter business negotiations. We 
should obtain quickly brief commodity 
surveys adequate to tell the business- 
man how to enter into the proper chan- 
nels of distribution. 

Today work of this nature is most 


inadequate. Requests for information 
have increased by 38 percent the past 
year, and are continuing to increase 
this year. We cannot supply all of the 
information, nor obtain it quickly 
enough. There are many trade lists that 
are not now available which should in- 
clude potential customers and distribu- 


tors who would offer a tremendous ex- 


port potential. 

We should make special trade contact 
surveys designed for the manufacturer 
seeking foreign outlets. We should make 
market research studies to determine 
the size and nature of foreign export 
opportunities. We should make com- 
modity-industry surveys to point up the 
opportunities opening up in all parts of 
the world and to make available to our 
sellers detailed information on the ac- 
tions of competitors, including competi- 
tive prices, credit terms, quality, and de- 
livery dates. 


Every businessman going abroad 
should receive a thorough briefing in 
either our Field Offices or here in 
Washington so that he does not have 
to waste time overseas obtaining facts 
already available. He should be intro- 
duced to the commercial staffs in each 
of our foreign posts where he expects 
to stop. 

Our publications are inadequate for 
servicing business under a real export 
drive. With the increasing staffing of 
the Foreign Service more opportunities 
will be generated. It is absolutely es- 
sential that they be immediately put 
in proper form for the businessman and 
sent to him promptly. These publica- 
tions not only give him the specific tools 
for engaging in exports, but also can 
serve as a guide and stimulus to inves- 
tigate specific markets. 

A properly staffed Foreign Service 
will uncover many more export oppor- 
tunities. Our Trade Missions, which are 
now being oriented toward exports, can 
uncover thousands of other opportuni- 
ties. These opportunities must be dis- 
tributed directly to the business com- 
munity, utilizing the Field Offices, the 
commodity and industry experts in the 
Business and Defense Services Admin- 
istration, our own publications and the 
publications of the chambers of com- 
merce and other associations. The re- 
gional export promotion groups, which 
I previously mentioned, will find these 
authenticated opportunities invaluable. 
We expect to utilize our Field Offices 
for direct person-to-person contact with 
potentially interested exporters to make 
known these opportunities. i 

An increasing number of manufactur- 
ers will call upon us for specific advice 
on how to set up sales connections 
abroad, with the pros and cons of 
agents, direct sales offices and other 
methods thoroughly thrashed out. As in 
the past, there will be many demands 
upon us for data on tax laws, customs 
regulations, packaging requirements and 
a multitude of other details essential to 
proper exporting. The services we ren- 


der on settling trade complaints, usually 
arising from misunderstandings, can do 
much to create good will and increase 
the mutual confidence so necessary for 
trade. 


Trade Fairs, Missions, Centers 


For the past 5 years the Department 
has mounted exhibits in trade fairs al) 
over the world and sent out trade mis- 
sions both in conjunction with these 
Fairs and independently. The origina) 
concept of such Fairs and Missions was 
to get across to other peoples a true 
image of life in the United States. In 
other words, the primary purpose was 
to carry this message through means 
and media exclusive of trade. We have 
now come to realize that stimulation 
of trade is the best way to carry out 
this primary purpose. 

Trade Fairs are an extremely im- 
portant tool for the promotion of ex- 
ports. We have only made a beginning 
in maximizing their impact. Under this 
new program we not only propose to 
go to more places but to exploit fully 
the/trade potential inherent, in exhibits. 
The Trade Missions, staffed by success- 
ful businessmen, have had an outstand- 
ing record. Each Mission, if properly 
selected and sent to specified trading 
areas, can uncover literally hundreds 
of export opportunities. We expect to 
pinpoint such opportunities for inter- 
ested U.S. businessmen much more ac- 
curately than in the past. 


Even at best, the’ United States can 
only enter a very limited number of the 
hundreds of Fairs held throughout the 
world annually. Valuable as our exhibits 
may be, it is much more important to 
have U.S. companies set up their own 
exhibits at foreign Fairs. Today most 
American companies are not aware of 
such opportunities. 

A technique used by some of our com- 
petitors is to set up a permanent Trace 
Center in a prominent trading area 
with real market potentials for prod- 
ucts of their country. Exhibits are ro- 
tated and salesmen are present with 
order books. We propose to try out the 
same technique next year with two 
permanent Centers, one located in an 
industrial country and one in a newly 
developing country. Space will be rented 
in a prominent central location and a 
series of exhibits of U.S. products dis- 
played in cooperation with their pro- 
ducers. The local Commercial Officers 
and the Commercial Library may under 
certain circumstances be located in the 
Center. This idea has great possibilities 
and we will expand it as experience 
proves its worth. 


Promotion of Tourist Travel to U.S.A. 


The deficit of our foreign travel ex- 
penditures far exceeds our receipts from 
travelers from abroad and represents an 
important element in our overall ba!- 
ance of payments. Any program which 
has its basic aim the improvement of 


(Continued on page 39) 
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Promise of increased activity on the part of Yugoslav business- 


Foreign Trade Activities To Expand 
In Yugoslavia 


Harry R. Stritman 
European Division 
Bureau of Foreign Commerce 


nen in making foreign trade contacts is indicated by the recent relaxa- 
tion of Government controls on foreign trading operations and their 
coincidence with plans for increasing trade this year. Goals for 1960 
are to increase imports by 8.8 percent over 1959, to a value of US$745.7 
million, and exports by 22.8 percent, to a total of $584 million. 


This year, when a sharp cutback in 
economic aid imports is anticipated, 
normal trade imports are expected to 
constitute a correspondingly larger pro- 
portion .of total purchases. Economic 
aid imports made up 18 percent of total 
imports in 1957; 12.2 percent in 1958; 
and 13.6 percent in the first 9 months 
of 1959. The Government’s 1960 Social 
Plan allocates $60.7 million for import 
of consumer goods, a one-third absolute 
increase over the 1959 allocation for 
such goods (Foreign Commerce Week- 
ly, Mar. 7, 1960, p. 7). 

The eased administrative controls on 
trading activities and the resultant 
greater degree of autonomy available in 
the individual trader, together with 
the added operational scope provided 
by higher 1960 trade goals, should bring 
about a noticeably greater number of 
individual approaches to the foreign 
field by Yugoslav traders. 


Interest in Trade 
With U.S. Evident 


Efforts of the Yugoslays to expand 
trade may reasonably be expected to 
extend to the United States, for whose 
markets, products, and know-how a 
considerable actual and potential inter- 
est exists in Yugoslavia. This interest 
has been stimulated by repeated exhib- 
its of U.S. products and methods at 
Yugoslav trade fairs, by the work of 
U.S. technicians in technical assistance 
programs, and by U.S. trade missions to 
Yugoslavia. In the course of their trade- 
promotion efforts the missions have un- 
covered and documented a range of 
interests in potential U.S. exports (For- 
eign Commerce Weekly, Dec. 28, 1959, 
p. 24), as have also the U.S. Embassy 
and consulates on a continuing basis. 
Additional testimony of interest in 
U.S. goods is shown by the increasing 
number of inquiries received directly by 
U.S. industry from Yugoslav foreign 
trading enterprises. 


Foreign Trade Restricted 
To Special Enterprises 


Foreign trade enterprises, which 
through personal representation or by 
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correspondence establish foreign con- 
tracts and conduct foreign trade, are 
part of, but distinguished from, the to- 
tal community of Yugoslav commercial 
enterprises, 


The latter, whether they propose to 
engage in production, trade, construc- 
tion, services, or combinations thereof, 
may be established by the Executive 
Councils of the Federal and Republic 
Governments, by district or municipal 
People’s Committees; by existing com- 
mercial enterprises, cooperatives, and 
public institutions; and by groups of 
individuals in communal action. Inas- 
much as private investment is not per- 
mitted commercial enterprises may not 
be established by persons in an indi- 
vidual capacity. Once established, with 
working capital provided by the found- 
ers and with management control vest- 
ed in Workers’ Collective, the enter- 
prise continues in competitive exist- 
ence as long as it produces profits, re- 
mains solvent, and does not fall afoul 
of other laws affecting business longev- 
ity. 

To participate in foreign trade, how- 
ever, an enterprise must be listed in 
the Foreign Trade Register and must 
obtain authorization from the Federal 
Chamber of Foreign Trade to engage 
specifically in one or more of the fol- 
lowing types of transactions: Import 
and/or export of more or less related 
commodities; representation of foreign 
firms; construction work in foreign 
countries; international freight forward- 
ing; cargo superintendence; commodity 
controls, both quantitative and qualita- 
tive, on goods in foreign trade; and 
tourism activities. To become eligible 
for the required listing and for the 
Chamber’s authorization, the enterprise 
must meet established criteria for tech- 
nical adequacy of staff and equipment, 
competence in foreign trading opera- 
tions, and financial resources to cope 
with foreign trade exigencies. 

Having met the cited criteria, non- 
producing enterprises, that is, those not 
engaged in extractive or manufacturing 






activities, must satisfy the Foreign 
Trade Committee—which is composed 
of representatives of the Secretariats 
of State for Foreign Affairs, Finance, 
and Foreign Trade; the banks; and the 
Federal Chamber of Foreign Trade— 
that their proposed activities are eco- 
nomically justified. The proposed for- 
eign trading activities of producting en- 
terprises, on the other hand, need not 
be so justified. 

An increasing proportion of the more 
than 500 registered foreign-trading 
firms are producing enterprises author- 
ized to engage in import of raw ma- 
terials and intermediate and capital 
goods required in their production proc- 
esses and in export of their own prod- 
ucts. In a relatively recent departure, 
the Government has encouraged the 
formation and registration of associa- 
tions of like producers as foreign trad- 
ing entities. The main purpose of the 
move is to facilitate pooling of raw ma- 
terial import requirements and the at- 
tendant improvement in the Yugoslav 
buying position. 

Nonproducer foreign trading firms 
receive authorization to engage in im- 
port and/or export of related or com- 
plementary commodities. Thus one firm 
is listed as exporting live game breed- 
ing stock, game meat, and pelts, and as 
importing guns, ammunition, and- fish- 
ing equipment. 

Relatively new foreign trade activi- 
ties are those involving tourism and 
capital construction projects under- 
taken abroad by Yugoslav firms. Travel 
agencies and tourist resorts are increas- 
ingly listed in the Foreign Trade Reg- 
ister as facilities for international tour- 
ism improve and expand. 


Agency Services Avuilable 
Only Through Yugoslav Firms 


Although foreign firms and persons 
may negotiate and conclude individual 
trade contracts in Yugoslavia, they may 
not function there in a resident repre- 
sentational capacity. Agency and dis- 
tribution services in behalf of foreign 
manufacturers are provided by specifi- 
cally authorized enterprises, never by 
private persons, of which about 60 cur- 
rently represent the interests of ap- 
proximately 1,800 foreign firms. 

A trade list entitled “Registered 
Firms for Foreign Trade, Yugoslavia” 
was published in January of this year 
by the Commercial Intelligence Divi- 
(Continued on page 32) 












































































































































United States-Soviet Trade Trends 
Since World War Il 


Ernest Rubin 


European Division 
Bureau of Foreign Commerce 


In the decade and a half since the end of World War II, U.S. trade 
with the U.S.S.R., although small in relation to total U.S. trade, has 
passed through several stages. By and large, our economic, social, and 
cultural ties with the Soviet Union have mirrored, after short time lags, 
the changes in our political relations. The share of the Soviet Union in 
the trade of the United States in the postwar period is shown in table 1, 


Between August 1945 and enactment 
of the Marshall Plan into law in the 
spring of 1948, trade between the United 
States and U.S.S.R continued at a sub- 
stantial level, generated by the impetus 
derived from the wartime alliance. U.S. 
exports to the Soviet Union in 1946 
amounted to $358 million, of which $152 
million were lend-lease goods; $142 mil- 
lion, UNRRA shipments; and $12 mil- 
lion, private relief shipments. U.S. im- 
ports from the US.S.R. that year, 
amounting to $101 million, were at an 
alltime high. 

Relations between the United States 
and the U.S.S.R. deteriorated in 1947, 
partly as a result of the Soviet Union’s 
increased political domination of the 
occupied countries of Eastern Europe. 
When the U.S.S.R. attacked the Mar- 
shall Plan and later compelled Czecho- 
slovakia and Poland to withdraw their 
acceptance of it, the first postwar phase 
of U.S.-U.S.S.R. foreign trade came to 
an end. Since the spring of 1948 the 
United States has applied export con- 
trols on commodities and technical data 
going to Soviet bloc destinations in Eu- 
rope. 

The subsequent phase of U.S.-Soviet 
trade, which began in 1948, reflected the 
deterioration of political relations be- 
tween the two countries. The Korean 
War and emergence of communist 
China, with Soviet support, contributed 
greatly to the political erosion which 
began in early postwar years. This sec- 
ond trade cycle reached its nadir in 
1953, the year of Stalin’s death. U.S. 
exports to the Soviet Union almost 
vanished, averaging less than $20,000 
annually for the years 1951-53. U.S. 
imports from the U.S.S.R. reached the 
low point of $10.8 million in 1953. 

During 1951 and 1952 the United 
States took a number of actions affect- 
ing the trade flow with the Soviet Un- 
ion. Export controls were substantially 
extended in the years 1948-53, thereby 
restricting the variety and quantity of 
commodities that could leave the United 
States for Soviet destinations. In Jan- 
uary 1951 the Treasury Department 
prohibited importation of crabmeat pro- 





duced in the Soviet Union because of 


the use of forced labor in its production. 
On June 23, 1951, the United States 
served notice on the Soviet Union of its 
intention to abrogate the commercial 
agreement of August 4, 1937, with the 
U.S.S.R. Existing U.S. tariff concessions 
extended to Soviet goods under the 
most-favored-nations clause of that 
agreement were withdrawn, effective 
January 5, 1952. All goods imported in- 
to the United States from the U.S.S.R. 
since January 5, 1952, have been 
charged duties at the rates originally 
specified in the U.S. Tariff Act of 1930. 
Thus commodities imported into the 
United States from the Soviet Union do 
not receive the benefits of tariff reduc- 
tions negotiated with other countries 
since 1930. Also effective since January 
5, 1952, has been the prohibition of en- 
try of seven types of furs—ermine, fox, 
kolinsky, marten, mink, muskrat, and 
weasel—from the Soviet Union or com- 
cunist China. The impact of these meas- 
ures can be seen in the data presented 
in table 2, which shows annual U/S.- 
U.S.S.R. trade figures since World War 
II. 


Early in 1949 the U.S.S.R., by way of 
retaliation against U.S. export con- 


, 


trols, reduced manganese and chrome 
ore exports to the United States. No 
imports of those metallic ores came 
into the United States from the U.S.S.R. 
between 1951 and 1958; in 1959, how- 
ever, Soviet chrome ore to a value of 
$2.1 million was imported into the 
United States. ¢ 

Since 1954 a new phase has emerged 
in U.S.-U.S.S.R. trade. In the three 
years following Stalin’s death there was 
a slow revival in U.S. imports from the 
U.S.S.R.; that is, a rise from $10.8 mil- 
lion in 1953 to $24.5 million in 1956. In 
the same period, U.S. exports increased 
from about $20,000 in 1953 to $3.8 mil- 
lioon in 1956, still substantially below 
the $27.9 million of 1948. Following the 
Soviet action in Hungary in November 
1956, U.S. imports from the U.S.S.R. 
dropped to $16.5 million in 1957, and 
exports declined to $3.5 million. The 
trade remained substantially at that 
level in 1958 despite some relaxation in 
export controls. 

In 1959 the Soviet Union made a 
number of moves to step up trade with 
the United States. In January of that 
year Deputy Premier Anastas Mikoyan 
came to the United States, toured the 
country, made speeches, and expounded 
on the theme of greater U.S.-Soviet 
trade. That trip was followed during the 
year by visits of other notable Soviets 
who stressed the trade expansion theme. 
Culmination of those activities was 
reached when Premier Khrushchev 
visited the United States in September 
1959, the first time in U.S.S.R. history 

(Continued on page 32) 


Table 1.—Share of U.S.S.R. in U.S. Foreign Trade, 1946-59 
(In million dollars) 








U.S. exports U.S. imports 
; To From 

Year Total U.S.8.R. Percent Total U.S.8.R. Percent 
1946 9,738 1352 3.6 4,942 101 2. 
1947 14,430 7149 1.0 5,756 77 1.3 
1948 12,653 28 0.2 7,124 *87 1.2 
1949 12,051 7 0.1 6,622 39 0.6 
1950 10,275 1 (*) 8,852 38 0.4 
1951 15,020 (*) (*) 10,962 27 0.2 
1952 15,201 (*) (*) 10,718 17 0.2 
1953 15,774 (*) (*) 10,873 11 0.1 
1954 15,106 (°) (*) 10,215 12 0.1 
1955 15,518 (*) (*) 11,382 17 0.2 
1956 19,090 4 (*) 12,615 24 0.2 
1957 20,850 5 (*) 12,988 17 0.1 
1958 17,858 3 (*) 12,830 18 0.1 
1959 *17,566 (*) *15,212 #28 0.2 


1 Includes $152.1 million of lend-lease goods, $141.7 million of UNRRA shipments, and 


$12 million of 
2 Includes 
million of private relief shipments. 


rivate relief shipments. 


16.3 million of lend-lease goods, $32.1 million of UNRRA shipments, and §2 


* Includes $7.9 million for ships returned under lend-lease. 


* Less than one-tenth of 1 percent. 
® Less than $500,000. 
* Preliminary. 


Source: Bureau of the Census, U.S. Department of Commerce. 
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ECONOMIC CONDITIONS ABROAD 





Mexico Expects Large Cotton'Crop, 
Oil and Mineral ProductionUp — 


The carryover of cotton in Mexico is expected to be relatively low 
on June 30 and 1960 production to be higher. Mineral production, includ- 
ing petroleum, rose in 1959, but mining companies had to meet higher 


production costs. 


The United States and Canada accounted for about three-fourths 
of Mexican export and import trade last year, and U.S. private invest- 


ment increased by $100 million. 


Prices continued stable through February. 


Agricultural Outlook Favorable 

A substantially larger area was plant- 
ed to cotton this year, and production 
may exceed 2 million bales. Planting 
was delayed, however, and export of the 
new crop will not begin before the mid- 


die of July. Stocks from the 1959-60 
crop are relatively low and the carry- 
over on June 30 is not expected to ex- 
ceed 100,000 bales. Official statistics for 
January show that some 2,613 bales 
were exported to the U.S.S.R., the first 
recorded exports of Mexican cotton to 
that country. 


Mining, Petroleum Production Up 

The volume of metallic content of 
minerals extracted in Mexico in 1959 
was up 2 percent, and value of produc- 
tion increased by 4.8 percent, largely as 
the result of the improved price of zinc 
in the world market. Frasch-process 
sulfur extracted totaled 1,292,236 metric 
tons, as against 1,220,759 tons in 1958. 
Petroleos Mexicanos also increased its 
output of sulfur from oilfield gases to 
45,777 tons. Exports of Frasch-process 
sulfur totaled 1,047,155 tons, to a value 
of about $24 million. 


Despite the increase in mineral pro- 
duction, however, the principal mining 
companies barely managed to break 
even last year. Costs were higher as a 
result of rises in fuel oil prices, railway 
freight rates, and wages, and produc- 
tion and export taxes continued high. 

Output of crude oil, natural gas, and 
distillates amounted to between 105 and 
106 million barrels, compared with 100.6 
million barrels in 1958. More refined 
products, particularly light products, 
also were produced. 


U.S. Investment Increases 


U.S. direct private investment in 
Mexico, the National Foreign Trade 
Bank of Mexico reports, reached about 
$900 million in 1959, an increase of 
about $100 million for the year. 

Mexican imports, according to the 
Bank of Mexico figures amounted to 
$1,007 million and exports at $721 mil- 
lion. 

North America, principally the United 
States and Canada, took 74.2 percent of 
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exports and supplied 75.5 percent of im- 
ports. Europe, including U.S.S.R. and 
the Soviet bloc, took 11 percent of 
Mexican exports and supplied 20.3 per- 
cent of imports. Latin American coun- 
tries took 4.7 percent of exports but 
supplied only 1.4 percent of imports. 
Asia, including the Middle East, took 
9.5 percent of exports and supplied 1.8 
percent of imports. Africa and Oceania 
—Australia, New Zealand, and Pacific 


Islands—together took 0.6 percent of 
exports and supplied 1 percent of im- 
ports. 

Tourists spent $56.4 million in Mex- 
ico in December 1959, the Mexican Tour- 
ist Association reports. Of that amount, 
$39.7 million was spent by border vis- 
itors and $16.7 percent by travelers to 
the interior of the country. 


Prices and Cost of Living Stable 


Prices generally continued stable in 
February. Wholesale prices showed a 
slight tendency to rise, but retail and 
cost-of-living indexes indicated the op- 
posite. The cost-of-living index for the 
working class in Mexico City dropped 
by 0.5 percent from the January level, 
and the index of retail prices fell by 
the same amount. The Bank of Mexi- 
co’s index of food prices in Mexico City 
showed a drop of about 0.5 percent.— 
U.S. Embassy, Mexico City. 
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Funds 


Lebanon Earmarks 
For Public Projects 


The Lebanese Government has desig- 
nated the sum of L£51.43 million for 
public works projects (3.17 Lebanon 
pounds=US$1). 

Included in the specific projects are 
L£16.48 million for highways; £12.4 mil- 
lion for the provision of potable water; 
£6.55 million for irrigation projects; £3 
million for electricity; and £9.25 million 
for miscellaneous projects, such as a 
model prison and the proposed interna- 
tional fair in Tripoli. 

The amount: designated for public 
works represents a payment to the 
Government of Lebanon by the Iraq 
Petroleum Co. in settlement of all past 
claims. IPC negotiated a new payment 
agreement with the Government in the 
summer of 1959 dealing with transit of 
crude oil in pipelines across Lebanon, 
loading of crude oil onto ships at the 
Tripoli terminal, and the Tripoli re- 
finery, which is operated by the com- 
pany. 

The Government’s decision to ear- 
mark the IPC payment for public 
works was anticipated, but no specific 
projects had previously been announced, 


—U.S. Embassy, Beirut. 





Private Indian Enterprises 
To Benefit From DLF Loan 


Private Indian borrowers in specified 
categories of enterprise to be mutual- 
ly agreed upon will receive the pro- 
ceeds of a $10-million loan approved 
by the Development Loan Fund for the 
Industrial Finance Corporation of In- 
dia, which will relend the funds to the 
enterprises. 

IFC, an autonomous corporation es- 
tablished in 1948, is a principal source 
of medium- and long-term credit for 
private industrial undertakings in In- 
dia. The Corporation has encouraged 
private industrial development in India 
by providing financing for newly emerg- 
ing entrepreneurial interests. In the 
past 10 years IFC has made loans to 
various industries, including food pro- 
duction, chemical, paper, cement, tex- 
tile, metal products, glass machinery, 
electrical apparatus, and motor vehi- 
cle. 

Development of a sound, expanding 
private sector is considered vital to the 
success of India’s development program. 

DLF funds loaned abroad in amounts 
of more than $100,000 are to be ex- 
pended within the United States. 





President Mateos’ visit to South 
America in January was inadvertently 
referred to as President Eisenhower's 
visit in the Mexican economic report 
covering that month appearing in For- 
eign Commerce Weekly, April 4, 1960, 
page 10. 


























































































































FOREIGN GOVERNMENT ACTIONS 





EI Salvador Sets New Procedures 
For Registration, Sale of Drugs 


The new Salvadoran regulations governing registration and sale of 
pharmaceutical specialties, issued on November 27, 1959, and effective 
15 days later, primarily made changes in registration and analysis pro- 


cedures, labeling, and advertising. 


Pharmaceutical specialties are defined as “any medicine, prepara- 
tion, or combination thereof, manufactured for sale, whether or not con- 
tained in special containers, and labeled with the original or special 
name belonging exclusively to the manufacturer.” Medicines are further 
defined as “all substances of any origin destined for preventive or cura- 


tive purposes.” 
Products Must Be Registered 

Each of the various forms in which 
a pharmaceutical specialty is offered 
must be registered. 

Applications for registration of phar- 
maceutical specialties must be made to 
the Superior Council of Public Health, 
which is the successor to the Board of 
Chemistry and Pharmacy, and must 
contain: 

@ Identification of the applicants, who 
if applying for registration of a for- 
eign product must be the local repre- 
sentative and a registered Salvadoran 
pharmacist if the local representative 
is not such. 


@ Name of specialty and its formula. 
@ Therapeutic application. 


@ Name of manufacturer and place 
and country where manufactured. 


@ A specific statement by the reg- 
istered pharmacist attesting to the ve- 
racity of statements as to formula and 
therapeutic application. 


Applications must be accompanied by 
six original samples of the product, 
certification that the brand has been 
registered in the Salvadoran Office of 
Patents and Trademarks, proof of pay- 
ment of appropriate analysis fees, and 
a duly authenticated certificate of free 
sale issued by a competent authority in 
country of origin. 


If applications are in order, two sam- 
ples of the product are referred to the 
Board of Inspectors of the Pharma- 
ceutical Profession for analysis, which 
should be completed within 15 days of 
receipt of the samples. If the analysis 
confirms the formula as given in the ap- 
plication, the Board of Inspectors of 
the Medical Profession will be requested 
to check the therapeutic properties at- 
tributed to the product and report back 
within 30 days. Both boards are re- 
quested to indicate whether the, prod- 
uct should be authorized for sale under 
prescription only, and whether the prod- 
uct is susceptible of modification through 
passage of time and must be kept under 
special conditions. 

Containers of packages must bear 
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labels in Spanish stating whether the 
product is for sale freely or under medi- 
cal prescription; whether for internal 
or external use; date when the product 
no longer is effective if subject to mod- 


ification through passage of time; name 
of manufacturer and place and coun- 
try of origin; and the legend “Inserito 
en el\Consejo Superior de Salud Publica, 
bajo el No. Re de El Salvador C. 
A.” (Registered in the Superior Council 
of Public Health under No.— Rep. of 
El Salvador, C. A.). 


Labels or accompanying literature 
must state the registered formula ex- 
pressed in the metric decimal system, 
maximum dosage, and precautions for 
use. No changes may be made in labels 
or in accompanying literature without 
the express prior approval of the Su- 
perior Council. 


Advertising Controlled 


The new regulations govern in detail 
the advertising of pharmaceutical prod- 
ucts by any publicity form or means 
including printed material; diffusions by 
radio, television, or loudspeakers; in 
the form of pictures or signs; or free 
samples distribution. Language used 
must be simple, discrete, moral, decent, 
and true. Prohibited are such terms as 
“wonderful,” “magical,” “infallible,” 
“miraculous,” “insuperable,” “certain,” 
“cure,” “curative,” “heal,” “sanative,” 
“the best,” “the most effective,” “the 
only,” “the most powerful.” 


Likewise prohibited is the use of mis- 
leading implication as to origin or qual- 
ity of the product; direct or indirect 
comparison with the quality of another 
product; announcements capable of dis- 
crediting other products; terms denot- 
ing or implying infallibility or qualities 
for general or multiple uses; exag- 
gerated description of symptoms of ill- 
nesses; attribution of therapeutic prop- 
erties the product does not possess, or 
properties other than those properly 
pertaining to it by reason of formula or 
composition; direct or indirect indica- 
tion that the Superior Council of Public 
Health or a Board of Inspectors rec- 


Canada Requires 
Clothing Marking 


Complaints are being received from 
Canadian importers that clothing, par- 


ticularly children’s clothing, is being 


shipped without the mark of origin re- 
quired by Canadian Customs. Such ship- 
ments, which cannot be cleared until 
marked, delay the importer’s receipt of 
the’ goods, and cause him expense for 
marking under Customs supervision. 


Beginning December 1, 1959, Canada 
required all clothing of textile fibers, 
including wearing apparel and garments 
of all kinds, to be marked by means of 
a printed or woven label or a ticket 
firmly attached to the article, or by a 
decalcomania transfer or stamp in a 
location next to the brand mark or size 
mark, apparent to the intended pur- 
chaser. For such articles imported in 
and for sale to the ultimate consumer 
in packages, boxes, envelopes, or other 
containers, or banded, the container or 
band must also be marked. (Foreign 
—— Weekly, November 2, 1959, 
p. 7). 

Marking for goods of U.S. production 
may be simply “U.S.A.” The name of 
the manufacturer with that of the city 
or state in which the goods were pro- 
duced also will be considered proper 
marking. 

Canada does not require marking for 
textile content for clothing (not ho- 
siery) but if there is any such marking, 
it must be a true representation, not 
misleading to the purchaser, and must 
clearly indicate all component fibers in 
order of their predominance by weight. 
If percentages are used, the label must 
show each textile fiber to the nearest 
5 percent. The required U.S. marking 
for domestic consumption meets the 
Canadian content requirement. 





ommends or guarantees the therapeutic 
efficacy of the product. 

Finally, use of testimonials of individ- 
uals is prohibited as is also endorse- 
ments by doctors, pharmacists, or den- 
tists containing words of praise or ad- 
vertising, offering, or guaranteeing cure 
or alleviation of an illness or ache 
through use of a given quantity of the 
product. _ 

Three copies of the text of all adver- 
tising must be submitted to the Su- 
perior Council of Public Health, indicat- 
ing the medium to be employed. Firms 
or persons engaged in publicity and ad- 
vertising must not make use of ma- 
terials not meeting the regulations.— 
U.S. Embassy, San Salvador. 

These changes in regulations should be 
noted in U.S. Department of Commerce 
publication, “Pharmaceutical Regula- 
tions of El] Salvador,” World Trade In- 
formation Service report part 2, No. 
56-24, 
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Philippines Establishes 
Free Market Rate 


The Philippines on April 25 un- 
dertook the first step in a program 
of gradual lifting of exchange and 
import controls with the establish- 
ment of a “free market” rate of 
3.20 pesos to US$1. - 

The new rate is applicable to a 
limited number of transactions in- 
volving sales and purchases of for- 
eign exchange by the Central Bank, 
which continues as the sole official 
holder of exchange. 

Details will be reported in a later 
issue, 





Greece Increases 
Consumption Taxes 


Greece has raised consumption taxes 
on gasolige (tariff item No. 60e) from 
$100 to a minimum of $105.50 per met- 
ric ton and on diesel oil (naphtha) (tar- 
iff item No. 60c1) from $23.33 to a mini- 
mum of $30.50 per metric ton. Since 
aviation gasoline purchased in Greece is 
mostly consumed by aircraft of member 
countries of the International Civil Avi- 
ation Organization and is exempt from 
import duties and taxes, the increases 
apply mainly to motor vehicular gas- 
oline. 

Higher rates are possible depending 
on the fluctuation of the selling prices 
of the same products at the Aspropyrgos 
State-owned refinery. 

Under the new method for computing 
consumption taxes, effective February 
22, a fixed base is used—$149.70 per 
metric ton for gasoline and $67.33 per 
metric tone for diesel oil (naphtha) for 
both domestic and imported goods. The 
consumption tax rates for domestic 
goods are derived by deducting the re- 
finery selling prices of gasoline and 
diesel oil from the fixed bases. The re- 
mainders are the consumption taxes, 
which, however, cannot be lower than 
$105.50 per metric ton on gasoline and 
$30.50 per metric ton on diesel oil. 

The formula varies for imports. If 
the c.if. price is equal to or less than 
the refinery price, the c.i.f. price is sub- 
tracted from the fixed base with the re- 
mainder constituting the consumption 
tax. If the cif. price is greater than 
the refinery price, then the refinery 
price is subtracted from the fixed base 
to calculate the tax..In either instance, 
the minimum consumption taxes on im- 
ports are identical with the domestic 
goods, 

As a result of the increase in con- 
sumption taxes, the retail price of 
diesel oil rose from $0.30 to $0.33 and of 
motor vehicular gasoline from $0.65 to 
$0.66 an imperial gallon. American 
Embassy, Athens. 
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Turkey's $250 Million Import Program 
Described; More Items Liberalized 


Turkey’s fourth import program since 
enactment of the stabilization program 
in August 1958 calls for imports of 
about $250 million during the spring and 
summer of 1960. 


Chief features of the new program 
are the addition of about 150 tariff 
items to the liberalized list (including 
tires and tubes, pesticides, tinplate, 
earthmoving machinery, and a variety 
of manufactured goods), expansion of 
the automatic allocation list, continua- 
tion of quota controls on a wide list 
of goods, increases in the number of 
items that can be imported on 5-year 
credits, extension of arrival period from 
4 to 6 months from date of import 
license, and authorization for payment 
against documents or goods. The new 
program was announced February 15 
but time required for translation pre- 
vented any analysis until now. The 
fourth program, conducted under 
Turkey’s amended foreign trade regime 
(Foreign Commerce Weekly, Feb.. 15, 
1960, p. 9), will apply to imports until 
a fifth program is announced, probably 
in the fall of 1960. 

The $250 million worth of imports 
under the fourth program is divided as 
follows: $75 million (estimate) for 
goods on the liberalized list; $45 million 
(estimate) for items on the automatic 
allocation list; $100 million for goods 
on the import quota list to be imported 
from dollar areas and countries of the 
European Monetary Agreement; and 
$30 million for goods on an import 
quota list (under preparation) to be 
imported from countries with which 
Turkey has bilateral trade agreements, 
chiefly the U.S.S.R. and Eastern Europe. 


Liberalized List Expanded 


With the addition of about 150 differ- 
ent clasifications to the liberalized list 
(see appended list), the items freed 
from licensing control now cover prod- 
ucts under nearly 500 tariff items. To 
import goods on the liberalization list, 
for which demand is estimated at $75 
million, importers apply at authorized 
commercial banks, depositing 10 per- 
cent. in Turkish liras of the exchange 
applied for as a guaranty that import 
will be completed. 


If payment is by letter of credit, 100 
percent of the requested amount in liras 
must be deposited on application, in 
addition to the 10 percent. If payment 
is against documents or goods, 50 per- 
cent of the requested exchange in liras 
must be deposited on application in ad- 
dition to the 10 percent. Import permits 
filled out by the commercial bank along 
with an application for an import cer- 
tificate (license) are forwarded to the 
Central Bank of Turkey which issues 
the certificate to the importer as a 
matter of routine. Ten percent deposits 





are refunded when importation is com- 
pleted. 


Automatic Allocations Cited 

Imports under the automatic alloca- 
tion system established in the third im- 
port program are estimated at $45 
million. New additions to the automatic 
allocations list (see appendix) include 


parts for the manufacture of radios, 
sewing machines, refrigerators, and 
washing machines. Import and payment 
procedure for items on this list is the 
same as that for items on the liberal- 
ized list except that applicants must 
obtain a _ certificate of requirement, 
valid for no longer than 3 months, from 
the appropriate Government authority. 
Purpose of the automatic allocations 
list is to provide a continuous flow of 
raw materials, petroluem products and 
parts, and equipment for manufacturers 
and those supplying an essential need. 


Quota Lists Described 


Import quotas in the fourth program 
were set for 219 categories of goods 
permitting a total import of $100 mil- 
lion. All of this amount is for the dol- 
lar and EMA areas with a special quota 
list of $30 million to apply to bilateral 
trading countries. Chief quota items 
are listed at the end of this article. 


Importers may apply for a maximum 
of 15 percent of any commodity quota 
at an authorized commercial bank, 
depositing 10 percent of the requested 
amount of foreign exchange in Turkish 
liras. Applications are forwarded to the 
Turkish Central Bank which distributes 
quotas, on a pro rata basis if necessary, 
by letters of notification. Imports must 
apply for exchange under the same 
procedure for liberalized and automatic 
items within 1 month of the date of 
the letter of notification. Applications 
under $1,000 are approved automatically 
and applicants requesting more than 
but receiving less than $1,000 under the 
proportionate distribution are auto- 
matically raised to $1,000. If allocations 
fail to meet the cost of one unit, the 
allocation is raised to the required one- 
unit level. 


Credit List Expanded 


The list of items that may be im- 
ported on credit terms of 5 years or 
more has also been expanded (see list 
at end of article). Terms permissible 
are the same as in the third program: 
Down payment may not exceed 10 per- 
cent; annual installments may not be 
more than one-fifth of the balance; 
prices may not exceed world prices; 
interest shall not exceed that in the 
exporting country. 

Additional liberalized, automatic al- 
location, and credit items, and the new 
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quota items are listed below: 


Liberalized Items 


Items added to the liberalized list are 
as follows (see Foreign Commerce 
Weekly of June 29, 1959, p. 10 and 
Sept. 21, 1959, p. 8, for other items on 
the liberalized list): 


01.01 to 01.06. Horses, cattle, chee, goats, 
8, 


poultry, pigeons, guinea pigs, rabb white 
mice, and various other animals, for breed- 
ing. 

04.05. gs for peeeting. 


06.01. wgee for 

06.02. sae ~ ond roots, 

09.02. 

10.06. Rice. unhusked. 

12.01. Seed cotton. 

12.68. Other seeds. 

12.06. Hop cones. 

13.02 Shellac and gun arabic. 

13.08—Agar-agar and vegetable extracts used 
in phoreacy. 

14.01. cones for flour mills, 

14.02. Vege sinbie hair. 

g and aspidinol ore (sic) ofl 

15.12. p> 

25.10. Natural calcium phosphate. 

27.07. Lysol. 

27.10. Engine oils. 

27.13. Paraffin and petroleum waxes, 

28.08. Technical sulfuric acid. 

28.19. Zine oxide and peroxide. 

28.25. Titanium oxides. 

29.02. D.D.T., trichlorethylene, carbon _tet- 
rachloride, “nexachlorobenzene, hexachloro- 
cyclohexane, and other halogenated deriva- 
tives of hydrocarbons. 

29.40. Quinine and salts, cocaine, codeine 
and enthylmorphine-chlorhydrate; digital- 
ine, digitoxine, digitorine. 

29.44. Antibiotics. 

30.08. Insulin. 

31.04. Crude natural potassium salts, potas- 
sium _ chloride and sulfate, potassium 
magnesium sulfate. 

32.05. Organic artifical colors. 

38.05. Tall oil, crude or refined. 

38.07. Pine oil. 

38.10.° Rosin oil. 

38.19. Antifreeze and hydraulic oil. 

40.11. Tires and tubes. 

45.01. Natural cork, unworked and waste 
cork; cork in blocks, sheets and cubes. 

48.01. Kraft paper. 

48.15. Waxed pelure paper, diphenyl paper, 
and paper for cigarette ends in tubes; 
Py ee mH tapes. 

Architectural and engineering blue- 
prints and drawings. 

49.08. Decalcomanias. 

49.11. Printed educational charts and plans. 

50.08. Nylon fishing line. 

51.01. Nylon netting, including nylon fish- 
ing nets in No. 59.06. 

57.07. Coir yarn. 

57.10. Jute bandage cloth. 

59.04. Nylon yarn for netting. 

62.08. Jute bags. 

66.03. Umbrella fittings and accessories. 

68.04. Marble cutting saws; grinding stones 
for razor blades. 

69.08. Crucibles and carbons. 

70.08. Safety and toughened glass. 

70.09. Rear view vehicle mirrors. 

70.11. Glass envelopes for electric lamps. 

70.18. Optical glass and optical parts. 

71.02, Diamonds for grinding machines. 

71.05. Soldering and welding substances, 

73.01. Spielgeleisen. 

73.02, Ferroalloys. 

73.12. Hoop and strip of iron or steel. 

13. Tinplate, including lacquered. 

15. Alloy steel and high carbon steel. 

33. Sewing needles: other needles. 

37. Accessories for central heating boilers. 

17. Welding torch accessories. 

01. Nickel matte, unwrought nickel. 

02. Wrought bars, rods, profiles, and 
wires of nickel. 

75.03. Plates, sheets, strips of nickel and 
nickel foil. 

75.04. Tubes, pipes, hollow bars and pipe 
ae of nicke 

ga. ..8 anodes of nickel, 
wrought or unwrought. 

76.04. Alumnium foil and strip 0.15 mm or 
less in thickness. 

78.01. Printing metal. 

£0.01. Unwrought tin. 

80.02. Tin ingots, profiles, and wire rods. 

80.03. Tin foils, sheets, and strips. 

80.04. Fine tin foil and strips, tin powder. 

$1.01. Tungsten wire. 

$1.02. Molybdendm wire. 

83.07. Miners’ lamps: lamp accessories and 
parts for lighthouses. 


(Continued on page $2) 
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Korea Limits Foreign 


Investment Remittances 


A recently promulgated Presidential 
decree limits the availability of foreign 
exchange for repatriation of capital or 
remission of earnings permitted under 
provisions of the Korean Foreign In- 
vestment Law (Foreign Commerce 
Weekly, March 28, 1960, p. 11). 


For the time being, foreign exchange 
for such purposes may be acquired only 
from privately held dollar accounts in 
the Bank of Korea or remittance may 
be made in the form of export commod- 
ities. This limitation, in effect, pre- 
cludes the availability of foreign ex- 
change at the official 650 hwan to 
US$1 rate. 


Privately held dollars, which are 
those derived from export proceeds, 
military supply dollars, service dollars 
or missionary dollars, may be purchased 
through the Bank of Korea at rates 
ranging from 1,170 to 1,430 hwan to 
US$1. The limitation is said to be only 
temporary, and may reflect the pos- 
sibility of some later adjustment of the 
official exchange rate, or perhaps the 
establishment of another rate for in- 
vestment purposes. 


This limitation would appear at first 
glance to seriously affect Korea’s ability 
to attract foreign capital. This, how- 
ever, is not necessarily so. For licensing 
or technical assistance agreements on a 
fee or royalty basis specified in dollars, 
it would matter little to the foreign in- 
vestor at what rate the Korean firm 
would have to convert hwan in pay- 
ment, provided that payment was made 
in dollars. In the case of equity invest- 
ment, on the other hand, there may be 
little incentive to invest, depending 
upon the rate at which the remittances 
can be made compared with the rate at 
which the initial investment was con- 
verted. 


Although precedent is not set as yet, 
it appears that the Korean Government 
may permit dollars in the initial invest- 
ment to be deposited in the Bank of 
Korea for sale to importers at the pre- 
vailing open market rate. If this proves 


true, any disincentive to invest is mini- 
mized. 


Actual procedures should become 
clearer upon the formal establishment 
of the Foreign Investment Encourage- 
ment Committee and its resolutions or 


decisions on specific cases —U.S. Em- 
bassy, Seoul. 





Australian exports of dried apricots, 
prunes registered sharp increases, while 
dried peach exports rose mater ially, the 
Foreign Agricultural Service reports. 


Only dried apple exports failed to in- 
crease in 1959. Increased dried apricot 
exports were made to New Zealand, 
the United Kingdom, and Canada. 


Argentine Agreement 
With Israel Expires 


The Argentine Central Bank an- 
nounced on April 14 expiration of Ar- 


gentina’s commercial and financial 


agreement with Israel. Beginning April 
15 transactions between the two coun- 
tries can be carried out freely in any 
currency desired. For transactions con- 
cluded while the agreement was in force, 
payment can be made in agreement dol- 
lars until January 14, 1961, when the 
agreement account in the Central Bank 
will be closed. It will be permissible to 
continue existing contracts or to con- 
clude new ones in agreement dollars if 
payments are to be completed before 
January 14. 


For payments that must be made in 
agreement dollars for - capital goods 
ordered before April 14, 1960, but fall- 
ing due after January 14, 1961, it will 
be necessary to open a special account 
in the Central Bank. No contract calling 
for payments after that date can be 
made or renewed without prior approval 
of the Central Bank. 

This action marks the fourth of a 
series aimed at ending the bilateral 
trade system between Argentina and 
other countries (Foreign Commerce 
Weekly, Apr. 18, 1960, p. 15).—U.S. Em- 
bassy, Buenos Aires. 


Larger Credits Granted 
Colombian Industries 


The Colombian Central Bank (Banco 
de la Republica), by a resolution ap- 
proved by its Board of Directors, will 
grant larger credits to industries. 


The resolution, dated March 2, 1960, 
provides that 14.4 percent of commercial 
bank reserves above the level held on 
October 30, 1958, may now be used 
for medium-term loans for economic 
development, as authorized by article 4 
of decree No. 384 of February 8, 1950. 
The resolution does not, however, con- 
stitute an authorization to expand global 
credit, but rather an authorization to 
change a certain amount of the banks’ 
credit portfolio from short-term ware- 
house receipts to medium-term indus- 
trial loans. 


Article 4 of decree No. 384 provides 
that “commercial banks may grant 
loans with terms up to five years, des- 
tined exclusively to the construction or 
expansion of economic development 
works, such as irrigation, deep wells, or 
other similar works destined to the 
supply of water; powerplants and elec- 
trical distribution lines, extractive in- 
dustries, agricultural industries, and 
urban buildings for the middle and la- 
borer classes, provided that these works 
are duly planned, are productive, and 
the value of the loan assures their total 
termination.”—U.S. Embassy, Bogota. 
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Guinea Modifies 


Visa Regulations 


Americans visiting Guinea must now 
obtain a visa from the Guinea Mission 
to the United Nations in New York, be- 
cause of recent modifications in the Re- 
public’s visa requirements. The USS. 
Embassy at Conakry can no longer 
facilitate the entry of U.S. travelers 
into Guinea. 

Visitors who plan to enter Guinea 
from a point outside the United States 
may secure visas at Guinea missions in 
Paris, Accra (Ghana), or Monrovia 
(Liberia). - 

Guinea immigration authorities will 
consider applications of visitors at port 
of entry only in exceptional instances 
where the traveler has had no oppor- 
tunity to obtain a visa in advance. 

Under the former visa system, pros- 
pective visitors to Guinea communicated 
directly with the Ministry of the In- 
terior and Security at Conakry request- 
ing authority to enter the country and 


specifying the approximate date and 


place of arrival and the expected dura- 
tion of the visit. 

Americans intending to visit Guinea 
are encouraged to provide the U.S. Em- 
bassy at Conakry with early advance 
notice of their plans, -to avoid encoun- 
tering foreign exchange difficulties. 

Travelers must declare the exact 
sums of foreign currencies or checks in 
their possession both upon entry into 
and exit from the country. 





Jamaica Grants Additional 
Footwear Import Permits 


The Jamaica Trade Board has noti- 
fied importers it is prepared to grant 
import permits in 1960 outside the 
quota for the following types of foot- 
wear: 

Infant’s footwear up to size 6; slippers 
with soles of chrome or split leather and 
uppers of fabric or felt; slippers with solés 
and uppers of foam rubber; slippers with 
felt uppers and leather soles; men’s slippers 
with felt uppers and sponge soles; slippers 
with uppers of fabric toweling and sponge 
soles; rubber water boots; rubber or plastic 
overshoes; ballet shoes; and athletic foot- 
wear except tennis shoes. 

Applicants for import permits must 
submit to the Trade Board, along with 
the application, an exact sample pair 
of the footwear he desires to import.— 
Notice to Importers No. 1879, published 
in the Daily Gleaner, April 7, 1960, 





In the item, Mexican Income Tax Law 
Revised, Foreign Commerce Weekly, 
April 4, 1960, page 11, the heading in 
the table showing tax rates for Sched- 
ule IV, first column, should read 
“Monthly Net Taxable Income” instead 
of “Annual Net Taxable Income.” 

The same correction should be made 
in U.S. Department of Commerce pub- 
lication, Establishing a Business in Mex- 
ico, World Trade Information Service 
report, part 1, No. 60-3, January 1960. 
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Guinea Sets New 


Details of the new monetary system 
introduced in the Republic of Guinea on 
March 1, 1960, are given in a special 
issue of the Journal Officiel de la Repub- 
lic Guinee. 


The decrees announcing the monetary 
measures provide for the creation of a 
National Bank of the Republic of 
Guinea, establishment of an Exchange 
Office (Office des Changes) within the 
Bank, replacement of the CFA (Coloni- 
al French African) franc by a Guinea 
franc as legal currency, and the require- 
ment that all CFA francs be exchanged 
for Guinea francs on a one-for-one basis 
by March 15, 1960. The net result of 
these measures was Guinea’s withdrawal 
from the franc currency exchange zone. 


Other sections of the decrees provide 
that: No foreign exchange, precious 
metal, or precious stones may be ex- 
ported without prior authorization of 
the Guinea Government; the new Guinea 
franc is for internal use only; the Bank 
of the Republic of Guinea is the only 
organization authorized to deal in for- 
eign exchange; and residents of Guinea, 
including resident companies, are re- 
quired to declare their holdings abroad. 


The full import of these developments 
cannot yet be assessed. At present, the 
banking for the new currency is about 
10 billion CFA francs (US$1—246.8 
CFA francs). Whether these will be con- 
vertible except possibly into French 
Metropolitan francs is not yet clear. 
Other foreign exchange will become 
available during the year principally 
dollars and sterling, but the amount 
cannot be predicted at this time. There- 
fore, the possibilities of trading relations 
with the dollar area are somewhat un- 
predictable, at least for the next several 
months. 


Exchange Problems Discussed 


Exchange difficulties arising out of the 
Republic of Guinea’s withdrawal from 
the franc zone were discussed in a re- 
cent Paris meeting by the Finance Min- 
isters of France and the West African 
States of the French Community—Ni- 
ger, Upper Volta, Dahomey, Ivory Coast, 
Senegal, Soudan, and Mauritania— 
which use the CFA franc. The Finance 
Ministers met to formulate a common 
policy regarding their future monetary 
relations and payments agreements with 
Guinea. : 

The communique released at the end 
of the meeting stressed the following 
highlights: The States hoped that ne- 
gotiations could be opened soon to re- 
establish normal financial and economic 
relations; all the Ministers displayed a 
desire to face the situation created by 
Guinea without a spirit of retaliation; 
the meeting was the first exchange of 
views between France and the West 
African States regarding the future fi- 
nancial and commercial relations be- 


FOREIGN GOVERNMENT ACTIONS 


Monetary System 


tween Guinea and the franc area: sev- 
eral of the Community States which 
have a common border with Guinea— 
Senegal, Ivory Coast, and Soudan—have 
begun to operate border controls on 
Guinea’s trade. 

A copy of the full text of Guinea’s 
monetary measures is available on loan 
from the Near Eastern and African Di- 
vision, Bureau of Foreign Commerce, 
U.S. Department of Commerce, Wash- 
ington 25, D.C_—U.S. Embassy, Conakry. 


Conversion Rates for 
Guinea Franc Cited 


Exchange rates for conversion of the 
Guinea franc into foreign currency have 
been announced by the Bank of the 
Republic of Guinea. 


The new Guinea franc which replaced 
the CFA franc on March 1, 1960, as 
legal tender in the Republic will be 
converted at the following rates, ex- 
pressed in Guinea francs: 


Purchase Sale 


rates rates 
Checks and Travelers Checks: 


100 CFA francs (247 CFA 





francs=US$1) 103 
ieee eee va atte. 255 
10,000 French francs .. ‘ ‘ 6,150 
2 “ae aes . 5 712 
100 German marks ...... : ® 6,056 
100 Swiss frances occ J 5,814 

Banknotes: 
BE ee BPO cevscinisccnecserserinn 103 
eet aera + 255 
10,000 French francs 6,150 
sy | eee e 712 
100 German marks ........ 5,650 6,056 
100 Swiss franes oo... ; 5.814 
Gold: 
1 kilogram AME 0.0... ccsssesceseees 272,155 -—— 


The Bank has specified that pay- 
ments for exports and for services will 
be accepted only in the currencies just 
listed. Import and export of Guinea 
currency is forbidden. Special rates may 
be given for individual transactions in- 
volving very large sums.—U.S. Em- 
bassy, Conakry. 





New Argentine Packing 
Regulations Postponed 


The date on which Argentine Customs 
resolutions Nos. 109 and 172, setting 
forth new packing list regulations, were 


to go into effect has been postponed 
30 days, or from May 9 to June 9. 

The delay will allow time for the 
drafting of a substitute resolution elimi- 
nating various objectional features of 
the regulations (Foreign Commerce 
Weekly, Mar. 28, 1960, p. 16; Apr. 25, 
1960, p. 12). 

This action may possibly eleminate 
under certain conditions the require- 
ment for separate packings lists.—U.S. 
Embassy, Buenos Aires. 
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Foreign Nations Invite U.S. Bids 


Several foreign governments, through their authorized procurement 
agencies, are inviting tenders for items of interest to U.S. suppliers. 

Bidding instructions, specifications, and other pertinent data are 
available for review on loan from the Trade Development Division, 
Bureau of Foreign Commerce, U.S. Department of Commerce, Wash- 
ington 25, D.C., as indicated by symbol (*). 


Greece 

Trucks, 5, % ton, estimated value 
$13,300, deadline May 6; laundry unit, 
complete, estimated value $4,650, May 
9; cables, 7,500 meters, estimated value 
$21,650, May 9; foundry metals, esti- 
mated value $16,650, May 9; narcotics, 
estimated value $32,650, May 23; lab- 
oratory glass instruments and equip- 


ment, estimated value $12,300, May 25; 
bids invited by State Procurement 
Service, 50 Socratous Street, Athens.* 


India 

Steel plates, 1,477 tons, tender No. 
DLF/13B/61, bids invited until May 16; 
mild steel sheets, 4,708 tons, high-ten- 
sion wire, 275 tons, tender No. 
DLF/13A/62, May 25; bids invited by 
Iron and Steel Controller, 33 Netaji 
Subhas Road, Calcutta 1. Tender docu- 
ments may be obtained from India 
Supply Mission, 2536 Massachusetts 
Avenue NW., Washington 8, .D.C. 


Graders and bulldozers required by 
Agriculture Department of Andhra, 
tender No. SE-169, bids invited until 
May 30; supply of diesel or diesel elec- 
tric, twin screw, stern well, seagoing 
eutter suction dredger, tender No. 
SE-168, June 8; crawler tractor; crawler 
tractors with front end loading and doz- 
ing attachments; motorized scrapers; 
2, cubic yard excavators with shovel 
and dragline attachment; rear dumpers; 
welding sets; tender No. SE-165; bids 
invited until June 21. Bids invited by 
India Supply Mission. Tender forms, in- 
cluding specifications, may be obtained 
from the Mission at $2 a set for the 
graders and bulldozers and $3 a set for 
the other equipment. 


lran 


Kraft paper, 225 tons, bid deadline 
June 7; white paper, 850 tons; June 11; 
cigarette filters, 88 million, cork tape, 
imitation, 9,600 bobbins, white tape, 
3,600 bobbins, June 14; bids invited by 
Iranian Tobacco Monopoly, Tehran.* 


United Arab Republic 


Pipes, valves, fittings, oil tank suc- 
tion heaters, and related items; bids in- 
vited until May 9 by Petroleum General 
Authority, 28 Soliman Pasha Street, 
Cairo, Egypt. Bids must be submitted 
through agent established in United 
Arab Republic. One copy of specifica- 
tions and general conditions.* 
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Viet-Nam 

Cylinder printing press; platen print- 
ing press; bid No. 1001-31030; bids in- 
vited until May 25 by Central Purchas- 
ing Agency, Saigon.* 


Yugoslavia 

Steel sheets, 1,000 to 1,500 metric 
tons, .035 to 2 mm. thickness, estimated 
total price $175,000; bids invited soon as 
possible by Ivo Brencic, Director of Im- 
port-Export, Ivarna Emajiirane Posode, 
Cel Je. (Cel Je factory manufactures 
40 percent of all enamelware produced 
in Yugoslavia.) Shipments June and 
July. Foreign exchange available imme- 
diately by Yugoslavia Investment Bank. 


Water System Bids 
Asked by San Jose 


Bids are invited for construction of a 
water system for the City of San Jose, 
Costa Rica, the Bureau of Foreign Com- 
merce has reported. 

Public bid No. 144 of the municipality 
of San Jose authorizes the municipality 
to contract for a loan with one or‘ more 


companies in an amount of $3 million 
for construction and improvements to 
the metropolitan water system of San 
Jose. The work to be performed should 
follow Phase 1 of a report prepared by 
Rader and Associates, 111 N. E. 2d Ave- 
nue, Miami, Florida. To cover the obli- 
gation the Government of Costa Rica 
will guarantee the municipal bonds to 
be issued by the City of San Jose in 
the amount of $3 million, bearing 7 
percent interest annually for a period of 
14 years, and amortized semiannually. 

Bids, accompanied by a _ deposit 
amounting to 2% percent of the con- 
tract, should reach Carlos Lara, Gobern- 
ador de la Provinca, Ejecutive Munici- 
pal, San Jose by 10 a.m., June 15. 

Plans and specifications may be ob- 
tained from the named authority on 
payment of $452, which is not refund- 
able. A copy of the bid notice, in Span- 
ish, is available on loan from BFC’s 
Trade Development Division, U.S. De- 
partment of Commerce, Washington 
25, D.C. 





Power Equipment Wanted 
By New South Wales 


The Electricity Commission of New 
South Wales is calling for tenders for 
the supply, delivery, and erection of four 
120 megavolt-ampere, 3 phase, 16.5/348 
kilovolt transformers. The Commission 
also is inviting alternative tenders for 
six 80 megavolt-amphere, single phase, 
16.5/201 kilovolt transformers, or two 
240 megavolt-ampere, 3 phase, 16.5/340 
kilovolt transformers. 


Service frequency of the current these 
transformers are to handle is 50 cycles 
per second. The transformers are to be 
located in the open at the Commission’s 
power station at Vales Point, on the 
southern shores of Lake Macquarie, 
about 60 to 70 miles north of Sydney. 
No access by rail to the power station 
site exits. The nearest rail station is at 
Wyee, on the main northern New South 
Wales Line. Wyee is about 6 miles from 
the site and can be reached on a mac- 
adam road. 


It is thought by the Commission that 
transport limitations will make it nec- 
essary for a 240 megavolt-amphere 
transformer to be assembled on the site. 
Firms tendering for such transformers 
should indicate the manner in which 
the transformers would be erected and 
tested, with particular regard to the 
exact method of impulse testing. The 
Commission estimates the value of this 
contract to be approximately $1,125,000. 


Tenders should be addressed to the 
Commercial Manager and Secretary of 
the Commission at. the address given 
and should be dispatched in time to 
arrive by 3 p.m., June 27. 

Copies of plans and specifications for 
this contract, No. 1014, can be obtained 
from the Electricity Commission of 
New South Wales, Box 5257, G.P.O., 
Sydney, N.S.W., Australia, at $22.50 a 
set. This charge is refundable on re- 
ceipt of a bona fide tender. 

A. copy of the plans and specification 
are available for inspection at the office 
of the Commissioner for New South 
Wales, New South Wales Government 
Offices, Suite 1301, 680 Fifth Avenue, 
New York 19, N.Y. A set also may 
be borrowed from the Trade Develop- 
ment Division, Bureau of Foreign Com- 
merce, U.S. Department of Commerce, 
Washington 25, D.C. 





The United Kingdom cigarette exports 
in 1959 totaled 29.9 million pounds—13 
percent less than the 34.5 million pounds 
exported in 1958, the Foreign Agricul- 
tural Service reports. 

Exports to Singapore, the major mar- 
ket in 1958, dropped 30 percent last 
year, and the Malayan Federation re- 
placed Singapore as the leading export 
market for British cigarettes. 
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New Power Station 
Planned in Bogota - 


Bids are invited until May 16 by Em- 
presa de Energia Electrica de Bogota, 
Bogota, Colombia, for construction of 
the new Salto II hydroelectric station. 
The following construction is scheduled: 

Generator house containing two 33,- 
000 kilowatt units (excludes installation 
of equipment). 

Transformer patio which includes 
supply and installation of approximate- 
ly 35 metric tons of structural steel. 

Water conduit from hydroelectric 
station Salto I to Salto II. Material is 
to be reinforced concrete, approximately 
200 meters long with a cross section of 
3.2 by 3.6 meters. 

Small reservoir with about 12,000 
square meter surface and an earthwork 
dam some 300 meters long and about 
7.6 meters high. 

The total amount of concrete to be 
employed in all works to be undertaken 
is approximately 10,000 cubic meters. 

A copy of specifications, in Spanish, 
is available on loan from the Trade 
Development Division, Bureau of For- 
eign Commerce, U.S. Department of 
Commerce, Washington 25, D.C. 


Sulfate Pulp Mill Scheduled 
For Construction in Finland 


Enso-Gutzeit Oy, the largest state- 
owned pulp and paper company in Fin- 
land, has announced plans to build a 
sulfate pulp mill at Harakka and, ac- 
cording to the local press, is considering 
another one at or nea® Joensuu ‘in the 
newly created North Karelia province. 
It is expected that bids may be called 
for supply of some of the machinery 
and equipment required for these proj- 
ects. 

Construction probably will begin 
shortly on the mill at Harakka, sched- 
uled to have an annual capacity of 150,- 
000 tons. The new mill will be the sec- 
ond largest in Finland. Kaukopaa, with 
an annual capacity of 350,000 tons, is 
the largest. A kraft paper mill even- 
tually will be added to the Harakka 
works. 

The sulfate pulp mill Enso-Gutzeit 
may build at or near Joensuu would 
have an annual capacity of 100,000 tons 
and would use spruce and birch wood, 
according to the press. When these new 
mills are completed, Enso-Gutzeit’s to- 
tal sulfate pulp capacity will be 720,006 
tons annually. 

Thailand rice exports in January-Feb- 
ruary, at 4,619,000 ewt. (100 pounds) 
of milled rice, were 752,000 cwt. more 
than in the first 2 months of 1959, ac- 
cording to the Foreign Agricultural 
Service. 

Principal destinations were Malaya- 
Singapore, Hong Kong, and Indonesia. 
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The firms and individuals named in 
the following lists have expressed in- 
terest in establishing new business con- 
nections in the United States. 


While every effort is made to include 
only firms or individuals of good repute, 
the U.S. Department of Commerce can- 
not assume responsibility for any trans- 
actions undertaken with these firms. 
The usual precautions should be taken; 
all transactions are subject to prevail- 
ing laws and regulations in this country 
and abroad. 

When available, supplementary infor- 
mation as indicated by symbol (*) may 
be obtained on loan by firms domiciled 
in the United States from the Trade 
Opportunity Section, Trade Development 
Division, Bureau of Foreign Commerce. 
U.S. Department of Commerce, Wash- 
ington 25, D.C. Requests for loan ma- 
terial should include the commodity as 


well as the foreign firm’s name and 
address. 


IMPORT OPPORTUNITIES 


Alcoholic Beverages 
France 


Cognac and grape brandy, good to 
highest quality, in glass bottles of 75 
cl. each, also in wooden casks, large 
quantities, direct or through agents by 
Jules Adam & Co. (distiller, wholesaler, 
exporter of brandies), Jarnac, Charente. 
Sample of label, pricelist.* WTD 3/3/60. 
Turkey 


Red and white wine direct or through 
agent by Marmara Kol. Sti. (producer, 
exporter), Kurucesme, Istanbul. WTD 
3/3/60. 


Art Goods 
Denmark 


Applied art items, including ceramics 
and stoneware of figurines, teapots cof- 
feepots, dishes, and ashtrays; woodware 
of Bangkok teak, such as figurines, bot- 
tle openers, candlesticks, lamp bases, 
bowls, and trays; and handprinted tex- 
tiles of wall-hangings, and doilies, high 
quality, direct by P. Broste (export 
merchant), 10-8 Overgaden oven Van- 
det, Copenhagen K. Set of descriptive 
material with pricelist.* WTD 2/18/60. 

Ornamental folding screens and hand- 
painted scrolls, on silk, brocade, or pa- 
per, direct or through agent by Asano 
& Co., Ltd. (Asano Shoten, K.K. manu- 
facturer, export merchant), 4 Nishi- 
Ginza 8-chome, Chuo-ku, Tokyo. Illus- 
trated catalog.* WTD 12/16/58. 


Automotive Equipment, Supplies 
Japan 

Automotive ignition switches, stop- 
light switches, and flashers direct or 
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through agent by Niles Parts Co., Ltd. 
(Niles Buhin K.K.), (manufacturer, ex- 
porter), 5 Kojiya-cho 4-chome, Ohta-ku, 
Tokyo. WTD 3/30/59. 


Norway 


Electric-heated car seat cushions of- 
fered direct by Ole J. Loiten (manu- 
facturer’s agent), 6 Prinsensgate, Oslo. 
Illustrated leaflet with pricelist.* WTD 
2/25/60. 


Spain 

Vises and accessories, open end 
wrench sets, pipe and alligator 
wrenches, auto tool kits, auto body 
parts, universal joints and axles for 
automobiles on outright sale basis, but 
appointment of U.S. sales agent sought 
by Aparicio Hermanos y Compania, 
S.A. (manufacturer of hand tools, auto- 
mobile accessories, exporter), P.O. Box 
4, Zumarraga, Guipuzcoa. Illustrated 
catalog in Spanish.* WTD 2/15/60. 


Candles 
Japan 

Decorative candles for use at Christ- 
mas, birthdays, or dinner direct or 
through agent by Asano & Co., Ltd. 
(Asano Shoten, K.K., manufacturer, ex- 
port merchant), 4 Nishi-Ginza 8-chome, 
Chuo-ku, Tokyo. Illustrated leaflets.* 
WTD 12/16/58. 


Edible Oils 
Thailand 


Rice bran oil, edible grade, containing 
potentiality of oleic acid 40 to 50%, 
linoleic acid 30 to 42%, palmitie acid 
13 to 18%, about 126,000 1. per mo., 
packed in drums of 50 or 200.1]. or in 
tins of 1,000 kgs., direct or through 
agent by Sang Arun Co., Ltd. (export 
merchant), 814-8 Burapa Palace Area, 
Mahachai Rd., Bangkok. WTD 4/30/59. 


Electric Lights 
Japan 

Decorative electric flower lamps and 
electric aroma lights, direct or through 
agent by Asano & Co., Ltd. (Asano 
Shoten, K.K., manufacturer, export 
merchant), 4 £Nishi-Ginza 8-chome, 
Chuo-ku, Tokyo. Set of descriptive lit- 
erature.* WTD 12/16/58. 


Electronic Equipment 
France 


Small radio-electronic equipment or 
accessories, such as commutators, keys 
for telephones, luminous markings or 
signals, manipulators, soldering irons, 
terminals, and others direct or through 
wholesale selling agent, by Etablisse- 
ments DYNA (manufacturer), 36 Ave. 
Gambett, Paris 20e. Descriptive leaf- 
let in French.* WTD 3/23/59, 


Forest Products 


Thailand 


Timber, including teak about 1,000 
tons monthly, yang about 500 tons 
monthly, plywood veneer 500. tons 
monthly, and logs 1,000 tons monthly, 
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of various grades, direct or through 
agent by Thai United Trading Co., Ltd. 
(export merchant), 258/1 Visuthykasat 
Rd., Bangkok. WTD 1/12/60. 


Furniture 
Denmark 


Modern Danish furniture, including 
tables, chairs, stools, and upholstered 
chairs, high-quality, direct by P. Broste 
(export merchant), 10-8 Overgaden oven 
Vandet, Copenhagen K. WTD 2/18/60, 


France 


Modern wood cabinets of special types 
for phonograph records, radio, and tele- 
vision, as well as wooden furniture for 
kitchens, good quality articles, prefer- 
ably direct to importers, or through 
agent, by Ebenisterie de Lassac (cabi- 
net maker, furniture manufacturer), 
Route de Persac, Lussac-les-Chateaux, 


Vienne. Descriptive leaflet in French.* 
WTD 1/27/60. 

Glass 

Japan 


Nonrefiective glass for use in picture 
frames direct or through agent by San- 
born, Inc. (export merchant), Maeda 
Bldg., No. 95 Kashiwagi 1-chome, Shin- 
juku-ku, C.P.0. Box 1332, Tokyo. Sam- 
ple available.* WTD 3/22/60. 


Industrial Machinery 
Belgium 

Coal-drying machinery direct or 
through agent; also consider manufac- 
ture under licenses by a U.S. firm, by 
Bureau Technique Andre Modave, 
S.P.R.L. (consulting engineers), 87 Ave. 


Louise, Brussels, Set of pamphlets.* 
WTD 6/11/58. 


Microscopes 
Japan 

Shimadzu electron microscopes, first 
class, direct or through agent, by Toki 
Commercial Co., Ltd. (Toki Tsusho 
K.K., export merchant), 3 Ta-machi 7- 


chome, Akasaka, Minato-ku, Tokyo. 
WTD 1/8/60. 


Optical Goods 
Japon 

Spectacle frames direct or through 
agent by Asano & Co., Ltd. (Asano 
Shoten, K.K., manufacturer, export mer- 
chant), 4 Nishi-Ginza 8-chome, Chuo- 
ku, Tokyo. Catalog.* WTD 12/16/58. 
Packaging Machinery 
Balgium 

Weighing, filling, and packaging ma- 
chines, first quality, used in chemical 
industries, principally paint and var- 
nish industry, direct by J. De Vree & 
Co., S.P.R.L. (manufacturer), 3 Toe- 
komstlaan, Merksem, Antwerp. De- 
scriptive literature.* WTD 11/10/59. 
Painters’ Supplies 
France 


Powdered zinc oxide used in fabrica- 
tion of rubber and paints direct for en- 
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tire U.S., but especially east coast, by 
Societe Chimique et Metallurgique de 
Bondy (manufacturer, exporter), 14 bis, 
rue de Milan, Paris 9e. WTD 3/9/59. 
Granidur quick-drying surfacer for 
automobile bodies and machinery, de- 
greasing agents, paint removers, Grani- 
dur putty for stone and marble, Durol 
polishing and sealing compounds for 
stone surfaces, direct or through re- 
gional U.S. agents, by Durol Fabrikate, 
Walter und Heinze Erlemann, See- 
strasse, Friedrichshafen-Erishkirch, Bo- 
densee. Prospectuses.* WTD 4/4/60. 


Plastic Flowers 
Brazil 


Artificial plastic flowers of all colors, 
kinds, and sizes, first quality, direct or 
through agent by MONITORA S/A- 
Industria e Comercio (wholesaler, ex- 
port merchant, dealer), Avenida Mofar- 
rej 317 (Alto da Lapa), Caixa Postal 
366, Sao Paulo. WTD 2/19/60. 


Respirators 
Norway 

Small respirators for home and emer- 
gency treatment of respiratory ailments 
direct or through agent by Marstrand 
& Astrup A/S (manufacturer), 38 
Ringeriksveien, Sandvika. Descriptive 
pamphlet.* WTD 2/4/60. 


Rugs, Carpets 
Belgium 

Flax weaving in rugs and carpets di- 
rect by Berluc Trading (importer, ex- 
porter), 54 rue General Henry, Brus- 
sels 4, WTD 2/5/60. 


Semiprecious Stones 
Thailand 


Semiprecious stones, first quality, In- 


cluding cut zircons, rubies, sapphires, 
and star sapphires, of all grades and 
cuts, direct or through agent by Uthai 


Commercial (export merchant), 138 
Suriwongse Rd. Bangkok. WTD 
1/13/60. 
Textiles 
Belgium 


Furnishing and upholstery fabrics, 
fancy textiles and cotten peplins for 
rain and sportwear, and loomstate in 
the gray, plain poplins, and gabardines, 
direct by Usines Textile d’Oudenaerde 
(manufacturer, exporter), 39 rue de la 
Digue, Oudenaerde. WTD 2/8/60. 


Waste E 

Belgium , 
Jute, cotton, and wool waste direct 

by Establissements Vve Van Den Broeck 

(importer, exporter), Lokeren. WTD 

1/25/60. 

Woodworking Machinery 

Netherlands 


Woodworking machinery, including 
slot drilling machines, circular sawing 
machines, planing and thicknessing ma- 
chines, tenoning machines; planing, 


jointing, rebating and molding ma- 
chines for use in carpenter’s workshops, 
direct or through agents, one for east 
coast and one for west coast, by Ver- 
boom & Co. Machines (exporter, im- 
porter, wholesaler), 11-13 Tolhuislaan, 
Rotterdam. Set of descriptive folders.* 
WTD 1/20/60. 


EXPORT OPPORTUNITIES 


Automotive Equipment 
Cyprus 


Automobiles for direct purchase and 
agency by G. Th. Pierides & Son, Ltd. 
(importing distributor, manufacturer's 
agent), 42-44 Phaneromeni Street, P.O. 
Box 9, Nicosia. WTD 3/7/60. 


Dominican Republic 


Automotive parts and accessories for 
direct purchase by Guerra Hermanos, 
C. por A. (importing distributor, manu- 
facturer’s agent), 119 Isabel la Catolica, 
Ciudad Trujillo, WTD 12/16/59. 


Camping Equipment 
Ethiopia 

Camping equipment for direct pur- 
chase by Alberto Frezza (importer, dis- 
tributor of toys, fancy goods, gift arti- 
cles, sporting equipment), P.O. Box 759, 
Asmara, Eritrea. Catalogs and pertinent 
information desired by firm. WTD 
3/11/60. 


Dental Supplies 
Italy 


Tooth filling cement alginates for 
palate acrylin resin molds, artificial 
resin teeth, waxes for various uses, ad- 
hesive pastes and powders, and anes- 
thetics, for direct purchase and agency 
by Ferdinando Fu Salvatore D’Antona 
(retailer of dental supplies), 70 Via 
Napoli, Palermo. WTD 2/24/60. 


Electrical Appliances 
Norway 


Electrical household equipment for 
direct purchase and agency by N. Jacob- 
sen’s Elektriske Verksted A/S (manu- 
facturer, importing distributor), 38 
Goteborggaten, Oslo. WTD 8/24/59. 


Electrical Equipment 
New Zealand 


General purpose volt-amp-ohm testers, 
lightning arrestors for 11-kv. and 33-kv. 
use; general automatic controls for air 
conditioning, heating and refrigeration; 
and air- and oil-immersed high-tension 
switchgear, 6.6-kv., 11-kv., and 33-kv., 
indoor and outdoor use; high-tension 
fusegear, 11 kv. and 33 kv.; and all 
kinds of insulation materials, including 
phenolic resin-bonded insulants in rods, 
tubes, and sheets, silicone tapes, glass 
tapes, vulcanized fiber, insulating com- 
pounds and varnishes, and mica in 
sheets and tubes, for direct purchase 
and agency by W. & K. McLean, Ltd. 
(importing distributor, manufacturer's 
agent), 7 Anzac Ave., Auckland, C. 1. 
WTD 1/27/60. 
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Electronic Equipment 
New Zealand 


Electronic potentiometric recorders 
for direct purchase and agency, and 
general purpose oscilloscopes for tele- 
vision servicemen for direct purchase 
by W. & K. McLean, Ltd. (see previous 
listing). WTD 1/27/60. 

Tanganyika 

Radios, raidograms, tape recorders, 
amplifiers, as well as other domestic 
electrical appliances, for direct pur- 
chase and agency by Mamdani’s Radio 
House (importing distributor, manu- 
faeturer’s agent), P.O. Box 29, Mwanza. 
Firm states electrical -current in Tan- 
ganyika 230v., 50c. WTD 10/27/59. 


Foodstuffs 
Australia 


Okra; Mexican-type foods, such as 
chile con carne, strength mild, not very 
hot; and haricot beans for canning and 
other edible dried beans; all types of 
nuts; black and green olives in brine; 
gherkins in brine, dill pickles; and froz- 
en berries, such as strawberries and 
cherries, for direct purchase and agency 
by Heine Bros. (Australasia) Pty., Ltd. 
(importing distributor), 11 Loftus St., 
Sydney. Firm states purchase will be 
made with own finance and import li- 
censes, but also interested in obtaining 
sole agencies. WTD 4/17/59. 

Curacao 


Porksides, 2 to 3 tons a month, first 
quality, baconers, ex-carcasses 120 to 
140 Ib., average weight a side 60 Ib. 
head and front feet off, hind feet on, 
leaf and kidney out; and porkloins, 4 
to 5 tons a month, without neck, lean 
and well trimmed, average weight 8 to 
10 lb., packed in stockinette, for direct 
purchase by John Henderson (Curacao) 
Company, Ltd. (importer, retailer, 
wholesaler of all kinds of fresh and dry 
provisions, haberdashery), P.O. Box 306, 
Emmastad. WTD 3/31/59. 


Monthly supply of good quality froz- 
en pork, including 100 cartons (5,500 
lb.) of porkloin, 25 cartons (1,375 Ib.) 
of boneless porkloin, 50 cartons (2,750 
lb.) pork fricandeau (whole leg bone- 
less without fat), 25 cases (1,375 Ib.) 
skinless pig jowls, 50 cases (1,400 lb.) 
pork tenderloin, and 50 pieces (3,300 
lb.) half pork sides, for direct purchase 
by Van Wilpen-Centrum N.V. (im- 
porter, wholesaler, retailer of meats, 
foodstuffs, and household articles), 125- 
127 Roodeweg, Willemstad. WTD 9/ 
18/59. 

Germany 


Chilled and frozen poultry for direct 
purchase by J. & K. Grundmann (im- 
porter, wholesaler), 17 Am Nordpark, 
Wuppertal-Barmen. WTD 3/8/60. 
Greece 

Hen egg albumen spray, dried (pow- 
dered), colorless, edible, 5 metric tons 
for direct purchase and wishes to act 
as importing distributor by Jean De- 
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World Trade Directory 
Reports Available 


World Trade Directory reports 
on private foreign firms or indi- 
# viduals mentioned in the World 

Trade Leads and Investment Op- 
portunities departments of For- 
eign Commerce Weekly are avail- 
able to qualified U.S. firms—or will 
be prepared on request—through 
the Commercial Intelligence Divi- 
sion, Bureau of Foreign Commerce, 
U.S. Department of Commerce, 
Washington 25, D.C., for $1 each. 
The reports also may be obtained 
through the Department’s Field 
Offices. 

Requests for these reports should 
include the names and addresses 
of the firms or individuals. 

The information given in a World 
Trade Directory report usually in- 
cludes lines of goods handled, op- 
eration methods, size of business, 
capital, sales volume, trade and 
financial reputation, and other per- 
tinent business information. 





























cavallas (pharmaceuticals importer, 
wholesaler), 53 Xouthou St., Athens. 
WTD 7/16/59. 


South Africa, Union of 

Macadamia nuts for direct purchase 
by Patlansky Bros. & Patley (food im- 
port house), P.O. Box 378, Johannes- 
burg. WTD 12/1/58. 
Switzerland 


Coffee, sugar, cocoa, and other sta- 
ples for direct purchase and agency. by 
Wasim S.A. (international trade), 3 
Rue de la Mairie, Geneva. WTD 1/28/60. 


Gas Equipment 
Japan 

L-P gas equipment and parts for 
home and industrial use for direct pur- 
chase by Iwatani & Co., Ltd. (Iwatani 
Sangyo K.K., importer, exporter), Kane- 
saka New Bidg., 15 Tamura-cho 2 
chome, Shiba, Minato-ku, Tokyo. WTD 
2/26/60. 


Hosiery 
Belgium 

Women’s nylon hosiery, mill seconds 
and thirds, in large quantities several 
times a year, for direct purchase by 
Berluc Trading (importer, exporter), 54 
rue General Henry, Brussels 4. WTD 
2/5/60. 


Household Goods 


British Guiana 

Household goods, as well as hard- 
ware, for direct purchase by Sanbach 
Parker & Co. (wholesaler, retailer, im- 
porter of hardware and machinery, 
manufacturer of sugar and rum), 
Water St., Georgetown. WTD 3/9/60. 


WORLD TRADE LEADS 
Industrial Machinery 


Yugoslavia 


Textile machinery of all types for 
direct purchase by Varteks (manufac- 
turer, exporter of finished woolen goods, 
and readymade clothing), 76 Marsala 
Tita, Varazdin. WTD 12/24/59. 


Jewelry 
Wales 


Jewelry, first class, for men, particu- 
larly tie retainers and cuff links, for 
direct purchase on basis of sole sales 
distributing rights for United Kingdom 
by B. Prince & Co., Ltd. (manufac- 
turer of leather watch straps, importing 
distributor of metal watch bands, and 
related products), Treforest Industrial 
Estate, Portypridd, Glam. WTD 11/30/ 
59. 


Marine Equipment 
Norway 


Technical equipment for ships for di- 
rect purchase and agency by A/S 
Norske Telektron (importing distribu- 
tor), 1b Filipstadveien, Oslo, WTD 1/ 
6/60. 


Musical Instruments 
Australia 


Musical instruments for direct pur- 
chase and agency by Heine Bros. (Aus- 
tralasia) Pty., Ltd. (importing distrib- 
utor), 11 Loftus St., Sydney. WTD 4/ 
17/59. 


Optical Goods 


Australia 


Optical goods and sun glasses for di- 
rect purchase and agency by Heine 
Bros. (Australasia) Pty., Ltd. See pre- 
vious listing. WTD 4/17/59. 

Fiji 

Binoculars for direct purchase and 
agency by Morris Hedstrom Ltd. (im- 
porting distributor, commission mer- 


chant, retailer), G.P.O. Box 295, Suva. 
WTD 9/17/59. 


Packaging Machinery, Supplies 
Curacao 


Paper cartons for distribution of pas- 
teurized and homogenized milk, butter- 
milk, yogurt, chocolate milk, and whip- 
ping cream, in 1- and %-1]. cartons, if 
available, for direct purchase and agen- 
cy by Melkhandel Moderno (J. J. de 
Vries, importer of materials needed for 
manufacturing milk products; manu- 
facturer, retailer of milk products), 
P.O. Box 608, Curacao. WTD 2/1/60. 


Switzerland 


Cans and seals for bottles, filling and 
closing machinery for beverages, milk 
and yogurt, novelties in packaging ma- 
terial, particularly aluminum and plas- 
tic, for direct purchase and agency by 
Willy Waller-Scheurer (manufacturer 
of caps and seals for bottles; importer 
of machines and equipment), 16 Ober- 
allmendstrasse, Zug. WTD 3/24/60. 
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Pharmaceuticals 
Greece 

Antibiotics for direct purchase and 
importing distributorship by Jean De- 
cavallas (pharmaceuticals importer- 
wholesaler), 5 Xouthou St., Athens. 
WTD 7/16/59. 


Netherlands 


Pharmaceutical preparations, medic- 
inal and veterinary specialties, packed 
and in bulk, for direct purchase and act 
as exclusive distributor for Netherlands, 
Benelux countries, or Western Europe, 
by Polypharm N.V. Verkoopmaatschap- 
pij van Pharmaceutische Producten (im- 
porting distributor), 469-479 Westzee- 
diji, Rotterdam. WTD 1/12/60. 


Photographic Supplies, Equipment 
Fiji 

Photographic equipment and supplies 
for direct purchase and agency by Mor- 
ris Hedstrom, Ltd. (importing distrib- 
utor, commission merchant, retailer), 
G.P.O. Box 295, Suva. WTD 9/17/59. 


Printing Ink 
Burma 

Printing ink of superior quality and 
popular brands for direct purchase and 
agency by Shwe Hpon Shein Co., Ltd. 
(importer, wholesaler, retailer, commis- 
sion agent), 28 27th St., Rangoon. WTD 
1/13/60. 


Printing Machinery 
Austria 

Machinery accessories, and supplies 
for the printing industry; also special 
papers for direct purchase and agency 
by J. E. Strommer (importer, whole- 
saler, selling agent), 20 Landesgericht- 
sstrasse, Vienna I. WTD 2/26/60. 


Pumps 
New Zealand 


Centrifugal pumps of all types, in- 
cluding low head water pumps for in- 
dustrial and municipal use, medium and 
high head water pumps, sewerage 
pumps, and submersible pumps, for di- 
rect purchase and agency by W. & K. 
McLean Ltd. (importing distributor, 
manufacturer’s agent), 7 Anzac Ave., 
Auckland C. 1. WTD 1/27/60. 


Rice 
Liberia 

Rice, long grain, polished, 2,000 bags 
mo., for direct purchase by Helou Bros. 


(wholesaler, retailer), 45 Water St., 
P.O. Box 425, Monrovia. WTD 3/2/60. 


Scientific Instruments 
New Zealand 


Air volume controls to be supplied as 
a combined pressure gage and air vol- 
ume control, pressure gage to have 
range of 0-100 p.s.i., in lots of 100; and 
pressure switches for use on pressure 
pumping units or compressors having 
adjustable differential of approximate- 
ly 20 p.s.i., maximum range of 120 p.s.i. 


for operation on 230-v., single phase, 
maximum current 10 amp., in lots of 
100, for direct purchase by Southern 
Cross Engineering Co., Ltd. (importing 
distributor, manufacturer), 121 Moor- 
house Ave., Christchurch. WTD 1/13/60. 


Stationery Supplies 
Australia 


Stationery and novelties for direct 
purchase and agency by Heine Bros. 
(AQstralasia) Pty., Ltd. (importing dis- 
tributor), 11 Loftus St., Sydney. WTD 
4/17/59. 

Ethiopia 

Manifold papers, substances 30-, 40-g. 
per sq. m., white and colors, 70 by 100 
cm. sheets; glazed imitation art print- 
ing papers, brush coated, substance 80, 
70 by 100 cm. sheets; and all types of 
papers, ledgers, and binders, for direct 
purchase by B. I. Surmeyan, Commer- 
cial Printing Press (importer, whole- 
saler, retailer of paper products and of- 
fice equipment, operator of printing es- 
tablishment), P.O. Box 209, Addis 
Ababa. Descriptive literature, pricelists, 
and samples desired by firm. WTD 
9/8/58. 


Steel Products 


Germany 


Bronze on steel strip, SAE 1010 steel 
strip, and SAE 797 bronze lining; low- 
carbon steel strip bronze plated, width 
30 mm., thickness 1.5 mm., lining thick- 
ness 0.4 mm., 5,000 to 6,000 k. a mo., 
for direct purchase by Metall-Halb- 
zeuge Rolf von Wassenberg (whole- 
saler, manufacturer’s agent), 43 Molt- 
gestrasse, Koeln a. Rh. WTD 9/22/57. 


lraq 


Steel water pipe of 14 to 18 in. diam- 
eter, good quality, for direct purchase 
by J. P. Bahoshi & Co. (importer, whole- 
saler, retailer of industrial machinery, 
engineering and heavy electrical ap- 
pliances, water pipes, belting and brick- 
making machinery), 460/1 Pachachi 
Bldg., Baghdad. WTD 6/19/58. 


Surplus Goods 


Eritrea 


Army surplus, including olive drab 
woolen overcoats, and black boots for 
direct purchase by Francesco Bigagli 
(importer, wholesaler, distributor, gen- 
eral merchandise), 134 Ave. Empress 
Menen, Asmara. WTD 2/23/60. 


Television Sets 
Thailand 


Television sets, parts, and accessories, 
current 110 v., a.c., horizontal line 525, 
channel 2-13, c. 50, verticle 30, for di- 
rect purchase by Agricultural Indus- 
tries, Ltd. (importing distributor), 9-13 
Mitrapan Rd. Bangkok. WTD 1/7/60. 
Thermometers, Electronic 
Germany 

Electronic thermometers to be used 


in aviation medicine for direct purchase 
by Hirtz & Co. (manufacturer, distribu- 


tor), 11 Alteburgerstrasse, Koeln a. Rh. 
WTD 3/22/60. 


Tires 
Germany 
Truck tires for direct purchase by 


Heinz Buescher (wholesaler), 406-408 
Juelicher Strasse, Aachen. WTD 3/18/60. 
Teys 
Eritrea 

Toys, including mechanical wood, 
plastic, and stuffed, as well as Christ- 
mas tree decorations, for direct pur- 
chase from wholesalers by Alberto 


Frezza (importer, distributor), P.O. 
Box 759, Asmara. WTD 3/11/60. 


Waxes 
Curacao 

Paraffin wax for manufacture of can- 
dles for direct purchase and agency on 
exclusive basis for Netherlands Antilles 
by E. & G. Martijn (importing distribu- 
tor, manufacturer’s agent), 2 Naus- 
saustraat, Willemstad, WTD 3/21/60. 
Wearing Apparel 
Eritrea 

Clothes for children up to 10 years 
of age for direct purchase by Alberto 
Frezza (importer, distributor), P.O. 
Box 759, Asmara. Catalogs and de- 


scriptive information desired by firm. 
WTD 3/11/60. 


Sweden 


Blouses for women for direct pur- 
chase and agency by AB. Karl E. Lind- 
bom (importing distributor, manufac- 
turer’s agent), 4 Gravorgrand, Johan- 
neshov. WTD 2/16/60. 


Welding Machinery 
Netherlands 

All types of high-quality welding ma- 
chinery and equipment for direct pur- 


chase by V.E.T.A. Electro-Las N.V. 
(importing distributor), 20/21 Prins 





Hendrikkade, Amsterdam, WTD 
2/25/60. 

AGENCY OPPORTUNITIES 
Agency 

Switzerland 


Various industrial commodities, co- 
ordination, liaison between present pur- 
chase setups; locating new sources of sup- 
plies and arrangement of distribution 
setups and coordination by E. F. Schmidt 
& Associates (importing distributor), 
82, rue du Rhone, Geneva. WTD 1/4/60. 


Air-Conditioning, Refrigeration 
Equipment 
Iran 
Air-conditioning units, 220 v., single 
phase, by Partt Motor Co., Ltd., (manu- 
facturer’s agent), Ave. Saadi, No. 588, 
Tehran. WTD 2/4/60. 
Libya 
American-produced home refrigeration 
equipment and air-conditioners and gen- 
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eral agency opportunities for U.S. goods 
by Mahdi Bettamer (importer), Sharia 
Omar Al Mukhtar, P.O. Box 66, Ben- 
ghazi. WTD 2/27/60. 


Automotive Equipment 
New Zealand 


Automotive electrical test equipment 
by Wooff & Salvesen, Ltd. (electrical 
engineer, merchant, automotive electri- 
cian), 17-19 Lichfield St., P.O. Box 1110, 
Christchurch. WTD 11/30/59. 
Philippines 

Automotive replacement and spare 
parts, new and rebuilt; by Danmarey 


Trading (manufacturer’s agent), 961 
Harrison Blvd., Manila. WTD 9/10/59. 


Switzerland 


Swiss high-precision pressure stabiliz- 
er for automobile tires by Robert Habib 
& Cie (manufacturer of high precision 
pressure stabilizer for automobile tires), 
8 Rue de la Rotisserie, Geneva. WTD 
1/22/60. 


Venezuela 


Spare parts and accessories for auto- 
motive vehicles (exclusive agency) by 
J. A. Godoy & Co. S.A. (manufacturer’s 
agent), Aptdo. 1547, Edificio Galipan, 
Avenida Francisco de Miranda, Caracas. 
WTD 3/7/60. 


Automotive spare parts and accesso- 
ries by Luis Gomez G. C.A. (importing 
distributor, manufacturer’s agent), 
Aptdo. 28 San Felipe, 5a. Avenida 188, 
San Felipe, Estado Yaracuy. WTD 1/ 
29/60. 


Chemicals 
Norway 


Emulsifying agents (glycerides) by 
Annan Knudsen & Son (sales agent), 32 
Skippergaten, Oslo. WTD 2/29/60. 


Venezuela 


Industrial raw material for paint in- 
dustry by C. Leitz (manufacturer's 
agent), Aptdo. 1822, Edif. Las Gradillas, 
Caracas. WTD 2/25/60. 


Clothing 
Belgium 

First-class readymade quality men’s 
suits and coats by Andersen Freres, 


S.P.R.L. (men’s tailor and outfitter), 21 
rue Leys, Antwerp. WTD 2/5/60. 


Construction Machinery, Equipment 


Pakistan 


Heavy machinery, earth-moving ma- 
chinery, road rollers, cranes and trac- 
tors by Albario Trading Corp. (manu- 
facturer’s agent and distributor), 48 The 
Mall, Lahore. WTD 2/8/60. 


Hydraulic jacks, 300- to 600-ton ca- 
pacity and heavy-duty type for con- 
struction and pile testing by Groupe 
Marketing (importing distributor and 
manufacturer’s agent), Bandukwala 
Bldg., 4 McLeod Rd., Karachi 2. WTD 
3/30/59. 
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Libya in Market for 
Steel Towers 


The Libyan Ministry of Finance 
invites bids until May 18 for steel 
towers and associated equipment 
needed for construction of trans- 
mission lines 70 miles long. 

Plans, specifications, and other 
documents may be obtained through 
W. P. Byrne, Libyan American Re- 
construction Commission, P.O. Box 
902, Tripoli, for $14 a set. This 
amount is not refundable. 
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Switzerland 


Compressors for contractors, crawler 
and wheel loaders, capacity 14 cu. ft. 
and more by Stahl- & Maschinenbau 
A.G. (manufacturer and dealer), Horw/ 
Lucerne. WTD 3/14/60. 


Cosmetics 
Rhodesia 


Cosmetics by Universal Agencies 
(manufacturers’ representatives and 
wholesalers), P.O. Box 3259, Gordon 
Ave., Salibury. WTD 3/31/60. 
Electrical Equipment 
Pakistan 

Cables, wires, transformers, conduc- 
tors, insulating materials, and switch- 
gears by Albario Trading Corp. (manu- 
facturer’s agent and distributor), 48 
The Mall, Lahore. WTD 2/8/60. 


Engines, Diesel 
Iran 

Air-cooled diesel engines from 15 hp. 
to 110 hp. 1,500 r.p.m., by Partt Motor 
Co., Ltd. (manufacturer’s agent), Ave. 
Saadi, No. 588, Tehran. WTD 2/4/60. 


Feedstuffs 


Venezuela 

Concentrated animal feedstuffs for 
cattle and pigs, agency and/or distribu- 
tion, by Antimo C.A. (importing dis- 
tributor, manufacturer’s agent), Aptdo. 
2527 Edificio Solicia, Avenida Francisco 
de Miranda, Chacao, Caracas. WTD 1/ 
15/60. 

Industrial raw material for manufac- 
ture of animal feeds by C. Leitz (man- 
ufacturer’s agent), Aptdo. 1822 Edificio 
Las Gradillas Esquina Las Gradillas, 
Caracas. WTD 2/25/60. 


Floor Coverings 


Australia 

Floor coverings, oil beige and linole- 
um, by Robert Moore and Co. (manu- 
facturer’s agent, textiles), 312 Flinders 
St., Melbourne, Victoria. WTD 10/14/59. 


New Zealand 


Plastic floor coverings by H. T. Mer- 
ritt, Ltd. (importing distributor), 15 An- 
zac Ave., Auckland. WTD 3/2/60. 

Linoleum by H. T. Merritt, Ltd. (see 
previous listing). WTD 3/2/60. 


WORLD TRADE LEADS 
Foodstuffs 


Jamaica 

Canned fruits and canned vegetables 
by Arnold Hand (Jamaica), Ltd. (im- 
porting distributor, commission mer- 
chant), 105 Harbour’St., Kingston. WTD 
4/3/59. 

Liberia 

Established U.S. frozen food line, in- 
cluding meat, fruit, vegetables, and poul- 
try, agency or distributorship, by Ghosn 
Bros. (importer, travel agency), P.O. 
Box 99, Monrovia.. WTD 2/26/59. 
Trinidad 

Small amounts of ‘widely differing 
commodities, such as foodstuffs, and 
general merchandise agency sought from 
firm in New York area by H.E.E. Lovell 
(manufacturer’s agent and commission 
agent), P.O. Box 18, St. John’s, Antigua. 
WTD 2/10/60. 

Baby foods, specifications to be ar- 
ranged with firm, exclusive agency, by 
Trinidad Distributors, Ltd. (importer, 
commission merchant and sales agents), 


6 George St., Port of Spain. WTD 3/ 
3/60. 


Venezuela 


Food specialties agency on commission 
and/or distribution, by Agencias Caribe 
C.A. (importing distributor, manufac- 
turer’s agent), Edificio Oyon, Calle 400, 
Quinta Crespo, Caracas. WTD 12/10/59. 

Canned food specialties, including meat 
products, by G. Linder (manufacturer's 
agent), Aptdo. 2201 Edificio Manhattan, 
Esquina Cuji, Caracas. WTD 11/30/59. 
Footwear 
South Africa, Union of 

Men’s ladies’, and children’s leather, 
canvas, or rubber footwear and aliied 
lines by National Footwear Co. Pty., 
Ltd. (footwear manufacturers’ repre- 
sentative and indent agent), P.O. Box 
3433, 203/208 The Greys, Main & von 


Weilligh Sts., Johannesburg. WTD 1/ 
5/60. 


Fuel Oil 
Tunisia 

Heavy fuel oil by Achille Giami (man- 
ufacturer’s agent), Impasse No. 4, rue 
des Tanneurs, Tunis. WTD 1/12/60. 
General Merchandise 
Philippines 

General merchandise by La Guardia 
Industries (importing distributor, man- 
ufacturer’s agent), 243 Li Yao Bidg., 
Rizal Ave., Manila. WTD 12/16/59. 
Hardware 
Venezuela 


Hardware, exclusive agency, by J. A. 
Godoy & Co. S.A. (manufacturer’s 
agent), Aptdo. 1547 Edificio Galipan, 
Avenida Francisco de Miranda, Caracas. 
WTD 3/7/60. 
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Industrial Machinery, Equipment 
South Africa, Union of 

Machinery such as plate bending rolls, 
initial pinch type; roll forming machin- 
ery, tubes and sections; press brake and 
guillotine machines,’ hydraulic operation; 
automatic lathes, program control; and 
thread rolling machines for woodscrews 
by Bourne Machinery Ptd., Ltd. (im- 
porter and agent), P.O. Box 1769, 253 
Booysens Rd., Selby, Johannesburg. 
WTD 1/20/60. 

Hydraulic equipment for pipe bending 
machines and cranes, manually-operated 
bending brakes, punches and shears, 
pulley blocks and chain hoists, small tool 
equipment for engineering workshops, 
by Rand Tank & Iron Works Pty., Ltd. 
(manufacturer and exporter of engineer- 


ing steelwork), P.O. Box 5439, 50 Web-, 


ber St., Johannesburg. WTD 1/8/60. 


Venezuela 

Machinery for cardboard products in- 
dustry, agency and distribution, by Ben- 
co C.A. (manufacturer, manufacturer’s 
agent), 2a. Calle Transversal Ciudad 
Industrial, Avenida Sucre, Catia, Cara- 
cas» WTD 2/24/60. 


Irrigation Equipment 
South Africa, Union of 


Overhead irrigation systems, diato- 
mite and other types of swimming bath 
filters, together with pumps, motors, 
and ancillary equipment, jets, sprays, 
pressure hoses, and fittings, pumps, pe- 
trol and petrol/paraffine engines for 
orchard spraying equipment by Rand 
Tank & Iron Works Pty., Ltd. (manu- 
facturer and exporter of engineering 
steelwork), P.O. Box 5439, 50 Webber 
St., Johannesburg. WTD 1/8/60. 


Jewelry 


New Zealand 


Costume jewelry by Atlas Trading Co., 
Ltd. (importing distributor, manufac- 
turer’s agent, manufacturer and jobber), 
1 Emily Pl., Auckland. WTD 2/24/60. 


Linoleum 
Australia 


Linoleums, preferably felt base, by 
Gollin & Co., Ltd. (importer), 561 Bourke 
St., Melbourne. WTD 4/17/59. 


Marine Products 


New Zealand 


Marine products by Atlas Trading Co., 
Lid. (importing distributor, manufac- 
turer’s agent, manufacturer and jobber), 
1 Emily Pl., Auckland. WTD 2/24/60. 
Medical Supplies 
Trinidad 

Bandages, including elastic adhesive, 
plaster of Paris, and patent plaster 
bandages, exclusive agency, by Trinidad 
Distributors, Ltd. (importer, commission 
merchant and sales agent), 6 George St., 
Port of Spain, Trinidad. WTD 3/3/60. 


Intravenous fluids and transfusion 
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Benghazi Harbor Work 
Open for Bidding 


Bids are invited until May 25 
by the President, Central Tenders 
Board, Ministry of Finance, Libya, 
Tripoli, for reconstruction of Ben- 
ghazi Harbor, the Bureau of For- 
eign Commerce has announced. 

Bidding dofuments may be ob- 
tained through the General Man- 
ager, Libyan Public Development 
Stabilization Agency, 58 Sharia 
Turkia, P.O. Box 386, Tripoli. 
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sets, exclusive agency, by Trinidad Dis- 
tributors, Ltd. (importer, commission 
merchant and sales agent), 6 George St., 
Port of Spain. WTD 3/3/60. 


Metal Products 
Pakistan 


Cast iron pipes and fittings and tubu- 
lar poles by Albario Trading Corp. (see 
previous listing). 


Metals 
Pakistan 


Ferrous and nonferrous metals by Al- 
bario Trading Corp. (manufacturer’s 
agent and distributor), 48 The Mall, 
Lahore. WTD 2/8/60. 


Motors 


Italy 

Electric and gasoline outboard motors 
by Giuseppe Arrigoni (importing distrib- 
utor), Via G. Jan 2, Milan. WTD 1/ 
28/60. 


Novelty Goods 


Rhodesia 

Novelty lines by African Sales Co. 
(Rhodesia, Pvt.), Ltd. (importing dis- 
tributor and manufacturer's agent), P.O. 
Box 3294, Salisbury. WTD 1/25/60. 
Nursery Supplies 
Venezuela 

Articles and implements for flower 
shops, gardening, and horticulture, such 
as small tools and utensils, as well as 
bulbs, seeds, and fertilizers, on commis- 
sion basis, by Distribuidora de la Tierra 
C.A. (importing distributor, commission 
merchant and manufacturer), Aptdo. 
4241 Edificio Cecilia, Avenida Francisco 
de Miranda, Chacao, Caracas. WTD 12/ 
30/59. 


Office Supplies 


Venezuela 

Scotch-type adhesive tape for office 
use, exclusive distribution, by Oscar 
Travieso, Distribuidora Osal (importing 
distributor), Aptdo. 6115 Edificio Arvelo, 
Local 4, Avenida Maria Teresa Toro, 
Las Acacias, Caracas. WTD 12/30/59. 

Small articles or items for office use 
(no office machines), exclusive distribu- 
tion, by Oscar Travieso, Distribuidora 
Osal (importing distributor), Aptdo. 


6115 Edificio Arvelo, Local 4, Avenida 
Maria Teresa Toro, Las Acacias, Cara- 
cas. WTD 12/30/59. 


Oils, Seeds 
Venezuela 


Cotton and sesame seeds for the man- 
ufacturer of edible oils by C. Leitz (man- 
ufacturer’s agent), Aptdo. 1822, Edif. 
Las Gradillas, Esquina Las Gradillas, 
Caracas. WTD 2/25/60. 

Industrial raw material for the man- 
ufacture of edible oils by C. Leitz (see 
previous listing). WTD 2/25/60. 


Optical Goods 
Venezuela 


Optical accessories such as mounts 
for glasses, precision measuring instru- 
ments and similar lines for sale or use 
by optometrists, distribution by Kobe 
Representaciones Opticas C.A. (import- 
ing distributor, manufacturer’s agent), 
Aptdo. 3547, Edificio Karam, Avenida 
Urdaneta, Caracas. WTD 12/30/59. 


Pharmaceuticals 
Dominican Republic 

Pharmaceutical products by Guillermo 
Martin (manufacturer’s agent), 16 de 


Agosto 60, Ciudad Trujillo. WTD 2/ 
17/60. 


Plumbing Supplies 
Venezuela 


Manufacturers of sanitary fixtures by 
G. Lindner (manufacturer's agent), 
Aptdo. 2201 Edificio Manhattan, Esquina 
Cuji, Caracas. WTD 11/30/59. 


Printing Machinery 
Venezuela 


Machinery for the printing industry, 
distribution, by Benco C.A. (manufac- 
turer, manufacturer’s agent), 2a. Calle 
Transversal Ciudad Industrial, Ave. Su- 
cre, Catia, Caracas. WTD 2/24/60. 


Pumps 
lran 


Turbine pumps suitable for operation 
with gear box drive or electrical drive 
380 v. 3-phase by Partt Motor Co. Ltd. 
(manufacturer’s agent), Ave. Saadi, 588, 
Tehran. WTD 2/4/60. 

Submersible pumps suitable for 220 v. 
single phase and 380 v. by Partt Motor 


Co., Ltd. (see previous listing). WTD 
2/4/60. 


Sanitary Equipment 
Venezuela 

Sanitary equipment for factories, in- 
stitutions, and schools by C. Leitz (man- 
ufacturer’s agent), Aptdo. 1822 Edificio 
Las Gradillas, Esquina Las Gradillas, 
Caracas. WTD 2/25/60. 


Sports Goods 
New Zealand 


Sports goods by Atlas Trading Co. 
Ltd. (importing distributor, manufac- 
turer’s agent, manufacturer and jobber), 
1 Emily Pl., Auckland. WTD 2/24/60. 
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Stationery - 
Southern Rhodesia 


Stationery, Christmas decorations, 
fancy goods and small gift articles by 
Universal Agencies (manufacturer’s rep- 
resentative and wholesaler), Gordon 
Ave., P.O. Box 3259, Salisbury. WTD 
3/31/60. 


Sugar 
Tunisia 

Refined, white, granulated, polariza-~ 
tion 90°5 minimum sugar by Achille Gi- 
ami (manufacturer’s agent), Impasse 


No. 4 rue des Tanneurs, Tunis. WTD 
1/12/60. 


Textiles 
Southern Rhodesia 


Fashion goods by African Sales Co. 
Pvt., Ltd. (importing distributors and 
manufacturer’s agent), P.O. Box 3294, 
Salisbury. WTD 1/25/60. 


Switzerland 


Printed, dyed or possibly crude syn- 
thetic textile fabrics for the ready-to- 
wear industry, and sale by the yard and 
also yarns for mixture fabrics by Wil- 
helm Meister AG. (sales representative), 
Toedistrasse 18, Zurich 2. WTD 2/8/60. 
Tanganyika 

Ladies’ dress material, ladies’ wear, 
men’s wear, textiles, cotton khaki drill 
and eotton khaki twill, blankets, and 
other material by F. J. Mithani (manu- 
facturer’s representative and commis- 
sion agent), P.O. Box 5048, Dar es Sa- 
laam, Tanganyika. WTD 3/23/60. 


Toilet Goods 
Belgium 

U.S. manufacturers of depilatories, 
exclusive agency by Etablissements J. 


Heuls (importer, agent), 4 rue Belliard, 
Brussels. WTD 12/18/59. 


Trinidad 

Nationally-advertised cosmetics, ex- 
clusive agency by Trinidad Distributors, 
Ltd. (importer, commission merchant 
and sales agent), 6 & 8 George St., Port 
of Spain. WTD 3/3/60. 


Venetian Blind Strip 
South Africa, Union of 


Aluminum venetian blind strip by 
Rand Tank & Iron Works, pty., Ltd. 
(manufacturer, exporter of engineering 
steelwork), P.O. Box 5439, 50 Webber 
St., Johannesburg. WTD 1/8/60. 


Veterinary Products 
Venezuela 


Veterinary products, agency and dis- 
tribution by Antimono C.A. (importing 
distributor, manufacturer’s agent), 
Aptdo. 2527 Edificio Solicia, Avenida 
Francisco de Miranda, Chacao, Caracas. 
WTD 1/15/60. 


Wearing Apparel 
Norway 
Dusters for misses and ladies by Eiris 


May 2, 1960 


& Co. (manufacturer’s agent), 8 Tor- 
denskioldsgate, Oslo. WTD 2/25/60. 


Wheat 


Venezuela 


Wheat in bulk loads for local flour 
mills by C. Leitz (manufacturer’s agent), 
Aptdo. 1822 Edif. Las Gradillas, Esquina 
Las Gradillas, Caracas. WTD 2/25/60. 


X-Ray Equipment 
Trinidad 

X-ray equipment and films, exclusive 
agency by Trinidad Distributors, Ltd. 
(importer, commission merchant and 
sales agent), 6 & 8 George St., Port of 
Spain. WTD 3/3/60. 


Yarns 


Dominican Republic 

Synthetic yarn and cotton yarn by 
Guillermo Martin (manufacturer’s 
agent), 16 de Agosto 60, Ciudad Trujillo. 
WTD 2/17/60. 
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The Commercial Intelligence Di- 
vision has published the following 
new trade lists of which mimeo- 
— copies may be obtained 

y firms domiciled in the United 
States from this Division and 
from Department of Commerce 
Field Offices. The price is $2 a 
list for each country. 

Most of these lists are prefaced 
by a brief review of basic trade 
and industry data collected in 
making the compilations. All are 
dated April. 


Chemical Importers and Dealers—Ar- 
gentina. 

Chemical Importers and Dealers—Aus- 
tria. 

Electrical Supply and Equipment Im- 
porters and Dealers—Hong Kong. 
Fruit and Nut Importers, Dealers, and 

Exporters—United Kingdom. 

Instruments, Professional and Scientific, 
Importers and Dealers—lItaly. 

Iron, Steel, and Building Material Im- 
porters and Dealers—Dominican 
Republic. 

Iron, Steel, and Building Material Im- 
porters and Dealers—Thailand. 

Office Supply and Equipment Importers 
and Dealers—Federal Republic of 
Germany and West Berlin. 

Paper and Stationery Importers and 
Dealers—Turkey. 





investment in 


TAIWAN 
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From U. S$. Department of Commerce 
Field Offices, or from the Svuperin- 
tendent of Documents, U. $. Govern- 
ment Printing Office, Washington 25, 
D.C. 

















Argentina 


Antonio Bonanno, representing Jose 
Bonanno e hijos S.R.L., Pasaje Prilidi- 
ano Pueyrredon 4125, Buenos Aires, and 
Corrientes Maquinarias S.R.L., Avda. 
Corrientes 6491, Buenos Aires, interested 
in shoe manufacturing and shoe machin- 
ery plants. Seeks technical information. 
Scheduled to arrive May 4 via New York 
for 1- to 2-month visit. U.S. address: 
c/o Murray Hill Hotel, 42 W. 35th St., 
New York, N.Y. Itinerary: New York, 
Boston, and other cities. 


Australia 


Eric Herbert Charles, representing 
Peters Ice Cream (W.A.), Ltd., 110-120 
Roe St., Perth, Western Australia, in- 
terested in the ice cream industry, per- 
taining to manufacture, distribution, and 
ice cream holding cabinets, and seeks 
technical information. Scheduled to ar- 
rive May 9 via Los Angeles for 3-month 
visit. U.S. address: c/o Hotel Hayward, 
Sixth & Spring St., Los Angeles, Calif., 
May 9-14. Itinerary: Honolulu, Los An- 
geles, May 9; San Francisco, May 14; 
Denver, May 21; Wichita, May 27; St. 
Louis, June 1; Chicago, June 6; Milwau- 
kee, June 11; Madison, June 15; Minne- 
apolis, June 17; Detroit, June 21; Cleve- 
land, June 27; Pittsburgh, June 29; Har- 
risburg, July 7; Washington, July 9; 
Baltimore, July 18; Philadelphia, July 
21; New York, July 23 to August 1. 

Ronald Vivian Cromer and Ronald 
Archibald Dickson, representing Miller 
Anderson, Ltd. (importer, retailer), 16 
Hindley St., Adelaide, South Australia, 
are interested in retail department store 
development and seek technical infor- 
mation on budgeting, stock control, and 
sales promotion. Were scheduled to ar- 
rive May 1 via New York for 5-week 
visit. U.S. address: c/o J. A. Ewing & 
McDonald, Inc., 470 Park Ave., S., New 
York 16, N.Y. Itinerary: New York, 
Dayton, Chicago, Seattle, San Francisco, 
and Honolulu. 

John Edward Parker, representing 
Public Works Dept., State Government 
of Western Australia, St. George’s Pl., 
Perth, Western Australia, interested in 
engineering, including harbors, water 
supply, sewage, irrigation, and town 
planning, and seeks technical informa- 
tion. Scheduled to arrive May 12 via San 
Francisco for 15-day visit. U.S. address: 
c/o Utah Construction Co., 1 Montgom- 
ery St., San Francisco, Calif. Itinerary: 
San Francisco, Los Angeles, Chicago, 
Washington, and New York. 

L. W. F. Rawson, representing S. Hoff- 
nung & Co., Ltd., 153 Clarence St., Syd- 
ney, interested in direct purchases and 
agencies for U.S. firms for all types of 
hardware and tools, fancy goods, toys, 
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crockery, and glassware; also in con- 
tacting investors who wish to begin man- 
ufacturing in Australia. Scheduled to 
arrive May 7 via San Francisco for 8- 
week visit. U.S. address: c/o Australian 
Government Trade Commissioner, 153 
Kearney St., San Francisco, Calif, Itin- 
erary: San Francisco, Los Angeles, Chi- 
cago, and New York. 

Leslie Taylor, representing Eltee Agen- 
cies & Opals, Australia, 537 George St., 
Sydney, interested in exporting Austral- 
ian opals to the United States. and im- 
porting on agency basis lines associated 
with jewelry and silverware trades. 
Scheduled to arrive May 12 via New 
York for 2- to 3-week visit. U.S. ad- 
dress: c/o Australian Consulate Gen- 
eral, 636 Fifth Ave., New York, N.Y. 
Itinerary: New York, Boston, Chicago, 
Atlanta, Los Angeles, and San Francisco. 

Charles H. Trollope, University Cham- 
bers, 76-80 Elizabeth St., Sydney, inter- 
ested in direct purchases of alfalfa pel- 
leting machines. Scheduled to arrive 
May 2 via San Francisco for 6-week 
visit. U.S. address: c/o Statler Hotel, 
7th Ave. & 33d St., New York, N.Y. 
Itinerary: New York, Detroit, Chicago, 
Denver, San Francisco, and Los Angeles. 

Roger Sefton Ware, representing J. 
Walter Thompson Australia Pty., Ltd., 
65 York St., Sydney, interested in de- 
velopments in advertising and market- 
ing services with particular reference to 
packaged foodstuffs, pharmaceuticals, 
and toiletries. Mr. Ware is member of 
Australian Trade Mission visiting the 
United States in May. Was scheduled to 
arrive April 22 via San Francisco for 2- 
month visit. U.S. address: c/o J. Walter 
Thompson Co., 420 Lexington Ave., New 
York, N.Y.; same firm, 410 N. Michigan 
Ave., Chicago, Ill.; and same firm, 320 
California St., San Francisco, Calif. Itin- 
erary: San Francisco, Chicago, and New 
York. 

F. R. Wolstenholme, representing Reid 
Murray Holdings, Ltd., 15 Boundary St., 
Rushcutters Bay, Sydney, interested in 
investigating large-scale housing de- 
velopments, supermarkets,. multistory 
apartments; also in joint ventures with 
US. investors interested in participating 
in development of foregoing. Was sched- 
uled to arrive May 1 via San Francisco 
for 5-week visit. U.S. address: c/o Aus- 
tralian Government Trade Commission- 
er, 153 Kearney St., San Francisco, Calif. 
Itinerary: San Francisco, Los Angeles, 
Chicago, Miami, New York, and Pitts- 
burgh. 


British Guiana 


James Chin Pachon, representing 
Chung Wa Co., Ltd. (commission agent, 
manufacturer’s representative), 112 
George St., and Cho Chin Co. (grocery 
firm), 3 Lombard St., Georgetown, is 
interested in cosmetics, foodstuffs, hard- 
ware, drugs, ironware, and haberdash- 
ery. Scheduled to arrive early in May 
via New York for 2-week visit. U.S. 
address: ¢/o Jack Chin, 2112 Coney Is- 
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land Ave., Brooklyn, N.Y. Itinerary: 
New York, Minneapolis, San Francisco, 
and Chicago, 


Ecuador 
Mario Ferri, representing self, 735 
Avenida Tarqui, interested in machin- 


ery and equipment for service stations 
and automotive vehicle parts. Wishes 
to visit factories manufacturing such 
equipment. Scheduled to arrive May 10 
via New York for 10-day visit. U.S. 
address: None given. Itinerary: Wash- 
ington and Chicago. 
England 

J. Augstein, representing Foundry 
Suppliers, Ltd., 25-a Cockspur St., Lon- 
don, S.W. 1, interested in attending 
American Foundrymen’s Society’s 
Foundry Show in Philadelphia, May 10- 
13, and in contacting manufacturers of 
foundry equipment with a view to act- 
ing as agent for importation into United 
Kingdom. Scheduled to arrive May 8 
via New York for a visit until June 4. 
U.S. address: c/o Bellevue-Stratford, 
Hotel, Broad & Walnut Sts., Phila- 
delphia 2, May 10-13; R. Freudenfels, 
92 Pinehurst Ave., New York 33, May 
13-June 1. Itinerary: New York, Phila- 
delphia, and Washington. 


Germany 

Herrn. Karl Backhaus, Otto H. Poens- 
gen, and Dr. Hans von Koeckritz, repre- 
senting Roechling’sche Eisen- & Stahl- 
werke GmbH, Voelklingen/Saar, 
interested in steelmaking plants, hot 
rolling mills, blast furnaces, their 
design and construction, air and water 
purification problems in industry, and 
factory inventory controls in the above 
fields. Scheduled to arrive May 14 via 
New York for 3-week visit. U.S. ad- 
dress: c/o H. Kern, American-Saar 
Steel Corp., 41 East 42d St., New York 
17, N.Y. Itinerary: New York, Pitts- 
burgh, Los Angeles, and San Francisco. 


India 


K. Julian Scott, managing director, 
representing Britannia Biscuit Co., Ltd., 
15 Taratolla Rd., Calcutta 27, interested 
in one or two biscuit plants and in 
seeing, wrapping and packaging equip- 
ment in operation. Scheduled to arrive 
in May via San Francisco for 3-week 
visit. U.S. address: c/o U.S. Depart- 
ment of Commerce, Room 419 Custom- 
house, 555 Battery St., San Francisco 
11, Calif. Itinerary: San Francisco, 2 
weeks; New York 5 days; and possibly 
Los Angeles, 


Ireland 


Sheila Connolly, representing Legg 
Bros., Ltd., 10 Hill St., Dublin, inter- 
ested in manufacture of wooden boxes 
and crates and in exporting, as well as 
all phases of production of shooks and 
crates. Scheduled to arrive May 7 via 
New York for 2-week visit. U.S. ad- 
dress: c/o Wentworth Hotel, 59 W. 
Fourth St., New York, N.Y. Itinerary: 
New York and Washington. 


- 


Italy 

Renato Amodio, representing Renam, 
manufacturer of artificial flowers, ex- 
porter, 12 Via Nuova Trivio, Naples, 
interested in meeting potential import- 
ers of artificial flowers. Scheduled to 
arrive May 2 via New York for 15-day 
visit. U.S. address: c/o Renam, Stand 
214, First Floor, World Trade Fair, 
New York, N.Y. Itinerary: New York. 

Alessandro Marelli, representing 
A.B.E.T. (Anonima Braidese Estratti 
Tannici), 19 Via Mattatoio, Bra, Prov- 
ince of Cuneo, interested in purchasing 
raw materials for manufacture of 
plastic sheets, and seeks technical infor- 
mation on use of melamine and phenolic 
resins. Scheduled to arrive May 10 via 
New York for 40-day visit. U.S. ad- 
dress: c/o Reiss Associates Corp., Rein 
Ave., Lowell, Mass. Itinerary: New 
York and Boston, 

Japan 

Kakichi Nagai, president, represent - 
ing Shintokogio, Ltd., No. 1, 6-chome. 
Horie-cho, Showa-ku, Nagoya, is inter- 
ested in visiting Foundry Show and AFS 
Casting Congress, Philadelphia, Pa., May 
9 to 13, and seeks technical information 
about use of foundry equipment and 
machinery in the United States. Was 
scheduled to arrive April 29 via San 
Francisco for 1-month visit. U.S. ad- 
dress: c/o National Engineering Co., 549 
W. Washington Blvd., Chicago 6, Ill. 
Itinerary: New York; Chicago; Misha- 
waka, Ind.; and Philadelphia. 

Kazuo Takamisawa, president, and 
Katsuro Fukunishi, advisor, represent- 
ing Takamisawa Koki Co., Ltd. (Taka- 
misawa Koki K.K.), No. 6 Takashima- 
dori 1-chome, Nishi-ku, Yokohama, in- 
terested in export to the United States 
of valves used for chemical, petroleum 
and petrochemical industries. They 
seek technical information on market- 
ing possibilities of Japanese valves in 
the above-mentioned fields in the United 
States. Were scheduled to arrive May 
1 via Buffalo for 30-day visit. U.S. ad- 
dress: c/o Toyo Menka, Inc., 2 Broad- 
way, New York 4, N.Y. Itinerary: 
New York, Chicago, Los Angeles, and 
Sgn Francisco, 

Kenya 

Laxmidas Nanjibhal Madhvani, repre- 
senting Kenya Sugar, Ltd. Box 158, 
Mombasa; Nanjibhai Prabhudas & Co., 
Ltd., Box 196, Jinja, Uganda; and Rajen 
(Textile) Mills, Ltd., Barsi Town, Shol- 
apur, India, interested in sugar, sisal, 
textile, and cotton (producer and proc- 
essor), and seeks technical informa- 
tion on production and processing. 
Scheduled to arrive in May via New 
York or Los Angeles for 6-month visit. 
U.S. address: c/o International Har- 
vester Export Co., 180 N. Michigan 
Ave, Chicago 1, Ill. Itinerary: 
Honolulu, Los Angeles, San Francisco, 
Hollywood, Walla Walla, Pullman, Van- 
couver, Seattle, Portland, Yellowstone, 


(Continued on page $1) 
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Mission Finds U.A.R. Eager to Form 
Closer Commercial Ties With U.S. 


The Mission was impressed by the United Arab Republic’s program 
to improve the economy of the nation through intensive development 
efforts. It was particularly impressed by the dynamic, progressive type 
of people engaged in the overall direction of the Government and, 
through Government control, the overall development of industry. 

In practically all public meetings and in a majority of personal 
conversations with officials and businessmen in both the northern and 
southern regions of the U.A.R., the Mission was advised time and again 
of the following apparent patterns of general thinking which have a 
bearing on the future business climate and commercial relations with 
the United States: There were unanimous group and personal expres- 
sions of welcome and friendship. Expressions of desire for expanded 
commercial relations with the United States were widespread. 


Everywhere the plea was expressed 
for a better understanding of the U.A.R. 
in the United States. It is obvious that 
widespread feeling exists that develop- 
ment of business relations is being ham- 
pered by lack of real understanding. 


The necessity for external financial 
and technical aid to permit the U.A.R. 
to succceed in its developmental efforts 
was stressed, coupled with statements 
of determination that such assistance 
would be sought and gratefully wel- 
comed from all sources provided no 
undesirable strings were attached. 


There is high regard and preference 
for the quality of U.S. products and 
know-how, managerial, engineering, and 
technical -abilities, and dealings with 
U.S. businessmen. The hope was fre- 
quently expressed that the Governments 
of the two countries and the U.S. busi- 
ness community would take every action 
possible to permit this preference to be- 
come effective. In all public meetings 
and many private conversations the 
Mission’s attention was drawn to the 
great industrial and other develop- 
mental progress which has been made in 
the last few years. 


Opportunities Exist for 
Future U.S. Trade 

As a consequence of many discussions 
with individual U.A.R. businessmen, 200 
specific business proposals were de- 
veloped (Foreign Commerce Weekly, 
Feb. 29, p. 13). In addition, before its 
departure from the United States, the 
Mission was asked by several U.S. busi- 
ness firms to discuss with U.A.R. busi- 
nessmen specific business proposals of 
possible mutual interest. Considerable 
interest was shown and many of these 
proposals are being pursued by U.A.R. 
businessmen directly with the U.S. com- 
panies concerned. 

The Mission is convinced that a sub- 
stantial pent-up demand exists for U.S. 
products of all types. Machinery and 
manufacturing know-how, in particular, 


May 2, 1960 









are desired to develop further industry 
which is one of the avowed economic 


goals of U.A.R. Government. There 
was general agreement by more than 
95 percent of all the people interviewed 
that U.S. equipment was superior in 
quality, particularly on a 10-year life 
useage cost. There is a general willing- 
ness to pay a premium for U.S. equip- 
ment over and above what would be 
paid for Western European or other 
equipment. 

Mission members believe that the 
U.A.R. Government can be an important 
customer for U.S. products, services, 
and know-how. Substantial information 
was provided covering future 5-year 
economic development programs in both 
Regions of the U.A.R. 


Egypt already has spent an estimated 
E£300 million ($861 million equavalent) 
on industrialization in its first 5-year 
development program and plans to 
spend over E£400 million ($1,148 mil- 
lion) on industrialization during the 
next 5 years. Much of this expenditure 
will of necessity be in foreign exchange 
for imports of machinery, supplies, and 
services. 


Syria, too, has an ambitious 5-year 
development program due to commence 
shortly. Substantial expenditures are 
envisaged under this program. 

Details on forthcoming 5-year de- 
velopment programs in both regions 
are expected to be released in the near 
future. The Mission recommends that 
U.S. companies study these plans to de- 
termine their interest in either future 
government business or in the needs of 
private U.A.R. enterprises. 


Opportunities for Future 
U.S. Investment 


The Mission had opportunity for dis- 
cussion with responsible officials, includ- 
ing President Nasser, who gave assur- 
ance that U.S. private capital is definite- 
ly desired and welcome in the U.A.R., 
and that there is a place for foreign 
capital investment in the economic de- 
velopment of that country. It was ex- 
plained that the action in taking over 
the British and French interests was 
the consequence of the Suez aggression 





U.S. Trade Mission to U.A.R. 


Makes 


A six-man Trade Mission has com- 
pleted a 7-week (Jan. 16-Mar. 2) pro- 
gram of study and discussion with 
United Arab Republic businessmen in 
both the northern (Syria) and south- 
ern (Egypt) regions for the purpose 
of exploring the possibilities of in- 
creasing two-way trade. 

The Mission also explored the pos- 
sibilities of increasing U.S. investment 
in the U.A.R. and a further utilization 
of U.S. technical know-how in speed- 
ing up the country’s development pro- 
gram. The Mission, sponsored by the 
U.S. Department of Commerce, in- 
cluded specialists in international 
banking, finance and investment, in- 
ternational trade, machinery manu- 
facturing and distribution, advertising 
and merchandising, and international 
travel and tournism. A full report is 


Report 


available on request from the Trade 
Missions Division, Bureau of Foreign 
Commerce. 

Trade Mission members were: E. 
Paul Hawk, Director, Trade Missions 
Program, Bureau of Foreign Com- 
merce, U.S. Department of Commerce, 
directed the Mission; Charles J. Kelly, 
director, Getz Bros. Co., San Francis- 
co, Calif.; William F. Huck, retired 
vice-president, Bank of America, Los 
Angeles, Calif.; James T. Chirurg, ad- 
vertising executive, chairman of the 
board, James Thomas Chirurg Co. 
Boston, Mass.; Wallace E. Carroll, 
president, American Gage & Machine 
Co., Chicago, Ill.; Thomas J. Carlin, 
assistant sales manager, American 
Express Co., New York, N.Y.; T. How- 
ard Peters, Commercial Attache, U.S. 
Embassy, Cairo, U.A.R. 
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and was considered necessary to throw 
off the last vestiges of domination by 
former colonial powers. U.A.R.’s policy 
will be not to let any private group, 
either domestic or foreign, gain a posi- 
tion in the country where it can dom- 
inate any aspect of the national econ- 
omy or the Government to the possible 
detriment of the people. This is the pri- 
mary reason for the recent nationaliza- 
tion of the National Bank and the Bank 
Misr. 

With respect to the implied threat of 
possible Government intervention in an 
established private company through 
the provisions of Law No. 20 of 1957, 
the Mission was informed that once a 
company is licensed to operate as a 
private entity that the Government has 
no intention of interfering with its op- 
erations. There will be definite fields of 
activity where the Government will wish 
to participate, either by wholly owning 
an enterprise, or possibly by sharing in 
its capital. 

These spheres of activity will be 
clearly spelled out in advance of any 
specific agreement for foreign capital 
participation. It was pointed out, in de- 
fense of this position, that the necessity, 
magnitude, complexity, and cost of the 
U.A.R. economic development program 
is such to require all of the cooperation 
and assistance possible from private 
enterprise. The U.A.R. has neither the 
capital nor the human resources to at- 
tempt to own or manage every phase of 
its economy, and actively desires that 
private foreign capital will join with 
private U.A.R. capital in the economic 
development of the country. 


Opportunities Open 
For Tourism 


In 1959, about 20,000 U.S. tourists, 
constituted the largest single group of 
visitors to Egypt from abroad, excluding 
visitors from nearby Arab States. The 
importance of increased numbers of 
U.S. tourists for the U.A.R. in relation 
to the dollar exchange they bring with 
them can be an extremely important in- 
flunce in the growth of U.S. trade with 
that country. It was frequently pointed 
out, however, that this number of tour- 
ists, while important, is relatively minor 
compared with the total Americans 
traveling abroad or the totals attracted 
by a number of other specific countries 
which have already developed tourism 
into their largest single source of for- 
eign exchange earnings. 

The consensus of the Mission is that 
the U.A.R.’s greatest natural resource 
in need of increased exploitation is its 
tourist attractions and that if this me- 
dium is rapidly developed it has poten- 
tials for becoming the principal source 
of dollar income for the U.A.R. 


Problems Face Expanded U.S.-U.A.R. 
Commercial Relations 


It is believed the Trade Mission visit 
has permitted attention to be focused on 
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a number of important problems influ- 
encing the present course of commercial 
relations between the United States and 
the United Arab Republic. The Mission’s 
observations and recommendations with 
respect to these problems are as follows: 


U.S. trade in the U.A.R. market has 
been hampered in recent years not only 
because of foreign exchange difficulties 
in the U.A.R. but also because many 
foreign suppliers have been able to offer 
credit terms when U.S. suppliers could 
not. This circumstance, in the case of 
West European suppliers like Germany 
and the United Kingdom, was due to 
the existence of export credit insurance 
facilities through governmental auspices 
which minimized the risk of, sales 
against credit. 2 

The question of the higher price gen- 
erally quoted for U.S. products was 
heard repeatedly by Mission members. 
Despite somewhat higher prices for cer- 
tain capital goods, there was an ex- 
pressed preference for certain U.S. prod- 
ucts to the extent of willingness to pay 
a premium when necessary. The Mission 
was repeatedly informed of the lack of 
U.S. salesmanship and of failure of U.S. 
companies to respond to inquires. If 
U.S. firms are to participate in the 
U.A.R. market, and the Mission would 
like to stress the point that selling to 
the U.A.R. has implications for sales in 
the rest of the Arab World, the Mission 
recommends that: 


@ US. firms recognize that aggressive 
sales efforts must be pursued in the 
U.A.R., and the Near East generally. 
There is expressed willingness to buy 
U.S. products, even at a premium, but 
without salesmanship U.A.R. firms are 
unable to consider the advantages of 
buying any U.S. products. 

@ U.A.R. businessmen be encouraged 
to visit the United States to see for 
themselves what U.S. firms have to of- 
fer. U.A.R. businessmen often expressed 
a desire to visit at their own expense 
but, lacking any knowledge of the U.S. 
market or evidence of interest by U.S. 
firms, had no incentive for such visits. 


@ US. firms supply vastly more tech- 
nical and descriptive literature cover- 
ing their products to U.A.R. business- 
men. It is more effective, whenever pos- 
sible, to use the Arabic language in 
correspondonce and in explanatory lit- 
erature. This is customary practice for 
many successful foreign suppliers. 

@ U.S. suppliers carefully review pric- 
ing policies with respect to sales in the 
U.A.R. 

@ Business inquiries from UALR. 
businessmen be answered promptly and 
completely, including the courtesy of a 
reply if no business appears possible at 
the moment in order to maintain future 
customer relations. 

@ U.S. suppliers explore the question 
of securing reduced freight rates from 
the United States to the eastern Medi- 
terranean in order that U.S., products 
may be sold at lower competitive cost 
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and greater volume; recognize the 
necessity of having qualified local agents 
to actively represent them in the U.A.R., 
including some of the new young busi- 
nessmen with good education, ideas and 
energy, although frequently small 
means. To obtain Government business, 
in particular, it is generally necessary 
to deal through a local agent. Such 
agents should be alert to possible busi- 
ness opportunities in U.A.R, economic 
development plans, 


@ U.S. suppliers regularly follow up 
successful sales to determine customer 
satisfaction and additional trade oppor- 
tunities; and continually assess ex- 
tent and type of foreign competition to 
determine whether business opportuni- 
ties also exist for themselves. 


@ More aggressive advertising by U.S. 
firms be done more in the U.A.R. mar- 
ket, either individually or through insti- 
tutional media, recognizing that U.A.R. 
publications are read throughout the 
Near Eastern market. 


Import Opportunities 

Carpets, Rugs—Hand-knotted rugs 
and carpets in designs supplied by cus- 
tomer or manufacturer, wall-to-wall or 
any width or length, according to de- 
sired weights and colors, natural or 
dyed. Engineering & Trading Office, 56 
Mansour St., Cairo. 

Cement—Newly formed firm wants to 
export cement. El Nasr Export-Import 
Enterprises, 34 Adly Pasha, Cairo. 

Clothing—Sales agent for local manu- 
facturer offers shirts. Will supply sam- 
ples; production checked by U.A.R. Gov- 
ernment before export. Exports-Imports 
Co., 33 Sharia 26 July, Cairo. 

Essential Oils, Herbs—Firm inter- 
ested in developing business with US. 
importers of geranium oil and medicinal 
herbs; also gift and art sales possibili- 
ties. Trading Relations & Representa- 
tives Advisory Office, M. E. 63 Rue 13, 
Maadi, Cairo. 

Foodstuffs—Newly formed firm wants 
to export dehydrated onions and onion 
salt. El Nasr Export-Import Enterprises, 
34 Adly Pasha, Cairo. 

“Company prepared to furnish up to 
2,000 tons of oranges, 2,000 tons of man- 
darines, and 1,000 tons of lemons 
(Adalia and Banzhair), annually; also 
4,000 tons of onions, 1,000 tons of pota- 
toes, and 1,000 tons of green beans an- 
nually. Abdel Moshen Sheta Co., 90 Az- 
har St., Cairo. 

Onions and garlic for spice trade and 
fresh garlic in 1-pound cellophane bags 
for supermarket trade. Will consider 
dehydrating these items for export. J. H. 
Hoche, Rue Mourad, Port Said. WTD 
10/27/50. 

Footwear, Leather Goods—Sales 
agent for local manufacturers offer 
ladies’ and mens’ shoes, slippers, and 
leather hassocks. Will supply samples; 
production checked by U.A.R. Govern- 
ment before export. Exports-Imports 
Co., 33 Sharia 26 July, Cairo. 
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Gifts, Handicrafts—Firm now selling 
to U.S. army purchasing offices abroad 
wants to supply gifts and handicrafts to 
department stores direct. Interested in 
exporting handmade copper and brass 
hammered items and camel saddles. 
Ayoub & Co., 19 Rue Adly, Cairo. 


Firm wants to establish agents in 
U.S. for camel saddles, hassock covers, 
and decorative copper and brass wares. 
Wants its items sold by gift and jewelry 
sections in top-level department stores. 
Fathy Chenouda & Co., and Memphis 
Trading & Contracting Office, 15 Emad 
El Din St., Cairo. WTD 9/16/58. 


Glassware—Sales agent for local man- 
ufacturers offers glassware. Will supply 
samples; production checked by U.A.R. 
Government before export. Exports-Im- 
ports Co., 33 Sharia 26 July, Cairo. 


Hides, Pickled—Firm now exporting 
selected and pickled hides to U.S. under 
brand name G.B.R. Anxious to increase 
business and improve quality to meet 
buyer standards now being met by Leb- 
anese shippers. Able to supply 3,000 
dozen goat, sheep, and lamb skins 
monthly. Can double in 6 months if 
products made by improved methods 
prove acceptable to buyers. Georges R. 
Boustany & Fils, Aleppo, Syria. WITD 
10/2/59. 


Textiles—Newly formed firm wants 
to export cotton and cotton textiles, El 
Nasr Export-Import Enterprises, 34 
Adly Pasha, Cairo. 

Syrian brocades in available jacquered 
patterns or according to buyers’ speci- 
fications. Prepared to go to U.S. with 
samples for interested buyers. H. Ah- 
med Tatari & Sons, P.O. Box 657, Alep- 
po, Syria. WTD 1/30/58. 

Manufacturer and exporter wants to 
sell brocades of silk and rayon to de- 
partment stores. Mills near Damascus 
equipped with modern machinery. Pre- 
pares and exports wool. Mezannar Bros. 
& Co., P.O. Box 113, Damascus. WTD 
3/1/60. 

Tobacco—Syrian cigarette leaf; will 
supply samples. Was exclusive agent for 
large. U.S. tobacco manufacturer. Emile 
& Raymond Saade, Exporters, Latakia. 


Export Opportunities 

Appliances, furniture suppiles—Firm 
making refrigerators needs U.S. source 
for steel, enamels, insulation, refrigera- 
tor units, plastic interiors, and hard- 
ware. To make gas ranges, needs stain- 
less steel, steel sheets, plastic handles, 
burners, and hardware. For steel fur- 
niture fabricator, needs linoleum, steel, 
paint and hardware. Baalbaki & Smadi, 
Farobus St., Damascus. WTD 7/10/58. 

Brewery, Bottling Supplies—Litho- 
graphed tinplate for beer cans, 2 stand- 
ard U.S. sizes, multiple sheets on rolls, 
beer can forming and closing machinery, 
carton making machinery from roll 
chipboard, and carbonic acid gas equip- 
ment. Al Shark Brewery, Aleppo, Syria. 

Chemicals—Chemicals and vegetable 
oils. Correspond in French, state terms 
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in detail. Elie J. Char, P.O. Box 264, 
Damascus. WTD 3/20/60. 


Clothing—Underwear (ladies’ culottes, 
combinations, nightgowns), nylon rein- 
forced stockings for men and children, 
and printed scarves and squares of cot- 
ton, nylon, muslin, and rayon. Corre- 
spond in French, state terms in detail. 
Elie J. Char, P.O. Box 264, Damascus. 
WTD 3/20/60. 


Shoes, apparel, and personal articles 
for infants and children up to 15 years 
of age. GIGI, Tachdjian & Co., 21 Chefit 
St., Alexandria. Send catalogs, quota- 
tions. 


Dental Equipment—Molding and/or 
casting machine for making wax den- 
tal base plates from sheets 1 mm. up to 
3 mm. thick. Machinery should be ad- 
justable, width open to specifications of 
supplies; material to be fed in rolls. 
Also wants large press, stove, molds, 
other materials. Mitri Fares & Co., Sal- 
hiyeh St., Damascus. WTD 7/10/58. 


Fertilizers—Chemical fertilizers. 
Chamsi Bashi Khouri, Homs, Syria. 


Glass—Special glass needed to glaze 
the Cairo International Airport. Wants 
API specifications for oil storage tanks 
(1958). Zachari General Engineering 
Workshops, Alexandria. 

Industrial Machinery—Cement man- 
ufacturer needs machinery for plant to 
be built in Latakia. Interested in new 
plant to produce iron water pipes of % 
to 2-in diameter and various types of 
textile machinery. Seeks terms of 2 
years on all items, after 25% down pay- 
ment. Cash will be paid if discount large 
enough. Correspond in French. Al- 
Chahba, Anonyme Pour La Fabrication 
du Ciment et des Materiaux' ce Con- 
struction, Baron St., Aleppo, Syria. 
WTD 3/16/60. 

Bag-making machines and automatic 
equipment to make 6-ply cement sacks 
printed in 1 or 2 colors; also equipment 
to produce very fine cement at rate of 
24 tons a day. Correspond in French, 
state terms in detail. Elie J. Char, P. O. 
Box 264, Damascus. WTD 3/20/60. 

Machinery for weaving woolen sweat- 
ers and mercerized cotton summer and 
winter apparel, GIGI, Tachdjian & Co., 
21 Chefit St., Alexandria. 

Construction machinery. Firm now 
has $250,000 equipment, mostly U.S. 
Wants large-type machines; prepared to 
pay 25% down with terms of 2 to 3 
years for balance. Jundi & Co., P.O.B. 
660, Port Said St., Damascus. WTD 
3/2/60. 

Cottonseed crushing machinery; inter- 
ested in soapmaking. Cotton & Oils 
Products Co., P.O. Box 654,- Aleppo, 


Syria. 
Automatic machinery for making 
macaroni; wrapping machinery and 


kraft paper bagmaking machine. Sal- 
hani & Tisbahji Co, Harasta, Damas- 
cus. 

Firm wants to build small plant for 
weaving combination of flax-hemp or 
other fibers for inner linings used in 
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men’s coats; especially wants decorti- 
cating machinery. Al Fallah Agroma- 
china, S.A., P.O. Box 2445, Damascus. 
WTD 8/28/58. 


Exporter of frozen and canned shrimp 
in market for canning machinery for 
which he can obtain a license. Societe 
Darwiche, July 23d & Ahram St., Port 
Said, Egypt. 

Reinforcing rod machinery and earth- 
moving equipment. Ahmad Sharabati, 
P.O.B. 90, Damascus. WTD 8/28/59. 

Machinery for expanding plywood, 
hardboard, and waste utilization facili- 
ties. Wants catalog, prices on about 
$500,000 worth. Societe Syrienne Pour 
le Commerce et L’industrie de Bois et de 
Materizux de Construction, S.A.S., La- 
takia, Syria. 

Soap manufacturer wants to build a 
new plant to produce 1 ton of toilet 
soap daily; also needs packaging ma- 
chinery, automatic equipment to make 
shaving cream from vegetable oil. Sons 
of Omar Naji Fansah, P.O. Box 179, 
Aleppo, Syria. 

Medical instruments, pharmaceuticals 
—Medical instruments and pharmaceu- 
ticals. Experienced in purchasing from 
importers, for government bureaus. Dr. 
Ismaili Dessouki Ministry of Public 
Health, Maglis el Oma St., Cairo. 

Meterological Supplies—Meterological 
supplies. Waldo G, Ongar, Cairo. 

Military Surplus Supplies—Surplus 
U.S: Army materials, uniforms, equip- 
ment, and automotive equipment and 
parts. Inter-Arabe Co., 29 Ayar St., Da- 
mascus. WTD 3/30/60. 

Mine Equipment—Two oreloaders for 
rock asphalt on small mine cars, 100 to 
150 tons a day. Produces at rate of 
25,000 to 30,000 tons annually, from re- 
serves of millions of tons of 8 to 14% 
bitumen content asphalt in area of 11,- 
785 acres. Needs pneumatic jack-ham- 
mers, air compressor, and crusher. In- 
dustrial Society of Asphalt and Petrol- 
eum, Latakia. 

Paper—Tissue paper in large rolls to 
be cut and packed by wood importer 
into toilet paper, facial tissue, etc. Firm 
wants source of supply of tissue shipped 
in large rolls. Accad & Co., P.O. Box 
540, Damascus. WTD 11/12/58. 

Refrigerator Parts—Plastic parts for 
refrigerator cabinet interiors; 40,000 to 
80,000 interior parts annually. Will also 
buy compressors to complete units for 
which cabinets are made. Mohd. Said 
el Hafez & Sons, Marjeh Square, Da- 
mascus. WTD 5/27/58. 

Sulfur—Sulfur to make sulfuric acid. 


Societe Financiere et Industrielle 
d’Egypt, 69 Sharia El-Horria, Alex- 
andria. 


Sugar, Raw—lInterested in importing 
60,000 tons of raw sugar annually in 
full cargo lots of 10,000 tons, 97% polar- 
ization minimum. Selim Jambart & Fils, 
P.O.B. 108 Aleppo, Syria. WTD 3/16/60. 

Timber, Ties—Dougias fir and south- 
ern pine for railroad sleepers, piling, 
poles, etc. The Commercial & Estates 
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Co., of Egypt S.A.E. (Ste. S. Karam & 
Freres) P.O. Box 14 Alexandria. WTD 
4/21/59. 


Tinplate—Seconds and waste of US. 
electrolytic tinplate. Selim Jambart & 
Fils, P.O. Box 108, Aleppo, Syria. WTD 
3/16/60. 


Agency Opportunities 
Agency—General merchandise im- 
porter wishes to collaborate with U.S. 
consulting engineering firm. Arab Coun- 
tries Engineering & Trading Co., P.O. 
Box 853, Fardoss St., Damascus. WTD 
8/27/59. 


Building Materials—Five Syrians, ed- 
ucated in U.S. technical colleges, wish 
to represent U.S. firm with quality lines 
of building materials—hardware, floor- 
ing and millwork, paint, etc., for all of 
Syria or the whole U.A.R. United Engi- 
neering Firm, Tajheez St., Damascus. 

Chemicals, Raw Materials—Industrial 
chemicals and raw materials for ce- 
ment, textile, rubber and tire recapping, 
soap, leather shoes, paints, and dyes on 
commission basis for Syria and U.A.R. 
Elie Sabella, P.O. Box 1088, Harika. 
Damascus. 


Foodstuffs—Canned goods. Now rep- 
resenting asparagus, pineapple, and 
pineapple juice lines. Interested also in 
distributing detergents. May consider 
arrangement for small mixing and pack- 
aging plant for detergents as larger ad- 
vertised brands not fully established. 
Shehadeh & Co., Bzourieh-Khan Soof, 
Damascus. WTD 3/30/60. 

Candy and confectionery machinery 
and cocoa bean and chocolate process- 
ing machinery. Now representing food- 
stuffs, liquors and confectionery lines. 
Also wants to sell candy and confec- 
tionery trade milk, cocoa, and choco- 
late powders, cocoa butter, glucose, va- 
nilla powder, or dry extract. Hisam 
Jaffram, Harika, Place Azme, Damas- 
cus. WTD 3/30/60. 

Hardware, Building Supplies—Hard- 
ware, building and irrigation supplies, 
pipe, coupling, flanges; wire netting, 
paint, hand tools, foundry equipment, 
rubber and flat belting. Edgar & Rob- 
ert Bittner, 16 Sharia Talaat Pasha 
Harb, Cairo. 

Industrial Machinery—Textile ma- 
chinery, electrical motors and _ turbo- 
generating sets, mining machinery, and 
centrifugal pumps; also insecticide raw 
materials, tallow, dyestuffs, and petro- 
chemicals. El Nasr Export-Import & 
Enterprises, 34 Adly Pasha, Cairo. 

Graders, ditch diggers, trenchers, bull- 
dozers, insecticide sprayers, centrifugal 
pumps, drainage pumps, power earth 
drills, and sprinklers. Has handled sim- 
ilar heavy equipment from Italy. Mou- 
stafa M. Mahfouz, 39 rue Kasr el Nil, 
Cairo. 

Automatic machines for wrapping 
toilet paper and for canned goods. C. FE. 
Christofidis & Co., 1 Rue Guirguis Ta- 
wil, Alexandria. 

Spinning and weaving machinery, 
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other types of textile machinery and 
textile testing equipment. Hassan Mah- 
rous, P.O. Box 208, Domaine de Siouf, 
Ramleh, Alexandria. 


Materials Handling—A new port is 
being built at Tartous, Syria. Firm 
wants to represent U.S. manufacturers 
in obtaining business for tools, cranes, 
ropes, cables, slings, lift and stacking 
trucks, and materials handling equip- 
ment. Abdul Salem Haykal, Tartous, 
Syria. 

Pharmaceuticals—Pharmaceutical im- 
porter wants to represent U.S. manu- 
facturer as exclusive distributor. Taysin 
Al-Kawwas, Harika, Tibi Bldg., Moua- 
wiya St., Damascus. WTD 3/2/60. 


Powerplants—Industrial powerplants 
and supplementary equipment. Dr. Aly 
Shafik, Technical & Trading Enter- 
prises, 29 Avenue el Horreya, Alex- 
andria. WTD 2/2/60. 


Seeds—Common seed, sesame, anra, 
etc., and apricot stones for pharmaceu- 
tical manufacturing or bakery trade. 
Also wants agent on commission basis 
for wool exports. Bardan & Akta’a, Hi- 
dan St., Damascus. 


Investment Opportunities 


Dates of available World Trade Di- 
rectory Reports are indicated. These 
reports may be obtained from the Com- 
mercial Intelligence Division, Bureau 
of Foreign Commerce, U.S. Department 
of Commerce, Washington 25, D.C. 


Chemicals—Petrochemicals Manufac- 
turer wants licensing or joint venture 
arrangement. Imports trucks, buses, 
lumber. Sa’adi Katabi & Sons, P.O. Box 
1245, Damascus. WTD 3/2/60. 

Detergents manufacturer seeks joint 
venture in plant to produce insecticides, 
chemicals for textile industry, cos- 
metics. Offers at least half of capital 
up to 50,000 pounds (US$143,500); U.S. 
participant to contribute machinery, 
raw material, technical assistance. Argo 
Trading & Financial Co., 4 Ally Pasha 
St., Cairo. WTD 5/12/59. 

Construction—Construction firm pro- 
poses to build about 300 houses; wants 
U.S. collaboration and financing. Land 
is free and clear; reportedly has capital 
of 1 million Syrian pounds (US$280,000). 
Houses to be sold on 10-year install- 
ment. Cost or sale price not yet estab- 
lished. Societe Syrienne pour la Con- 
struction de Maisons Modeles, P.O. Box 
142, Damascus. 

Containers—Tin can manufacturer 
seeks joint venture to expand plant and 
manufacture steel drums for oil and 
bitumen. Project calls for making 60,- 
000 asphalt and 70,000 oil drums an- 
nually, 180-liter capacity. U.S. partici- 
pant to furnish equipment, additional 
capital. Prospectus available for loan 
from Trade Development Division, U.S. 
Department of Commerce, Washington 
25, D.C. WTD 3/2/60. 

Cotton Ginning—Vegetable oil man- 
ufacturer wants joint venture with U.S. 
manufacturer to establish cotton - gin. 


Les Fils de Rodolphe Soade & Co., La- 
takia, Syria. WTD 9/14/54. 


Electrical Supplies, Equipment—Joint 
venture for automobile battery plant 
with 15,000 to 20,000 annual capacity. 
Technical assistance required; financial 
participation offered. Also invites US. 
participation in plant for household re- 
frigerator, washing machine, and gas 
range bodies. Technical assistance 
wanted primarily. Kazem and Bahri 
Trading & Import Co., P.O. Box 818, 
Rami St., Damascus. WTD 7/25/58. 

Joint venture with U.S. battery man- 
ufacturer for liquid battery plant. Tech- 
nical assistance specifically required. 
Abdulla Ramadan & Sons, 26 Hamidieh 
St., Damascus. WTD 3/29/60. 


Elevators—Consulting engineer wants 
joint venture with U.S. manufacturer 
for passenger elevator assembly plant. 
U.S. firm to supply controllers, switches, 
starters, machine tools, wire rope, mo- 
tors, electric brakes, other equipment. 
Adnan H. Faham, 193 Nazem Basha 
St., Damascus. 


Fertilizers—Plant to make organic 
fertilizers, mainly from city’s sewerage 
system, being considered by Chamber 
of Agriculture and Municipality of 
Homs. U.S. participation wanted in 
plant erection. Mazhar Husseini, Cham- 
ber of Agriculture, Homs, Syria. 

Foodstuffs—Joint venture for fruit 
and vegetable canning factory, process- 
ing under U.S. standards for domestic 
sale. Enlarged production anticipated 
under extended irrigation program in 
the area. Technical assistance primarily 
required. Antoine Mocattaf & Sons, P.O. 
Box 342, Damascus. WTD 3/9/57. 

Grain and cereal firm wants techni- 
cal assistance for glucose and starch 
plant with monthly capacity up to 500 
tons. Has adequate capital; needs engi- 
neering assistance to design plant, buy 
equipment, furnish management. Bar- 
dan & Akta’a, Midan Street, Damascus. 
WTD 9/18/59. 

Dairy firm wants technical assistance 
for plant to pasteurize and package 
milk, make butter, cheese, ice cream, 
chocolate milk, refrigerated storage for 
perishable foods. Local financing avail- 
able; engineering assistance needed for 
layout and installation cost estimates; 
also needs qualified technician for short 
period. Homs Dairy Industrial Prod- 
ucts & Refrigeration Co., Homs, Syria. 
WTD 2/27/60. 

Food canner wants joint venture to 
expand operation. Formerly imported 
from U.S. and Europe; now seeks fi- 
nancial and technical assistance in part- 
nership with U.S. firm. Has canmaking 
equipment and fruit grader. Tabya Can- 
ning Factories, 5 Sharia El-Nasr, Alex- 
andria. 

Handicraft—Handicraft exporter has 
$3,500 worth of handicraft and gift ar- 
ticles in New York warehouse exhibited 
at Trade Fair. Seeks U.S. partnership 
to dispose of stock and operate as 
branch on continuing basis. Fouad As- 
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mawy, 6 Gohar al Kaid, Mousky, Cairo. 
WTD 3/3/58. 

Joint venture with U.S. importer to 
handle Egyptian handicraft on U.S. 
market, Comptoir International Com- 
mercial, 5 MHarette Desouki-Attaba, 
Cairo. 

Hardware—Joint venture for plant to 
manufacture wire from 3/10 mm. to 6 
mm. nails and metal. window screens. 
Reportedly has 500,000’ Syrian pounds 
(US$140,444) for investment in project; 
requires U.S. machinery, technical as- 
sistance. Shafik & Farid Kabbah, Hons, 
Syria. 

Hides, Skins—Sheepskins and sheep 
casings exporter seeks joint venture with 
U.S. tannery to obtain machinery, equip- 


ment, technical assistance for modern . 


tannery. Hides to be tanned under U.S. 
brand name and processes. Offers 30 
percent participation; U.S. firm to engi- 
neer plant, provide technician. All costs 
on 70/30 basis. Reportedly has 1 million 
Syrian pounds (US$280,000) available 
local capital. Taher & Hamed Tfenkji, 
P.O. Box 636, Aleppo. WTD 9/15/53. 


Household Appliances—Household ap- 
pliance importer proposes joint venture 
for manufacture of gas ranges. Seeks 
collaboration with U.S. manufacturer to 
stamp range bodies and assemble lo- 
cally for domestic distribution. Tabba’s 
& Co., Fouad ist Ave., Damascus. WTD 
3/30/60. 

Leather—Leather binding and print- 
ing firm seeks joint venture to enlarge 
and develop industry for leatherwork- 
ing. Wants leatherworking, skinning, 
and sewing machinery for corners and 
leather bags. Mr. G. B. Takla, Nile Dis- 
tributing Co., 7 Hammam El] Dahab St., 
Alexandria. 

Machinery—Joint venture for manu- 
facture of foundry products and ma- 
chinery spare parts; also for small 
power hand tools, lathes, and metal- 
working machinery. Leon de Sahb & 
Sons, P.O. Box 93, Aleppo, Syria. WTD 
1/14/58. 

Mineral Products—Company formed 
for daily production of 300 metric tons 
of cement seeks U.S. collaboration to 
supply machinery for plant to make 
Portland cement by humid method. Ab- 
del Hamid Kombaz, The Cement & Con- 
struction Material Co., Hama, Syria. 

Joint venture for plant to manufac- 
ture asbestos pipe for irrigation pur- 
poses. Pipes to have diameters of 50 to 
400 mm. wall thickness, standard 
lengths. Annual requirements estimated 
at 4,000 to 5,000 tons, expected to in- 
crease when new dam and irrigation 
project completed. Bashir Maleh, P.O. 
Box 114, Damascus. WTD 3/30/60. 

Petroleum—Joint venture for explo- 
ration and exploitation of oil wells. Re- 
portedly has 10 million Syrian pounds 
(US$2,800,000) available and in pos- 
session of Government drilling rights, 
import licenses for equipment, exchange 
privileges. U.S. partner to suppl¥ tech- 
nical know-how, supply drilling equip- 
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ment, etc. Messrs. Tabbaa & Kassas, 
Chabieh Petrol Co., P.O. Box 553, Da- 
mascus, 


Plastics—Joint venture for manufac- 
ture of plastics in Egypt. Local firm has 
capital for financing; seeks technical as- 
sistance, machinery. Middle East Chem- 
ical Industries, 8A Sh. Sakhaoui, Man- 
chiet el Bakry, Cairo. 


Printing Machinery—Joint venture to 
enlarge and develop printing plant. U.S. 
firm to provide spiral binding machinery 
and 2 or 3 color rotary presses for 
printing cellophane bags. Nile Printing 
Co., 7 Hammam El-Dahab St., Alex 
andria. 


Pulp, Paper—Joint venture for hard- 
board and inslulation board. Initial 
plant would be for 5,000 tons a year 
with increases planned to 25,000 tons. 
Raw material is sawmill refuse, largely 
pine, some cedar, poplar and cotton 
plant prunings. Plant to be located near 
Damascus, close to sources of raw ma- 
terials, ample water, power. Bashir Ma- 
leh, P.O. Box 114, Damascus. WTD 
3/30/60. 


Reclamation—Land reclamation com- 
pany seeks collaboration with U.S. firm 
to assist in large reclamation contract 
to be let by U.A.R. Government. Pro- 
gram reportedly aims at increasing 
arable land by 450,000 acres in next 5 
years. Copy of proposal available on 
loan from Trade Development Division, 
Bureau of Foreign Commerce, U.S. De- 
partment of Commerce, Washington 25, 
D.C. Societe Anonyme du Behera, 21 
Talaat Harb St., Alexandria. WTD 
3/25/50. 


Rubber Products—Joint venture for 
manufacture of high pressure rubber 
hose from % to 1 inch inside diameter. 
U.S. investor to provide machinery, 
technical assistance. Shafik & Farid 
Kabbah, Homs, Syria. 

Sponges—Company holding Egyptian 
Government concession for — fishing 
sponges seeks joint venture with U.S. 
sponge diving shipowners on percentage 
of catch basis with gradual development 
into permanent arrangement. Copy of 
proposal available on loan from Trade 
Development Division, Bureau of For- 
eign Commerce. U.S. Department of 
Commerce, Washington 25, D.C. The 
Giza Cotton & Trading Co. 39 Rue 
Nebi Daniel, Alexandria. WTD 12/16/59. 

Textiles—Textile importer seeks joint 
venture with U.S. clothing manufac- 
turer. for readymade clothing for men, 
women, children. U.S. firms to provide 
machinery, technical assistance, and/or 
capital up to 50 percent. Local firm 
willing to invest up to 50,000 Egyptian 
pounds (US$143,000). Awadly & Gift 
Suppliers, 33 Abdal Khalik Sarwat 
Pasha, Cairo. WTD 2/19/53. 

Joint venture for cotton spinning and 
weaving plant with 22,000 spindles, 200 
looms. Company under formation with 
suggested capital of 9 million Syrian 
pounds. (US$2.5 million) Abdel Hamid 
Kombaz, Homs, Syria. 
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Textile manufacturer wants joint 
venture to expand plant facilities. Plant 
now has 1,200 spindles making 180 to 
200 tons of wool thread annually for 


domestic sale. Demand exceeds produc- 
tion; Government has authorized ex- 
pansion. Company capitalized at 2.5 
million Syrian pounds (US$700,000); 
will admit up to 30 percent U.S. par- 
ticipation, utilizing U.S. machinery if 
price is right. List of machinery re- 
quired available on loan from Trade 
Development Division, Bureau of For- 
eign Commerce, U.S. Department of 
Commerce, Washington 25, D.C. Mezid 
& Sheikhtrab Co., Bab el Masser, Alep- 
po, Syria. 

Shirt manufacturer with a daily pro- 
duction of 2,000 shirts seeks licensing 
arrangement for U.S. brand name to 
increase production to 8,000 daily. The 
Clothing & Equipment Co. of Egypt, 
S.A.E., 37 Kasr El Nil St., Cairo. WTD 
4/17/59. 

Textile manufacturer seeks joint ven- 
ture for fine weaving and finishing 
plant. Has industrial plot of 400,000 
square meters; will erect plant and sup- 
ply necessary local capital. U.S. par- 
ticipant to furnish machinery, technical 
assistance. Firm also interested in es- 
tablishing other industries on same 
basis. Considers glass, carton and paper 
products, motor vehicle spare parts, and 
steel pipe. Good prospects for success. 
Monir Spahi, Taher Spahi Sons Indus- 
trial & Trading Co., P.O. Box 70, Alex- 
andria. WTD 5/15/59. 


Toilet Preparations—Toiletry  im- 
porter seeks joint venture or licensing 
arrangement for toothpaste, shaving 
cream, other cosmetics. U.S. firm to 
supply machinery, technical assistance; 
local firm reportedly has adequate fi- 
nancing. Maison Hasan Helbawi, Tarek 
Ben Ziad Street, Damascus. WTD 
3/30/60. 


Toiletry manufacturer wants joint 
venture or licensing arrangement for 
additional toilet preparations, cosmetics. 
Copy of proposal available on loan from 
Trade Development Division, Bureau of 
Foreign Commerce, U.S. Department 
of Commerce, Washington 25, D.C. 
WTD 2/29/60. 

Cottonseed oil producer proposes li- 
censing arrangement or joint venture 
for brand name soaps. Company now 
manufactures cottonseed cakes, edible 
refined cottonseed oil, cotton linters, 
soap. Cotton & Oils Products Co., P.O. 
Box 654, Aleppo, Syria. WTD 1/21/59. 

Vegetable Oils—Cotton ginners plan 
cottonseed crushing mill with oil re- 
finery, margarine, and soap industries 
with materials and equipment to be fur- 
nished by U.S. engineering firm. Project 
calls for processing 50,000 tons of cot- 
tonseed annually. Now processing 12,000 
tons a year. U.S. participation sought to 
finance machinery importation. Les Fils 
de Michel Rafie, P.O. Box 233, Aleppo, 
Syria. WTD 3/8/60. 
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French Proposals Offer Licensing 
Opportunities, Industrial Sites 


Seventeen proposals from France offer U.S. investors opportunities _ 
to enter into patent licensing agreements and/or establish manufactur- 
ing facilities in cooperation with local firms or through the purchase 
of industrial sites for establishment and operation of new industries 


in France. 


Direct correspondence with each of the firms at the addresses 
given is invited. Supplemental data are available for review on loan 
from the Trade Development Division, Bureau of Foreign Commerce, 
U.S. Department of Commerce, Washington 25, D.C., as indicated 


by symbol (*). 

@ Licensing agreements with US. 
manufacturers for production in France 
of electrical repetition compasses, dial- 
thermometers, and related instruments 
for navigation and other uses are pro- 
posed by Etablissements Poitevin-Duault, 
2 Quai des Chartrons, Bordeaux, Gi- 
ronde. 

Operating as manufacturers, whole- 
salers, retailers, and selling agents 
handling precision and optical instru- 
ments for navigation, aviation, and in- 
dustrial uses, such as compasses, logs, 
manometers, and gages, the firm would 
like to expand and diversify its activi- 
ties. 

' The company states it has a well- 
organized sales department in a posi- 
tion to cover all territories in the Euro- 
pean Common Market. Poitevin-Duault, a 
potential direct importer, also expressed 
interest in obtaining the agency for 
France, Senegal, or sections thereof, for 
U.S. marine precision instruments such 
as electrical repetition compasses, dial- 
thermometers of all types, and other 


precision instruments for navigation, 
aviation, industrial, and commercial 
uses. 

@ Anciens Etablissements Joseph 


Paris, Nantee-Chantenay, Loire-Atlanti- 
que, would like to expand its activities 
to include the manufacture under li- 
cense of U.S. metal and machine equip- 
ment similar to their line, which com- 
prises boiler works, industrial tanks 
and reservoirs, spheres, handling equip- 
ment, automatic car parking equipment, 
slipways, lock-gates, loading hoists for 
vessels and quays, gantry cranes, metal 
bridges, welded steel pipelines, and 
welded metallic structures. 

The plant, linked to the railroad, lo- 
cated in Nantes-Chantenay (Loire-At- 
lantique), covers an area of 35,000 
square meters, mostly sheltered. It is 
said to be equipped with modern ma- 
chine tools and 20 traveling cranes. 
Adequate space is available for expan- 
sion, according to the firm. Offices are 
located in Paris at 59 rue de la Boetie. A 
force of 900 is maintained by the French 
company. 

Anciens Etablissements Joseph Paris 
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is receptive to any U.S. licensing ar- 
rangement for the manufacture of 
equipment consistent with their plant 
potential. In exchange, they offer to pay 
royalties or to make any other arrange- 
ment to satisfy the U.S. concern.. 


@ The French firm, Manufacture Bor- 
delaise Du Caoutchouc, 55 rue de |’Her- 
mitage at Cauderan, Gironde, manu- 
facturer, wholesaler, and retailer of 
molded rubber articles for industrial 
uses, such as gaskets and joints, wishes 
to expand and diversify activities 
through a licensing or working agree- 
ment with a U.S. company. 


The firm particularly is interested in 
fabricating in its Cauderan plant new 
U.S. lines of molded rubber gaskets, 
washers, rings, and related equipment 
for all industries. It also offers its dis- 
tribution facilities in central and south- 
west France, reportedly suitable for di- 
rect sale to consumers of U.S. articles 
on both a wholesale and retail basis. 


The plant is located in the suburbs 
of Bordeaux. About 50 workers are em- 
ployed. 


@ A reciprocal business agreement 
or working arrangement with an inter- 
ested U.S. company is sought by Les 
Joints Meillor, Nantiat, Haute-Vienne, 
French manufacturer of material for 
joints, including cork, asbestos, rubber, 
felt, paper, copper, and steel products, 
and of gaskets for automobiles, avia- 
tion, marine, and various industrial 
uses. : 

The firm is interested in acting as 
an agent or distributor in France for 
U.S. manufacturers of related articles, 
preferably of a noncompetitive nature, 
and, in addition, offers facilities for the 
manufacture in France of similar U.S. 
lines. 

A corporation established in 1938 in 
central France, the firm employs ap- 
proximately 450 workers in the two 
well-equipped and modern plants. Its 
sales organization reportedly covers the 
domestic market and also many foreign 
countries, including the United States. 


@ Societe Nouvelle des Etablisse- 
ments J. M. Verhes, 131 Boulevard 
Pereire, Paris 17e, manufacturer of 


bakelite insulators for automobile and 
motorcycle ignition systems, would like 
to expand its activities to include the 
manufacture under license of related 
U.S. products. A corporation established 
in 1940, the firm maintains a number 
of traveling salesmen covering France 
and North Africa. 


Verhes also expressed interest in im- 
porting automobile spare parts. 


@ Proposals for mutually profitable 
licensing arrangements and, primarily, 
in the outright purchase of U.S. patents 
for the mass production and distribution 
throughout France and the European 
Common Market of industrial equip- 
ment, machinery, replacement parts, 
and tools, preferably new or modern 
types, are invited by the French com- 
pany Societe D’Equipment de Materie! 
Industriel & Agricole (S.E.M.I.A.), 20- 
22bis Rue des Allamandiers, Bordeaux, 
Gironde. 


S.E.M.1LA., established at Bordeaux 
in 1949, employs about 50 persons and 
reportedly is well equipped and’ organ- 
ized to do repair and assembly work 
and perform installations of industrial 
equipment. The plant is said to have a 
good engineering, design, and research 
department with a staff of competent, 
young and active technicians who speak 
English and who specialize in boiler 
work, mechanical constructions, and re- 
lated industrial activities. 

The firm, in addition, seeks to ob- 
tain a general agency in France, or sec- 
tions thereof, for industrial machinery, 
both light and heavy-duty types, and 
equipment for building and public works 
contractors. 

@ U.S. capital investment and tech- 
nical assistance are sought by Socieie 
Ligier Freres at Audincourt (Doubs), 
manufacturer of utility trailers, for the 
expansion of its factory. 

The firm states a large market for 
trailers, especially farm type, exists in 
France and bordering countries. 

The potential investor is offered par- 
ticipation which may exceed 50 percent. 

@ The French firm, Laboratories 
Pharmaceutiques R. Genneau, 5 rue Du- 
Ific, Bordeaux, Gironde, manufacturer 
exporter, and wholesaler of pharmaceu- 
tical specialties, wishes to enter into 4 
licensing arrangement with a US. firm 
for the manufacture in France of re- 
lated U.S. products. 

The firm also is interested in direct 
importation for its own use of chemicals 
and crude raw products and desires to 
obtain a general agency for France, 0: 
preferably to act as a distributor for 
U.S. manufacturers of noncompetitive 
U.S. pharmaceutical and/or medicinal 
specialties. Its sales organization re- 
portedly covers France and _ some 
French overseas territories. 

In addition, the French firm would 
like to sell some of its pharmaceutical 
specialties on the U.S. market, direct 01 
through selling agents. Descriptive 


Foreign Commerce Weekly 


pan 
inte 


pris 
Par 
and 
con 
vest 
incl 
Rov 
scal 
hig] 


and 
of : 


turé 
par 
kine 
in ] 


dier 
of 
line 
acti 
of 
mac 
on 

hea 
and 


lice 
firn 
exp 
cilit 
clue 
ropt 


Girt 
edly 
112, 
be 

rep. 


witl 
and 
of I 


ing 
trib 
for 
rece 
com 
ope 


dus 
pro: 
fere 
in 

tior 


Cui 
is v 
of | 
for 


the 
of 
squ 
adj 
em) 
tire 
hit 


M a 





ed 
yer 


ice 


irect 
‘icals 
as to 
e, ol 
> for 
titive 
cinal 
oe 
some 


vould 
itical 
ct ol 
iptive 


eek/ y 





pamphlets and pricelists will be sent to 
interested U.S. concerns upon request. 


@ The Compagnie Francaise d’Entre- 
prises, 31-37 Boulevard de Montmorency, 
Paris 16e, which is said to be a large 
and well-known French public works 
contracting firm, seeks U.S. capital in- 
vestment for expansion purposes, which 
include moving its plants from the 
Rouen area, where labor is becoming 
scarce and the transportation cost is 
high, to Lauterbourg (Alsace). 


The French firm is engaged in public 
and harbor works and the manufacture 
of structural steel and machinery. The 
company has civil enginéering, struc- 
tural steel, and general machinery de- 
partments. Public works projects of all 
kinds reportedly have been completed 
in France, the French Commonwealth, 
and in several foreign countries.* 

@ Girmat, 20-22bis Rue des Allaman- 
diers, Bordeaux, Gironde, manufacturer 
of industrial compressors and related 
lines, wishes to expand and diversify its 
activities to include the mass production 
of a modern U‘S. line of equipment and 
machines which have proved successful 
on the U.S. market, including light- to 
heavy-duty machines for public works 
and other industrial uses. 

A 50-50 joint enterprise to include a 
licensing arrangement is proposed. The 
firm states it has adequate capital to 
expand its manufacturing and sales fa- 
cilities. Expanded operations will ine 
clude sales throughout French and Eu. 
ropean Common Market areas. 

A corporation established in 1956, 
Girmat’s plant and installations report- 
edly cover an area of approximately 
112,500 square feet. The plant is said to 
be equipped to perform assembly and 
repair work. A well organized design 
and research department is maintained, 
with a staff of experienced technicians 
and engineers having a good knowledge 
of English. 

Girmat also expressed interest in act- 
ing as direct selling agent and/or dis- 
tributor in France, or sections thereof, 
for a U.S. manufacturer of the most 
recent types of heavy-duty portable 
compressors—air-rotary, diesel-engine 
operated, ‘ 

@ Factory premises located in an in- 
dustrial area near Metz, a city of ap- 
proximately 100,000 inhabitants, is of- 
fered for sale to a U.S. firm interested 
in establishing manufacturing opera- 
tions in France. 

The plant, Manufacture Lorraine de 
Cuirs at St. Julien-les-Metz (Moselle), 
is used as a tannery employing a staff 
of 150 workmen, but could be utilized 
for other industrial purposes, according 
to the firm. 

Approximately $800,000 is asked for 
the complete property which consists 
of workshops covering about 200,000 
square feet of floor space, 13 acres of 
adjoining land, and 50 dwellings for 
employees, It may be bought in its en- 
tirety, but the workshops, land, and ma- 

hinery also are offered separately. 
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- Spanish Metal ‘Factory 
Seeks U.S. Lines 


Fabricaciones Metalicas, S.A. 
(Fabrimetal), a Madrid manufac- 
turer of metal structures, piping 
installations, special doors and win- 
dows for hangers and. garages, 
containers, fuel tanks, and other 
products, would like to enter into li- 
censing arrangement with a U.S. 
firm for the manufacture in Spain 
of related U.S. products. 

Factory premises, located in Val- 
lecas (Madrid), occupy a total area 
of 12,000 square meters. The firm 
is reported to be under competent 
management and capable of fur- 
ther expanding its production ac- 
tivities. 

Interested U.S. companies are in- 
vited to correspond direct with the 
firm at Amado Nervo 1, Madrid 7, 
Spain. 
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The area reportedly has good rail 
and road connections and there is said 
to be enough power and water for the 
operation of a large undertaking. 

@ Ets. M. Dalo, 157 rue de Fleury, 
Clamart, Seine, offers to U.S. firm li- 
censing rights for the manufacture of 
a new plasticized and honeycombed 
wooden armature called Dalveo which 
they have developed and on which they 
hold U.S. Patent No. 2,760,548. 

The patented item is said to be light 
in weight—only 70 kilograms per cubic 
meter—which makes it particularly use- 
ful in the construction of boats and 
aircraft, flushdoors, panels, and mobile 
partitions; it is strong; its uniform qual- 
ity provides smooth and even surfaces 
to the panels; and it is economical, as 
with 1 cubic meter of wood 6 cubic me- 
ters of armature are produced. 


Ets. Dalo states the Dalveo armature 
has been sold successfully on the French 
market for the past 3 years.* 

@ US. collaboration for exploitation 
of a patented process, and also capital 
participation with a view toward estab- 
lishment and operation in the depart- 
ment or surrounding region of a mod- 
ern plant equipped for the large-scale 
production of paper pulp, sorghum cel- 
lulose and byproducts through utiliza- 
tion and appropriate treatment of sorg- 
ho-papetier, a variety of broomcorn, is 
sought by Rene Escourrou, 29 Allees 
Francois-Verdier, Toulouse, Haute-Ca- 
ronne, consulting chemical engineer and 
manufacturers’ agent handling indus- 
trial supplies, chemicals, and related 
items. 

Sorgho-papetier, according to Mr. 
Escourrou, is grown in many areas of 
southwest France where its culture may 
be further developed to meet increased 
requirements of interested industries. 
He claims that the average yield, (from 
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45 to 55 percent, as compared to the 
total weight of the raw product util- 
ized) of paper pulp of good quality 
which may be obtained from sorgho- 
papetier through his patented process 
and method of treatment exceeds in a 
market manner the normal production 
of chemical paper pulp from wood or 
any other fibers. 

Mr. Escourrou is willing to offer his 
technical services and know-how to U.S. 
papermakers and potential investors. He 
reports that he has a thorough knowl- 
edge of the paper industry and of its 
problems and would accept manage- 
ment of the research and production 
department of the new plant. 


An agency for U.S. chemical products 
and industrial supplies and equipment 
also is sought, preferably materials or 
articles of interest to papermakers.* 

@ Patent rights covering an inven- 
tion on a cooler refrigeration-plunger 
device for milk and other liquids are 
offered for sale to an interested U.S. 
firm by Marcel Renou, Rue de la Des- 
cenderie, Lafond-La Rochelle, Charente- 
Maritime, inventor, wholesaler, and dis- 
tributor of refrigeration equipment for 
household and farm use. 

The device is described as a cooler 
or refrigeration-plunger for milk and 
other liquids, volume 100 cubic centi- 
meters each, cooled by % horsepower 
compressor, 220 volts. Mr. Renou indi- 
cates that when used on farms, an in- 
dividual portable plunger may cool 19 
liters (5 gallons) of milk from 30° cen- 
tigrade to 5° centigrade in less than 
45 minutes. In larger establishments, a 
multiplunger device, connected by a 
flexible pipe to a refrigeration unit, may 
be utilized if so desired. 

The plungers, made of stainless steel, 
are easy to clean, according to Mr. 
Renou, are pear shaped and function 
vertically, and operate on Freon 12 with 
a thermic exchanger; both types are 
fully automatic devices. 

@ Negotiations with a U.S. firm en- 
gaged in residential, commercial, and 
industrial construction, for the purpose 
of offering a device used in the con- 
struction of buildings, is desired by Mar- 
cel Antoine Joseph Godefroy, an archi- 
tect, with offices at 4 rue Saint Jean, 
Granville, Manche, France. A joint-ven- 
ture operation to include licensing ar- 
rangements is proposed in cooperation 
with the U.S. licensee. 

The device, a general construction 
process, reportedly has been perfected 
for a long time. It can be easily adapted 
to making use of a country’s resources, 
according to the inventor or will cut 
transportation costs if materials are not 
available. Some of the advantages cited 
are that it simplifies construction, re- 
ducting the amount of skilled labor re- 
quired; makes possible the use of all 
the low-cost basic materials, such as 
lumber, concrete, and steel, as well as 
aluminum fibro-cement and plastics, and 
combinations; permits utilization of low- 

(Continued on page $1) 
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Fireworks Factory 
Planned in Israel 


US. participation, in the form of 
technical assistance, for establishment 
and operation of a plant in Israel for 
the manufacture of fireworks is sought 
by N. Shapiro, a former Israel Govern- 
ment official in the Prime Minister’s of- 
fice in charge of fireworks for public 
display on Israel’s Independence Days 
and other festivals. 

Mr. Shapiro would like to revive his 
business activities and now contem- 
plates establishing a plant in that coun- 
try for the manufacture of fireworks, 
including sparklers, firecrackers and 
flash cracks. 

Adequate capital is said to be avail- 
able for the proposed project, but tech- 
nical know-how required in the manu- 
facturing process is sought from the 
U.S. investor, under a joint venture ar- 
rangement, with the U.S. firm retaining 
a 50 percent share in the proposed en- 
terprise. A royalty. licensing . arrange- 
ment will be considered should U.S. pat- 
ents be utilized. Additional financial as- 
sistance, if required, would be provided 
by the Israel Government, particularly 
if the enterprise should be erected in 
one of the development areas in the 
country, according to Mr. Shapiro. 

It is estimated that the local market 
presently has a capacity of absorbing 
$100,000 of fireworks annually, which 
could easily be produced by the pro- 
posed plant, with additional quantities 
exported to neighboring countries. 

An active interest also has been ex- 
pressed in purchasing from the United 
States a complete plant for the pro- 
posed operation. 

Interested U.S. companies are invited 
to address correspondence to N. Sha- 
piro, c/o The Office of The Prime 
Minister, Tel Aviv, Israel. 


Quito Producer of Prepared 
Meats Offers Plant for Sale 


Fabrica de Embutidos de Carlos Juris 
of Quito, said to be one of the leading 
sausage factory installations in Ecua- 
dor, is offered for outright sale to a 
U.S. firm: interested in establishing 
manufacturing facilities in that coun- 
try. Approximately $230,000 is asked 
for the property. 

The firm produces good-quality pre- 
pared meats, including sausages, frank- 
furters, luncheon meats, and similar 
products for countrywide distribution. 

Covering an area of approximately 
4,000 square meters, the property con- 
sists of the factory building, 2 houses 
for the owner, and a building utilized 
for sleeping quarters for workers. Lo- 
cated 3 miles from Quito proper, the 
plant is satd to be modern, well lighted, 
and sanitary. 

Facilities reportedly include electri- 
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cally operated machines, diesel genera- 
tors, large wood-fired ovens, and an 
electric oven. Plant capacity is estimat- 
ed at about 22,000 pounds of meat daily. 
a portion of which is sold to coastal 
areas. A good market potential exists 
in Panama and Venezuela, according to 
the owner. The factory is said to be 
favorably situated to increase produc- 
tion and extend its activities to include 
meat canning and related activities. 


Inquiries may be addressed to Carlos 
Juris, Fabrica de Embutidos de Carlos 
Juris, P.O. Box 2727, Quito, Ecuador, or 
to Gerhard H. Haack, Casilla No. 3174, 
Quito, Ecuador. 





Australian Foundry 


Seeks U.S. Products 


_ An opportunity to introduce a US. 
line of products on the .Australian .and 
other markets, primarily Africa, the 
Near East and Far East, and the Pa- 


cific Islands areas, is offered by Indus- 
trial Enterprises, Ltd., of Toowoomba. 


Industrial Enterprises, Ltd., a holding 
company of the Southern Cross Com- 
plex, which embraces the Toowoomba 
foundry, would like to extend its activi- 
ties in new fields, particularly any well- 
developed U.S. line of products to which 
its facilities can be adapted. 


Products currently manufactured by 
the firm and its subsidiary are distrib- 
uted mainly to rural producers and re- 
portedly consist of a wide range of pas- 
toral and agricultural plants. These 
products include diesel engines (sta- 
tionary and marine), stationary petrol 
engines, generating set—a.c. and d.c.— 
windmills and water supply equipment, 
irrigation equipment, steel aerial tow- 
ers, polyethylene piping, milking ma- 
chines, and fabricated steelwork. 


In addition to its manufacturing fa- 
cilities, the company maintains an ex- 
tensive distribution organization with 
8 retail-wholesale companies in various 
parts of Australia, about 80 field repre- 
sentatives, and approximately 750 dis- 
trict distributors. 


Interested firms are invited to corre- 
spond. with Industrial Enterprises, Ltd., 
P.O. Box 109, Toowoomba, Queensland, 
Australia. 





investment in 


ECUADOR. 
$1 


From U. S. Department of Com- 
merce Field Offices, or from the 
Superintendent of Documents, 
U. S. Government Printing Office, 
Washington 25, D.C. 











Antibiotics License 
Wanted in Germany 


A licensing arrangement for the man- 
ufacture in Germany of a US. line 
of antibiotic drugs for treating heart 
diseases is proposed by Chemi- 
pharm, Chemisch-Pharmazeutische Fab- 
rik GmbH. 

Established ir: 1950 as a limited lia- 
bility company in Saarbruecken, Chemi- 
pharm manufactures and _ distributes 
pharmaceuticals, drugs, chemicals, and 
cosmetics. Chemipharm would like to 
expand its operations to utilize surplus 
capacity. : 

The German firm reportedly main- 
tains distribution channels through 
wholesalers in Hamburg, Lower Saxony, 
Hesse, Bavaria, Rhineland-Palatinate, 
and Saar. 


A listing of. the products manufac- 
tured by the firm, in German, is ‘avail- 
able on loan from the Trade Develop- 
ment Division, Bureau of Foreign Com- 
merce, U.S. Department of Commerce, 
Washington 25, D.C. Interested firms 
also are invited to correspond with 
Chemipharm, Chemisch-Pharmazeuti- 
sche Fabrik GmbH, 6-8 Heinrich Boeck- 
ing Strasse, Saarbruecken, Germany. 


Manufacturing Enterprises 
Encouraged by Swiss Town 


A small Swiss town, Nd. Erlinsbach, 
offers inducements to U.S. firms inter- 
ested in establishing manufacturing fa- 
cilities in that area. 


Industrie Kommission Nd. Erlinsbach, 
an organization formed to promote es- 
tablishment of manufacturing enter- 
prises in the town of Nd. Erlinsbach, 
states that sites suitable for manufac- 
turing plants are available at advan- 
tageous prices. Municipal authorities re- 
portedly are prepared to offer tax in- 
centives and financial support in con- 
necting sites to the road system and to 
supply lines for water and electric 
p6wer. The purpose of these incentives 
is to create jobs for its workers through 
establishment of new industrial enter- 
prises. 

Nd. Erlinsbach, with a population of 
4,000, located in Canton Aargau, approx- 
imately 2 miles from the Swiss Federal 
Railroad stations of Aarau and Schonen- 
werd, both on the main line between 
Zurich and Bern. Except for a_ small 
textile mill with approximately 30 work- 
ers, there is no industry in Nd. Erlins- 
bach. Its workers, about 1,000, commute 
between Nd. Erlinsbach and nearby in- 
dustrial towns where they are employed 
mainly in the machinery, electrical ap- 
paratus, and shoe industries. 

Further information may be obtained 
by writing Walter Buser, president, In- 
dustrie Kommission, Nd. Erlinsbach, 
Canton Aargau, Switzerland. 
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Canada Marine Firm 
Offers Licensing Aid 


U.S. firms seeking manufacturing fa- 
cilities in Canada under licensing ar- 
rangements are offered the facilities of 
Russel-Hipwell Engines, Ltd. 


The company was established in 1907 
as manufacturers of industrial marine 
logging vessels, incorporating special 
winching equipment, and lately has ex- 
panded into the manufacture of oil and 
gas offshore drilling rigs, portable suc- 
tion dredges, hopper barges, work boats 
and related marine industrial equip- 
ment. The plant is said to be well 
equipped with modern machinery for 
fabricating light and heavy plate work 
of any metal. 


Russel-Hipwell will consider manufac- 
turing any U.S. line of products to 
which its facilities can be adapted. 

In addition to the manufacturing 
plant, the firm also owns a shipyard, 
both located at Owen Sound, Ontario— 
on Georgian Bay, a part of Lake Huron 
—and maintains branch plants in To- 
ronto and Port Arthur, Ontario; Mont- 
real and Sept. Iles, Quebec; Halifax, 
Nova Scotia, and St. John’s, Newfound- 
land. 


A brochure giving details of the com- 
pany’s facilities and capabilities is avail- 
able on loan from the Trade Develop- 
ment Division, Bureau of Foreign Com- 
merce, U.S. Department of Commerce, 
Washington 25, D.C. Interested firms 
also are invited to correspond with C. R. 
Glen, Secretary and General Sales Man- 
ager, Russel-Hipwell Engines, Ltd., 
Owen Sound, Ontario, Canada. 





French Proposals .. . 


(Continued from page 29) 


cost insulating materials; produces 
structures demonstrating latest tech- 
niques, low in cost, and at least as 
strong as masonry buildings; may be 
used in the construction of industrial 
buildings, as well as temporary and mil- 
itary structures. 

The French .inventor indicates that 
after making firm commitments to work 
the patent, the U.S. company must 
guarantee industrial protection of the 
process in the countries selected, under 
the Geneva International Convention. 
The company may transfer licenses to 
work the patent by paying the inventor 
30 percent of the proceeds and guaran- 
teeing compliance with terms and condi- 
tions of the contract.* 

@ The inventor of a patented de- 
vice to enable automobile headlights to 
be synchronized with the steering mech- 
anism, thus pivoting to follow the turns 
in a road or highway, wishes to enter 
into a licensing arrangement with a 
U.S. firm for the manufacture and sale 
of the patented item in the United 
States, 

uw 


Moy 2, 1960 


The inventor, M. Rene Tochan, 20 Bis 
Montee de la Tour, Villeneuve-les-Avig- 
non, Card, reportedly helds French Pa- 
tent No. 1,161,199 and U.S. Patent No. 
2,898,450. 

Mr. Tochon is willing to cede exclus- 
ive rights to his invention in France 
and the United States in return for roy- 
alty or profit-sharing payments on all 
sales, or some other mutually satis- 
factory arrangement. 


@ A plant site located in the Lou- 
viers area of France is offered for sale 
to a US. firm interested in establishing 
manufacturing operations in that coun- 
try in view of the expanding European 
Common Market. 

The site, offered by J. M. Cheetham, 
manager, Agence des Trois Vallees, 7 rue 
du Marachal Foch, Louviers, Eure, is 
located in the Louviers area, 100 kilo- 
meters northwest of Paris. 


The property covers 9,000 square me- 
ters, of which 6,823 are built, with boil- 
ers and horsepower. Situated between 
two arms of the river Eure, it is said 
to be connected to the railroad by a 
private bridge. 

A fruit garden adjoins the plant. A 
macadam road, constructed 2 years ago, 
connects the plant and garden to the 
highway. A piece of ground approx- 
imately 1,500 square meters, on which 
is built a 2-story house, reportedly could 
be utilized as the manager's residence. 





Foreign Visitors ... 


(Continued from page 22) 


Denver, Kansas City, Milwaukee, 
Detroit, Chicago, Calumet City (IIl.), 
St. Louis, Atlanta, New Orleans, Dallas, 
Houston, Miami, Washington, New 
York, Birmingham, Pittsburgh, and 
Gettysburg. 


Netherlands 


H. C. van Beusekom, Jr., managing 
director, representing N. V. Sirocco, 99 
Industrieweg, Postbox 69, Zutphen, in- 
terested in making licensing or other 
manufacturing agreement with U-‘S. 
manufacturer for aluminum garden fur- 
niture in the Netherlands. Was sched- 
uled to arrive April 28 via New York 
for 7-week visit. U.S. address: c/o U.S. 
Department of Commerce, 61st Floor, 
Empire State Bldg., 350 Fifth Ave., New 
York 1, N.Y. Itinerary: New York, De- 
troit, Miami, and Cincinnati. 


Southern Rhodesia 


Harry Roland Gray, representing 
Barlow’s Tractor & Equipment Co., 
Ltd., Birmingham Road, P.O. Box 1537, 
Salisbury, interested in earthmoving 
and agricultural machinery; seeks tech- 
nical information. Was scheduled to 
arrive May 1 via New York for 2-month 
visit. U.S. address: c/o Caterpillar 
Tractor Co., Peoria, Ill. Itinerary: New 
York, Atlanta, Cedartown, Chicago, and 
Los Angeles. 


Gerald M. Walford representing Od- 


INVESTMENT OPPORTUNITIES 


India Visitors Propose 
Industrial Ventures 


Kesoram Rayon, one of the Birla 
group of firms, is interested in estab- 
lishing various joint ventures in India. 
K. K. Khemka, manager of this firm and 
B. K. Birla plan to arrive in the United 
States about May 1 for a month’s visit. 
This firm is reported to have adequate 
financial resources and considerable ex- 
perience in working on joint ventures. 
The visitors particularly are interested 
in discussing the following projects: 

Cellophane Paper Plant—Plans to 
double present daily plant capacity of 
5 tons and specialize in items such as 
moisture proofing, printing, and bag 
making. 

Steel Tubes—Firm has received Gov- 
ernment license to manufacture annu- 
ally 60,000 tons of steel tubes from % 
to 6 inches in diameter. Interested in 
both welded and seamless tubes and 
seeks technical assistance and ma- 
chinery. 

Tire Cord—The firm is in process of 
obtaining Government license for the 
manufacture of 10 tons daily. Seeks 
technical assistance and machinery for 
erection of plant. 


Methanol, Acetylene, Formaldehyde— 
Negotiating for Government license to 
establish plant in Assam, utilizing nat- 
ural gas, for the manufacture of these 
and other chemical products. 


Petrochemicals—Technical collabora- 
tion sought for establishment of a petro- 
chemical industry starting from oil re- 
finery fractions. 

Woodpulp—tTechnical assistance and 
machinery sought for establishment of 
a plant for rayon grade woodpulp from 
bamboo with daily capacity of 100 tons. 

Nylon—Joint venture proposed for es- 
tablishment of a plant to manufacture 
nylon “6” with daily capacity of 2 tons. 

Interested firms are invited to write 
K. K. Khemka, c/o U.S. Department of 
Commerce Field Office, 419 Custom- 
house, San Francisco 11, Calif. 





hams Press Rhodesia, Pvt., Ltd., P.O. 
Box 1683, Salisbury, interested in trade 
journal publishing. Scheduled to arrive 
May 9 via New York for 2-week visit. 
U.S. address: c/o Commodore Hotel, 
Lexington Ave. & 42d St., New York, 
N.Y. Itinerary: New York and Wash- 
ington. 


Thailand 

Thonglaw Punyanitya, representing 
Boon Vanit Travel Agency, Thai Cham- 
ber of Commerce and Thai Ministry of 
Economic Affairs, 8-12 Burapa Road, 
P.O. Box 49, Bangkok, interested in dis- 
cussing organization and management 
of chambers of commerce and manage- 


(Continued on page 34) 
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U.S.-Soviet ... 


(Continued from page 8) 

that a head of the Soviet State had 
come to the United States, In somewhat 
related fields, many cultural, scientific, 
economic, and artistic exchanges took 
place between the United States and the 
U.S.S.R. in 1959. An estimated 10,000 
U.S. tourists visited the Soviet Union 
last year. 

In 1959 U.S. exports to the U.S.S.R. 
amounted to $7.4 million, the highest in 
dollar value since 1949, but still an in- 
significant part of total U.S. exports. 
Exports of steel sheets and machinery, 
for the manufacture of textiles and 
shoes, accounted for almost $6 million. 


At the same time, U.S. imports from 
the Soviet Union amounting to $28.3 
million were the highest since 1951, al- 
though far below the 1946 high of $100.6 
million. U.S. imports of Soviet benzene 
made up the largest single import item, 
amounting to $10.4 million; undressed 
furs, to a value of about $7 million, 
were also imported; platinum and pal- 
ladium, to a value of $4.6 million; and 
chrome ore, $2.2 million. 

Historically, the volume of trade be- 
tween the U.S. and the U.S.S.R. has 
been small. Although the United States 
is not dependent on the U.S.S.R. for 
either raw materials, manufactured 
goods, or technology, it is entirely pos- 
sible that U.S. demand for Soviet prod- 
ucts could continue to grow moderately. 

The U.S.S.R. could, of course, derive 
benefits by importing U.S. machinery 
and technology; Soviet leaders have in- 
dicated that the U.S.S.R. would like to 
do so, provided it could obtain long-term 
credits for that purpose. Under present 
law (Johnson Act of 1934, as amended), 
however, the U.S.S.R. cannot obtain such 
credits from the United States. For 
that and other reasons, the basis for 
normal repetitive trade is presently 
limited. It is entirely possible that the 
US.S.R. will from time to time conclude 
sizable “one-shot” deals for particular 


Table 2.—United States Trade with 
the Soviet Union, 1946-59 


(In million dollars) 


Year U.8. exporte U.8. imports 
148 1857.9 100.6 
1947 149.1 77.1 
1948 27.9 986.8 
1949 6.6 39.2 
1950 038 38.2 
1951 *) 27.4 
1952 ‘) 16.8 
1953 *) 10.8 
1954 0.2 11.9 
1955 0.3 17.1 
1956 3.8 24.5 
1957 3.5 16.5 
1958 3.4 17.6 
1959 77.4 *28.3 


* Includes $152.1 million of lend-lease goods, 
$141.7 million of UNRRA shipments, and $12 
million of private relief shipments. 

* Includes $16.3 million of lend-lease goods 
$32.1 million of UNRRA shipments, and $4 
million of private relief shipments. 

* Includes $7.9 million for ships returned 
under lend-lease. 

* Less than $20,000. 

* Preliminary. 


Source: Bureau of the Census, U.S. Depart- 
ment of Commerce, 
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commodities, machinery, and technology. 

Fundamental differences exist in the 
way foreign trade is conducted in the 
United States and in the U.S.S.R. In 
the U.S.S.R. foreign trade is a monopoly 
of the state. The Soviet Union conducts 
its foreign trade on the basis of require- 
ments determined by national economic 
plans, whereas in the U.S. foreign trade 
is conducted largely by individuals in 
response to market incentives. 





Foreign Trade... 

(Continued from page 7) 
sion, Bureau of Foreign Commerce, 
U.S. Department of Commerce, Wash- 
ington 25, D.C. Firms domiciled in the 
United States may obtain a copy of the 
list at $2 from that Division or from the 
Department’s Field Offices. 

Despite the prominent role played by 
governmental bodies at all levels in the 
establishment and mangement of com- 
mercial firms, such firms do not hold 
official status. They acquire independent 
legal entity immediately upon organiza- 
tion and, with that identification, indiv- 
idual rights and responsibilities under 
relevant business laws and regulations. 
Inasmuch as commercial firms, including 
foreign trading firms, are not State- 
owned organizations under Yugoslav 
law, the Government disclaims respon- 
sibility for their commitments except 
such commitments as are covered by 
specific guarantees undertaken on occa- 
sion by the Government or its agencies. 

Channels for the resolution of inter- 
national trade disputes are normally 
specified in trade contracts, which cite 
for that purpose mutually agreed-upon 
arbitration bodies in Yugoslavia, the 
United States, or other countries. 

Yugoslavia places great store on the 
development of its international com- 
mercial reputation. To that end, the 
strong hand of an authoritarian gov- 
ernment is widely evident in the regu- 
latory and juridical regimes under 
which the Yugoslav foreign trading 
community operates. 


Turkey's $250 Million... 


(Continued from page 12) 
84.22. Machinery for lifting, og 9 dump- 
les and 





ing, and transporting, dumper veh 
the like, except lifts. 

$4.23. Earth excavating, leveling, boring and 
extracting machinery, mobile or stationary, 

84.25. Seed separators and the like. 

84.60. Molds for metal, glass, rubber or 
artificial plastic materials. 

85.11. Electric battery and magneto lamps 
for miners. 

85.12. X-ray and radiological apparatus. 

A Electric lamp accessories and parts. 

90.01. Optical glasses. 

5 Photographic camera parts and acces- 
sories. 

90.08. Cinematographic camera parts and 
accessories. 

90.14. Meteorogical instruments. 

90.17. Medical, surgical, dental, and veter- 
inary instruments and apparatus. 

90.18. Medical and ourgical masks. 

90.19. Artificial eyes. 

90.21. Materials testing equipment. 

90.22. Clinical thermometers; medical and 
physical measuring instruments; baro- 
meters. 

90.25. Gas and electricity measuring meters. 

92.08. Piano and musical instruments strings. 

92.09. Parts and accessories for pianos and 
musical instruments, 


9212. Parts and accessories for sound 
recording equipment. 

96.02. Dentists’ brushes. 

97.07. Fish hooks. ’ 

98.08. Fountain pen parts. and accessories. 

98.04. Pen nibs and nib points. 


Automatic Allocation Items 


The following items have been added 
to the list of automatic allocation items 
published in Foreign Commerce Week- 
ly, September 14; 1959, page 10. A 
number of items on the 1959 list are 
now among the liberalized items just 
listed. 


Fuels and lubricating oils for which Union 
of Chambers of Commerce is certifying au- 
thority: Various auxiliary materials of tariff 
items 15.08, 34.02, and 38.19. 

Packing materials for which General 
Secretariat of Exporters’ Union is certifying 
authority: Flowers of sulfur; cellophane 
bags; various papers and paperboards and 

king cases (excluding paper used in 
itchens). 

Industrial raw materials for which Ministry 
of Industry is certifying authority: Tensio- 
active preparations, washing preparations 
(excluding those containing soap); other 
chemical preparations and by-products of 
tariff item .19; blooms and billets, slabs 
and sheet bars, rolled coarse sheets, and 
universal sheets, of iron and steel. 


For assembly factories: Tractors including 
those with winches; dismantled jee trucks, 
pick-ups and buses; parts importe y radio 
manufacturing companies for manufacturing 
radios, amplifiers, electric shaving machines, 
redressers and pick-ups; battery raw mate- 
rial for battery manufacturing companies; 
sewing machine parts for sewing machine 
manufacturers. 

For refrigerator manufacturers: Freon gas; 
synthetic paint; plastic foil; insulation mate- 
rial; copper capillary tubes; locks; sealed 
units; condensers; evaporators; thermostats. 

For manufacturers: of washing machines: 
Aluminum foil; transmissions; electric 
motors; timers; safety ground plugs. 

Miscellaneous materials: Disinfecting in- 
secticidal, fun; dal, weed killing and similar 
preparations (Minist of Agriculture); in- 
candescent lamps and marine enginees for 
fisherman (Union of Chambers of Commerce). 


Credit Goods 


The following items have been added 
to the list of goods that may be im- 
ported on credit: 


Internal combustion engines; special pur- 
pose vehicles including tow trucks, fire 
engines, snow ploughs, sprayi trucks, and 
trucks with cranes; motor vehicle chassis 


with engine. 
Quota Items 


Chief items in the quota list with the 
amount of the quota in millions of dol- 
lars are as follows: 


Cocoa butter, 0.4; sodium and potassium 
hydroxide and peroxide, 0.4; sodium, potas- 
sium, and lead carbonate, 0.4; medicines, 1.0; 
fertilizers, 2.0; artificial plastics materials, 
2.0; raw and synthetic rubber, 2.5; cattle 
and horse hides, 4.5; printi and writin 
papers, 0.5; cigarette paper 0.36; artificia 
silk yarn 0.5; synthetic yarns 0.8; steel wire 
rods, 2.0; steel round rods, (6-12 mm.), 2.0; 
steel sheets, 3.75; cast-iron pipe and 
sories, 0.4; steel tubes and pipes l 
wrought aluminum waste scrap, alumi- 
num profiles, plates, sheets, trips and foil, 
0.75; zinc, unwrought, waste and scrap, 
profiles, rods, wire, sheet, strip, nails, bolts, 
washers, nuts, 0.5; i 

Diesel enginees, 1.25; oline engines, 
0.75; other engines, 0.5; ‘‘other’’ agricultural 
machine , 0.5; typewriters, calculators, and 
statisti machines using cards, 0.6; t ors 
under control of Ministry of Agriculture, 1.0; 
motor vehicles under control of Economic 
Coordination Committee, 2.0; automobiles, 
3.0; station wagons, 0.35 of which 0.1 under 
control of State Supply Office; trucks 
(net load capacity to 1,500 kg.), 2.25 of 
which 0.26 under control of State Supply 
Office: trucks with minimum net load ca- 
pacity of 1.5 metric tons and truck chassis 
with engine, 7.5; buses and bus chassis with 

ne, 3.776; emergency requirements of 
industry, 2.5; petroleum research and refin- 
ing ¥ “yo 1.5; machines and installa- 
tions for investment program, 30.0. 
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FAIRS AND EXHIBITIONS 





Utrecht Goods Fair 
Held Satisfactory 


Commercial results of the Interna- 
tional Consumers Goods Spring Fair, 
held early last month in Utrecht, were 
generally satisfactory, according to ex- 


hibitors interviewed. They reported 
many firm orders placed. 
Exhibitors at the fair, conducted 


February 29-March 5, totaled 1,402, 
including 566 from 24 foreign countries. 
The United States was represented by 
28 exhibits. Fair authorities did not 
publish attendance figures, reporting 
only that visitors were registered from 
58 countries. 

Representives of U.S. companies ex- 
hibiting at the fair indicated they con- 
sider it a good means of introducing 
new products to a large number of 
interested persons. U.S. exhibits in- 
cluded: Glass, earthenware, and porce- 
lain; clocks and watches; smokers’ 
requisites, textiles, perfumes, cosmetics, 
and toilet articles; toys; electric house- 
hold apparatus; ‘gas and oil stoves; and 
tools. 

A detailed report of the fair, listing 
U.S. exhibitors, and copies of the 
official fair catalog are available on 
loan from the Trade Development 





Paris To Host Leather Show 


International Leather Week, an ex- 
hibition of hides and skins, tanning pro- 
cedures, machinery, and allied products, 
will be held September 8-13 at Parc 
des Expositions in Paris. 


Brochures describing lodging, trans- 
portation facilities, hours, and other in- 
formation are available from the Trade 
Development Division, Bureau of For- 
eign Commerce, U.S. Department of 
Commerce, Washington 25, D. C. 

Detailed information may be obtained 
from Commissariat General de la Se- 


maine du Cuir, 2, rue Edouard-Vii, Paris 
IXe. 





Nuremburg Fair a Success 


The 1ith Annual International Toy 
Fair, March 3-8, in Nuremberg, was 
highly successful, according to com- 
ments of visitors. Attendance, limited 
to the trade,-was estimated at 14,000, 
compared with some 12,800 at the 1959 
fair. The exhibition area was increased 
this year from 24,000 to 26,000 square 
meters. 

Exhibitors numbered 902, 680 from 
West Germany, and 222 from 14 foreign 
countries. Buyers who visited the fair 
came from 55 countries.—U.S. Consulate 
General, Munich. 


May 2, 1960 


Division, Bureau of Foreign Commerce, 
U.S. Department of Commerce. Fair 
catalogs may also be borrowed from the 
Department of Commerce Field Offices 
in Boston, Chicago, Dallas, New York, 
St. Louis, and San Francisco. 

The Fall Consumer Goods Fair is 
scheduled to be held September 12-17, 


1960.—U.S. Consulate General, Amster- 
dam. 


Machine Tool Fair 
To Be in London 


The International Machine Tool Ex- 
hibition, which is held every 4 years in 
London, is scheduled this year for June 
25-July 8. 

The stand space has been increased 
since the 1956 exhibition, by 21,117 
square feet to 287,204, the number of 
stands available being 295 as against 
261 4 years ago. Subject to final ad- 
justment, the figure of standholders is 
266. Of the total number of exhfbitors, 
107 will display British-built metal 
cutting or metal forming machine tools. 
Foreign machines will be shown on the 
stands of 45 importing members of the 
sponsoring organization, the Machine 
Tool Trades Association. wey 

A press information release, an al- 
phabetical listing of participating firms 
with details of their exhibits, a list of 
foreign manufacturers whose products 
are to be exhibited, and a brochure de- 
scribing the exhibit are available on 
loan from the Trade Development Divi- 
sion, Bureau of Foreign Commerce, U.S. 
Department of Commerce, Washington 
25, D.C.—U.S. Embassy, London. 








Copies of the official catalog of the 
Swiss Industries Fair in Basle, Switzer- 
land, April 23-May 3, 1960, are avail- 
able on loan from the Department of 
Commerce Field Offices in Boston, 
Chicago, Dallas, New York, St. Louis, 
and San Francisco, or from the Trade 
Development Division, Bureau of For- 
eign Commerce, U.S. Department of 
Commerce, Washington 25, D.C. 





An International Knitting Machinery 
and Accessories Exhibition will be held 
at Belle Vue, Manchester, England, 
October 11-21, 1961. 


Firms desiring information about the 
fair may contact Textile Recorder Ex- 
hibitions Ltd., Old Colony Hause, Man- 
chester 2, England.—U.S. Consulate, 
Manchester. 





The International Plastic Exhibit in 
Oyonnax, France, will be held this year, 
June 15-20. Oyonnax is an important 
center of the plastic industry in France, 
employing a reported 12,000 workers. 


Exhibition of Farm 
Machinery in Paris 


The 31st Internation] Agricultural 
Machinery Exhibition was held in Paris, 
March 1-6. 

Area covered by the exposition to- 
taled 133,000 square meters, 57,750 


square meters of which were occupied 
by exhibitors’ stands. The fair was di- 
vided into tww sections: Agricultural 
machinery; and displays of livestock, 
poultry, and agricultural food products. 

Items shown include: Garden trac- 
tors and harvesting equipment, soil 
preparation and plant protection equip- 
ment, threshing machines, dairy equip- 
ment, wine and cider, poultry and rab- 
bit-breeding equipment, high powered 
irrigation material, forest equipment and 
agricultural machinery. 

A total of 658 exhibitors participated, 
202 of whom were from foreign coun- 
tries. Attendance was reported at 210,- 
395. 


Exhibitors reported a large number 
of young farmers attended this year’s 
fair, paying most attention to modern 
mechanization processes. Although there 
20 percent fewer visitors this year, to- 
tal purchases made at the fair were said 
to be above those of 1959. 


The next Agricultural Machinery 
Show in Paris is scheduled for March, 
1961, at the Pare des Expositions. 

Official fair catalogs are available on 
loan from the Department of Commerce 
field offices in Atlanta, Charleston, 
Chicago, Cincinnati, Dallas, Greensboro, 
Houston, Kansas City, Los Angeles, 
Minneapolis, New York, Portland, Rich- 
mond, St. Louis, San Francisco, and 
Savannah, and from the Trade Develop- 
ment Division, Bureau of Foreign Com- 
merce, U.S. Department of Commerce, 
Washington 25, D. C.—U.S. Embassy, 
Paris. 





Medical, Hospital Supplies 
Show Scheduled in Zurich 


Foreign firms have been invited to 
participate in the Medical and Hospital 
Supplies Exhibition to be held in Zu- 
rich, Switzerland, July 1-7. 

Total exhibition space is 2,000 square 
meters, and the number of exhibitors 
is estimated at 70. Applications to ex- 
hibit will be accepted as long as space is 
available. Requests should be addressed 
to: Gebaudeverwaltung “Zurich Tor,” 
P.O. Box 279, Zurich 26, Switzerland. 

It is reported that the Secretariat of 
the Physicians Association of the Can- 
ton of Zurich is organizing a meeting 
of Swiss physicians at the Congress- 
house in Zurich on July 2 and 3.—U:S. 
Consulate General, Zurich. 
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New Books and Reports = 














Business Newsletter From Europe. New 
York Herald Tribune European Edi- 
tion, 230 West 41 Street, New York 
36, N.Y. Subscription, $100 a year by 
airmail. 


A bimonthly designed to bring Amer- 
ican business management a run-down 
of economic, financial, and industrial 
news from the European Economic 
Community and new Free Trade Area, 
this newsletter contains by-country an- 
alyses and comparative statistics on 
European markets, industrial produc- 
tion, external trade, finance, wages and 
prices, and employment. 


World Survey of Agricultural Machinery 
and Equipment: Africa, Australia- 
Oceania. U.S. Department of Com- 
merce, Business and Defense Services 
Administration, 1960. 20 pp. 15 cents. 


Continuing a broad study of potential 
foreign markets for agricultural ma- 
chinery and equipment made in the 
United States, BDSA in this publication 
lists the Union of South Africa, Ghana, 
Liberia, Australia, and New Zealand as 
promising sales outlets. 

U.S. equipment enjoys a good reputa- 
tion in these areas, according to the 
study; but mechanization is coming 
slowly, and import restrictions, the diffi- 
culty of obtaining dollar exchange, and 
pricing are factors which militate 
against U.S. products in many of the 
score of countries surveyed. 


The study, covering the fourth and 
fifth of six area surveys by BDSA’s 
Agricultural, Construction, Mining, and 
Oil Field Equipment Division, is for sale 
by the Superintendent of Documents, 
U.S. Government Printing Office, Wash- 
ington 25, D.C., and also by the Field 
Offices of the Department of Commerce. 
Areas covered by the earlier surveys 
are Asia, Europe, and South America. 


International Drop-Shipment Directory. 
Western Activities, 1730 West ‘th 
Street, Los Angeles 7, Calif. $3. 


The 1960 edition of this directory lists 
over 500 foreign and domestic suppliers 
of gift items, novelties, wearing apparel, 
and household and other consumer 
goods. 

In addition to the names and ad- 
dresses of suppliers given alphabetically 
by country or state, the listings include 
a brief description of the kinds of mer- 
chandise offered. é 

Included with each purchase of the 
directory is the latest issue of The 
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Globe-Hopper Shopper, a monthly bul- 
letin which gives information on new 
drop-ship merchandise and their sources 
of supply. Both publications are par- 
ticularly designed for the small mail- 
order dealer. 


Taxation in Sweden. Little, Brown & 
Co., 34 Beacon Street, Boston, Mass. 
1959. 723 pp. $17.50. 


Prepared by the Harvard Law School 
International Program in Taxation in 
consultation with the United Nations 
Secretariat, this volume first surveys 
the Swedish tax system against the 
background of a highly developed in- 
dustrial, commercial, and social wel- 
fare system. This is followed by a sum- 
mary presentation of integrated national 
and local income taxes. 


A detailed analysis of the income tax 
covers 9 chapters, including one on the 
international aspects of income taxa- 
tion. The national net wealth tax, an 
annual levy on the capital of individuals 
and some other taxpayers, is discussed 
in a special chapter, while other chap- 
ters are devoted to inheritance, gift, 
and excise taxes. 

Examples of income tax computations, 
reproductions of income tax forms, a 
bibliography, table of statutes, and an 
index complete the work. 


Reaching New Markets from a Business 
Base in Belgium. Belgium Industrial 
Information Service, Belgium Con- 
sulate General, 630 Fifth Avenue, 
New York 20, N.Y. 80 pp. 


Advantages offered by Belgium to 
U.S. manufacturers interested in ex- 
panding operations to the new mass 
consumer market created by the 
European Common Market are de- 
scribed in this brochure published joint- 
ly by the Belgian Ministry of Foreign 
Affairs and External Trade and the 
Ministry of Economic Affairs. 


The brochure contains sections on 
Belgium’s central location in Europe, 
its traditional free economy, expanding 
foreign trade, and ample manpower. 
A final section deals with specific bene- 
fits available to American companies 
locating in Belgium. A number of color 
photographs and charts illustrate the 
booklet. 

The brochure is available to {nter- 
ested U.S. firms through the Belgium 
Industrial Information Service. 


International Chemical Development. 
Noyes .Development Co., 38 East 57th 
Street, New York 22, N.Y. Subscrirp- 
tion, $18 a year. » 


Development, market, and production 
possibilities in the chemical industry of 
selected countries are summarized in 
this new bimonthly report. 


The first of the reports, a 4-page 
pamphlet on Australia, contains infor- 
mation on present and planned produc- 
tion, imports, and suggestions for ex- 
ploring possibilities for additional or 
new production of specified chemicals 
to meet existing or anticipated demand. 





Foreign Visitors ... 


(Continued from page 31) 

ment of travel agencies. Was scheduled 
to arrive April 18 via Los Angeles for 
2-month visit. U.S. address: c/o Wash- 
ington State Fair, Seattle, Wash.; and 
Thai Embassy, 2490 Prace Pl. N.W., 
Washington, D.C. Itinerary: Seattle, 
New York, Washington, Chicago, San 
Francisco, and Los Angeles. 


Taiwan 

Donald T. M. Pao, representing Yung 
Sheng Ceramics Co., Ltd., 24-4 Sung 
Chiang Road, Taipei, interested in par- 
ticipation in Washington State Interna- 
tional Trade Fair in Seattle April 28 
and Chicago International Trade Fair 
June 20, and investigation of U.S. mar- 
ket for Chinese handicrafts, especially 
ceramics, promoting sale of ceramics by 
appointing agent in the States. Seeks 
technical information on _ handicraft 
designs. Was scheduled to arrive about 
April 20 via Seattle for 5-month visit. 
U.S. address c/o Mr. & Mrs. Ragan M, 
Bewberry, 7017 S. Montgomery St., Ta- 
coma 9, Wash. Itinerary: Seattle, San 


Francisco, Los Angeles, Chicago, New 
York, Washington, and Miami. 


Turkey 


Nihat Kankat, representing Kanu 
Kell Sirketi, 70 Sair Ziya Pasa Cad., 
Calata, Istanbul, interested in import- 
ing heavy electrical equipment, and 
waquld like to discuss collaboration with 
oversea contractors and technical asso- 
ciations. Was scheduled to arrive latter 
part of April via New York for 2- to 3- 
month visit. U.S. address: c/o U.S. De- 
partment of Commerce, 61st Floor, Em- 
pire State Blidg., 350 Fifth Ave., New 
York 1, N.Y. Itinerary: New York, De- 
troit, Chicago, Ft. Worth, and possibly 
Seattle and other cities. 





Australian dried tree-fruits production 
in the 1959 season increased substan- 
tially over earlier years, according to 
the Foreign Agricultural Service, 

Lower prices and reduced demand for 
canning fruit caused a sharp increase in 
the dried apricot and peach packs. The 
larger dried prune pack was the result 
of favorable weather in the major pro- 
ducing areas. 
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TRANSPORTATION AND UTILITIES 





Telephone Expansion 
Plan Begun In Canada 


An expansion plan including new con- 
struction amounting to $25,750,000 for 
the 1960-61 fiscal year starting April 1, 
1960, has been launched by the Alberta 
Government Telephones System. 

A major item will be a $5,650,000 ex- 
pansion of microwave facilities between 
the United States border and Grande 
Prairie to tie in with a microwave net- 
work being built by Canadian National 
Telegraphs as far as the Alaskan border. 
This will call for replacement of the 
existing system between Edmonton and 
Grande Pairie, and extension of the 
main network from Lethbridge to the 
U.S. border, with a 1962 completion 
date. The main purpose of the micro- 
wave extension to Alaska will be to 
carry defense communication circuits. 

The program will also include a $2,- 
100,000 conversion to dial telephones in 
various towns and villages of the prov- 
ince, including 9,800 new telephones, 
plus buildings planned or under con- 
struction; addition of facilities to ac- 
commodate more telephones, at a cost 
of $1,650,000 at Hinton, Jasper, Calgary, 
Leduc—to serve the new Edmonton In- 
ternational airport—Coleman, Jasper 
Place, Wetaskiwin, Delia and Leth- 
bridge; the addition of toll circuits cost- 
ing $3,700,000; the replacement and re- 
building of nearly 300 miles of toll pole 
lines and additions to the existing cable 
distribution system in 50 cities and 
towns. 

Installation of the first direct long- 
distance dialing system in the province 
at Red Deer at a total cost of $2,700,000 
which includes the construction of a 
three-story building, 7,100 new dial cir- 
cuits and 46 switchboard positions; a 
new microwave system to be built be- 
tween Edmonton and Vegreville at a 
cost of $1,600,000; and the laying of an 
underground cable from Calgary to Red 
Deer and from Edmonton to Wetaski- 
win.—Communications Industries Divi- 
sion, Business and Defense Services 
Administration. 





The United Arab Republic is consid- 
ering the installation of 20,400 new 
telephone lines, at an estimated cost 
of $4,661,000, in Cairo and Alexandria, 
according to the Ministry of Communi- 
cations. 

The project will include a new 10,000- 
line exchange for Heliopolis and a 4,400- 
line addition in Zamalek for the Cairo 
area. In Alexandria, the Glymenopolis 
exchange will be expanded to 4,000 
lines and that of Ibrahimia to 21,000. 

Contracts covering all these projects 
are expected to be let by June, 1960.— 
Communications Industries Division, 
Business and Defense Service Adminis- 
tration. 
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CONSTRUCTION PROJECTS 





Supplementary information on 


each construction 
lowed by an asterisk may be ob- 
tained from Transportation and 
Utilities Staff, Office of Economie 
airs, Bureau of Foreign Com- 
merce, U.S. Department of Com- 
merce, Washington 25, D.C. 


Argentina. COOPIM, an Argentine 
cooperative of metallurgical companies, 
reportedly plans to install in Buenos 
Aires Province a 600,000 ton-a-year, 
$84-million, steel mill to roll sheet and 
plate. An idle rolling mill at Gary, Ind., 
is to be acquired and installed. Patter- 
son-Emerson-Comstock (U.S.) has a 
preliminary contract to design and con- 
struct the steel mill. 


project fol- 





Brazil. Companhia Hidroeletrica do 
Vale do Paraiba (Salto do Funil) plans 
a 100,000-kilowatt hydroelectric plant 
in the State of Rio de Janeiro to supply 
power to the Volta Redonda Govern- 
ment-owned steel mill. 





Cambodia. The Government plans an 
improved road from Poipet on the Thai 
frontier to Ravet on the Vietnamese 
front via Sisophon, Siem Reap, and 
Phnom Penh and a railroad from 
Phnom Penh to Sihanoukville. 





Costa Rica. An economic develop- 
ment board, Junta de Fomento Eco- 
nomico de Puntarenas, was recently 
organized at Puntarenas which will 
promote construction of a cement mill. 





Ethiopia. The Government plans a 
20,000-spindle, 360-loom Eth $10 mil- 
lion ($4 million) textile mill at Baher- 
dar-Giyorgis to be financed by Italian 
reparations. Ethiopian Electric Light 
& Power Authority plans a hydroelec- 
tric powerplant on the Blue Nile si- 





Turkey will have 133,000 telephone 
lines by the end of 1965, according to an 
agreement recently signed with Ericc- 
son, a Swedish manufacturing company. 

The Director General of Post Tele- 
phone and Telegraph (PTT) of Turkey 
announced the agreement, which also 
included the establishment of the first 
Turkish telephone equipment factory, 
on March 26. The plant, it is under- 
stood, will be located in Istanbul and 
will be financed 70 percent by the PTT 
and 30 percent by Ericcson. Communi- 
cations Industries Division, Business 
and Defense Services Administration. 


ROS 


multaneously to generate 40 million 
kilowatt hours annually to supply the 
mill. 





Germany, Federal Republic of. Fel- 
ten & Guilleaume Carlswerk A.G., 
Koeln-Muelheim the Phelps Dodge 
Corp., the Northrop Corp., and its sub- 
sidiary, Page Communications Engi- 
neers, Inc., jointly founded the United 
States Underseas Cable Corporation 
which will build a plant for the manu- 
facture of long-distance submarine ca- 
bles. 





The European Committee for Im- 
provement of the Maas River and Con- 
struction of a Rhine-Maas Canal, a pri- 
vate organization of French, Belgian, 
and German industrialists, has pro- 
posed construction of a Rhine-Maas ca- 
nal to be routed from Born on the 
Maas River via Geilenkirchen to Neuss 
on the Rhine River. 





Greece. Contract for design and su- 
pervision of most construction work on 
the 315-million drachma ($10.5 million) 
Athens Airport development project 
has been awarded to Amman & Whit- 
ney, consulting engineers, New York, 
N.Y. 


Guatemala. A 30-kilometer, 1.5 mil- 
lion-quetzale ($1.5 million) highway 
will be built to join E] Poy, El Salva- 
dor, with Nueva Ocotepeque, Hondu- 
ras, and Esquipulas, Guatemala, and fi- 
nanced by the three Governments 
through their Directors General of 
Highways. 

Iraq. The Iraqi State Railways plans 
conversion and rehabilitation of the 
Baghdad-Basra line to cost 25 million 
dinars ($70 million). 








Pakistan. The Government will build 
the planned 12,000-kilowatt Shadiwal 
Hydro-Electric Development Project for 
‘which the Canadian Government will 
provide $3.5 million, technical assist- 
ance, material, and equipment. The 
plant will be 5 miles from Gujrat and 
supply power to tube-wells to reclaim 
water-logged land. 





Sweden. Hercules Kemiska Aktiebo- 
lag in Goteborg, a subsidiary of Her- 
cules Powder Co., Wilmington, Dela- 
ware, plans a plant to manufacture 
chemicals for the paper industry. 
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COMMODITY NEWS 








Argentine Aluminum Industry Slows 


Argentina’s aluminum industry in 
1959 was geared to a slower pace than 
in 1958.. Output of aluminum products 
decreased about 5 to 10 percent to 15,- 
400 short tons, while primary aluminum 
imports decreased 29 percent, from 14,- 
478 short tons the previous year to 
10,254 short tons in 1959. Sales in the 
first quarter of 1960 are reported about 
10 percent off from 1959. Investors, 
however, confident that concentrated 
market promotion could result in much 
needed domestic expansion of alumi- 
num consumption, are planning pro- 
grams of facility expansion and tech- 
nological improvements. 

A lower level of general activity, 
plus a 45-day strike of metallurgical 
workers, was responsible for the 1959 
output decline in aluminum products 

Argentina is wholly dependent upon 
imported supplies of primary alumi- 
num for its fabricating industry. At the 
beginning of 1959 a 20-percent import 
surcharge was placed on primary alum- 
inum. With sufficient stocks on hand, 
the trade refused to import aluminum 
until abolishment of the surcharge in 
early May 1959. Current policy per- 
mits free trading without import li- 
censes and obviates the necessity of 


producers carrying large inventories as. 


safeguards, against the uncertainties 
which existed with the previous system 
of import licensing. Canada, the United 
States, and Italy were the principal 
suppliers in 1959; in 1958 Norway and 
Austria were the major suppliers. 


Investments Cited 


Uses of aluminum have not been pop- 
ularized in Argentina. No concentrated 
effort has been made in the past to in- 
crease the low per capita consumption 
of approximately 1.6 pounds. Based on 
the belief that a large potential exists 
in the development of the aluminum 
market, foreign interests are making 
substantial aluminum industry invest- 
ments. 

A new fabricating company, Indus- 
trias Manufactureras del Aluminio, has 
been formed as a joint venture by the 
Kaiser Aluminum and Chemical Corpo- 
ration and the Argentine firm of Guil- 
lermo Decker S.A. Ground was broken 
in March 1960 for the plant which will 
have an annual capacity of 20,000 tons 
of extruded and rolled aluminum prod- 
ucts. Operation should begin in late 
1961. This new facility will double the 
country’s production capacity for these 
aluminum products. 

A change of ownership has occurred 
in the firm of Cia. Argentina Metalurg- 
ica Estano Aluminio (CAMEA), whicn 
is the leading aluminum products pro- 
ducer. Acquired in September 1959 by 
the French firm, Pechiney, plans in- 
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clude foundry modernization, techno- 
logical improvements, and market pro- 
motion. 

Efforts are being directed by the 
Kaiser Aluminum & Chemical Corp. to 
organize investment for the erection 
within the next several years of an 
aluminum reduction plant in the Santa 
Cruz Province using natural gas as a 
source of power. Present plans propose 
a plant of 20,000 tons minimum annual 
capacity.—Aluminum and Magnesium 
Division, Business and Defense Serv- 
ices Administration. 


U.S. Exports of Steel Rise; 
Imports Increase Slightly 


The upward trend in exports of steel 
mill products continued in February, 
and imports, also rising slightly, re- 
mained at a high level. 

February exports totaled 168,000 net 
tons, an increase of 10,000 tons over 
January 1960, but still 17,000 tons below 
the relatively low prestrike level of 
February 1959. Sheet and strip and tin- 
plate accounted for most of the rise 
over January 1960, with exports of 
these products reaching the prestrike 
level. 


Imports of steel mill products, at 471,- 
000 tons, were 6,000 tons above the Jan- 
uary 1960 level and 95 percent above 
imports in February 1959. Small in- 
creases over January 1960 took place in 
a number of products. 

Currently, import totals are believed 
to reflect orders placed before the steel 
strike ended in January. Advices from 
European sources indicate that their ex- 
port orders to the United States are 
falling off. Later months will establish 
whether the trend definitely is toward 
lower imports.—Iron and Steel Division, 
Business and Defense Services Admin- 
istration, 








U.S. Imports of Green 
Coffee Rise Sharply 


U.S. imports of green coffee in Febru- 
ary 1960 amounted to 284.0 million 
pounds valued at $101.7 million, an in- 
crease of 74.3 percent in poundage and 
79.7 percent in value over the preceding 
month. Heavy December imports in 
anticipation of a dock strike that did 
not materialize held the January import 
totals down. 

The February 1960 imports declined 
5.8 percent in poundage and 6.0 per- 
cent in value compared with the same 
month last year. 

The February totals reflected in- 
creased shipments from Costa Rica, 


Spain Issues New Movie 
Industry Regulations 


. The Spanish Government has issued 
two orders pertaining to the motion- 
picture industry, one concerning dubb- 
ing and subtitling of film imports and 
one on taxes. 

The Ministry of Information and 
Tourism has issued an order giving vir- 
tually complete power to the Direc- 
torate General of Cinematography and 
Theater to determine the maximum 
number of film imports which may be 
dubbed and subtitled. The number of 
permits for dubbed pictures is extremely 
important because dubbing activities 
form a significant segment of the Span- 
ish motion-picture industry and also 
domestic demand for films in the dubbed 
version far exceeds the demand for lo- 
cal movies or for foreign films in the 
original version or with subtitles. Most 
imported films are shown in the dubbed 
version; few are in the original version 
or subtitled. The main countries affected 
by this order are the United States, 
France, Federal Republic of Germany, 
United Kingdom, and Italy. 

The Spanish motion-picture industry 
has received the order with a wait-and- 
see attitude tinged with anxiety. The 
Directorate General can determine 
whether the present number of foreign 
pictures imported and dubbed will re- 
main the same, will increase, or de- 
crease. The main misgivings of foreign 
producers, distributors of foreign pic- 
tures, and studios dubbing imported 
films is that the number of dubbed film 
imports will be reduced. Such a reduc- 
tion, however, would please Spanish 
producers and distributors by reducing 
competition. 

The second order, issued by the Min- 
istry of Finance, establishes an aggre- 
gate tax on theater tickets of 44 mil- 
lion pesetas to be paid by exhibitors in 
calendar year 1960 (60 pesetas=US$1). 
The amount charged to each exhibitor 
is determined by the Spanish Govern- 
ment. Tax proceeds are deposited in the 
account of the National Cinemato- 
graphic Institute and may be used fo: 
cinema credits to producers. Exhibitors 
consider this an odious tax.—Scientific 
Motion-Picture, and Photographic Prod- 
ucts Division, Business and Defense 
Services Administration. 





Dominican Republic, Guatemala, Hon- 
duras, Mexico, Nicaragua, Brazil, 
Columbia, Ecuador, Venezuela, Ethiopia, 
French West Africa and Togo.—Food 
Industries Division, Business and De- 
fense Services Administration. 
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French Market for U.S. 

Instruments Expands 

French imports of professional and 
scientific instruments and equipment 
from the United States in 1959 in- 
creased 17 percent over 1958—from 
$9,135,000 to $10,680,000. 

Although U.S. shipments of scientific 
and laboratory instruments and equip- 
ment to France slipped from $3,191,000 
in 1958 to $3,056,000 in 1959, industrial 
and process instruments and equipment 
increased from $5,944,000 to $7,623,000 
in the same period. Drafting and sur- 
veying equipment accounted for the 
largest relative increase, while electri- 


cal measuring instruments comprised 
the largest value of sales. 


French domestic shipments of optical 
and precision instruments and equip- 
ment in 1959 were valued at 29.3 bil- 
lion francs, compared with 26 billion 
francs in 1958, according to the Syndi- 
cant General de |l’Optique et des In- 
struments de Precision. However, be- 
cause of the devaluation of the franc 
from 420 to the dollar in 1958 to 493.7 
in 1959, total value of shipments de- 
creased from approximately $62 million 
in 1958 to $59 million in 1959.—Scien- 
tific, Motion Picture, and Photographic 
Products Division, Business and De- 
fense Services Administration. 


U.S. Crude Aluminum 
Exports Increase 


Exports of crude aluminum from the 
United States in February totaled 85.1 
million pounds, a 78-percent increase 
over the January figure of 47.9 million 
pounds, reflecting heavy shipments to 
West Germany. 


Shipments of crude aluminum to West 
Germany were 33.5 million pounds, 
against 9.2 million pounds in January, 
the Division said in an analysis of Bu- 
reau of the Census figures. 


Aluminum scrap exports were up 16 
percent to 11.8 million pounds in Feb- 
ruary, compared with the January total 
of 10.2 million pounds. West Germany 
also took more than half of the scrap 
exports. 


Imports of semifabricated shapes in 
February were 7.7 million pounds, com- 
pared with 7.1 million pounds in Jan- 
uary 1960 and 10.2 million pounds. in 
December 1959. Most of the February 
increase was in foil imports. 


February exports of semifabricated 
shapes were lower, amounting to 2.3 
million pounds, compared with 3.5 mil- 
lion pounds in January.—Aluminum and 
Magnesium Division, Business and De- 
fense Services Administration. 
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The following items were ex- 


cerpted by the Food Industries 
Division, 


: Business and Defense 
Services Administration, from re- 
cent U.S. Foreign Service reports. 


Uruguay, has recently freed two com- 
modities from quantity-origin import 
control regulations: Tallow, and. barley 
for making malt used by the local beer 
industry.—U.S. Embassy, Montvideo. 





Pakistan is estimated to have pro- 
duced 9,808,000 tons of rice in 1959-60, 
a 12-year record and an increase of 
27.4 percent over the corresponding 
1958-59 estimate. Increased acreage 
and favorable conditions were respon- 
sible-—U.S. Embassy, Karachi. 





The Mexican poultry industry ex- 
panded significantly in 1959. Poultry 
population increased about 5 percent 
to the record level of 79 million, sup- 
ported by an increase of 10 percent in 
chick prouction im the hatchery indus- 
try. Poultry meat consumption rose to 
1.6 kilograms per capita in 1959 and is 
expected to reach 1.7 in 1960. USS. 
Embassy, Mexico. 





Demand and consumption of fats and 
oils is increasing rapidly in Iran. Local 
production is not keeping pace with 
the increased demand, which is ascribed 
to increases in both standard of living 
and population.—U.S. Embassy, Tehran. 





Candles of material other than tal- 
low, and unmilled corn are two impor- 
tant imports of Trinidad, which may 
be seeking new sources of supply. A less 
important import item is tomato prod- 
ucts.—U.S. Consulate General, Port-of- 
Spain. 





Commercial production of broilers in 
Cuba is estimated at 18 million for 
1959, an increase of 3% million over 
1958. Breeder flocks for broilers it was 
estimated, averaged 115,000; breeder 
flocks for egg-laying strains increased 
from an estimated 10,000 at the begin- 
ning of 1959 to 20,000 on January 1, 
1960.—U.S. Embassy, Havana. 





A company has been formed for the 
construction and operation of a milk 
plant in Tehran, with possible exten- 
sion to other parts of Iran. The plant 
will produce fluid milk, yoghurt, ice 
cream, and novelty products, it is anti- 
cipated, as well as a complete recom- 
bined milk for the foreign population. 
Considerable powdered milk and other 
imported ingredients will be used. Pro- 
duction is expected to start in the late 
summer or early fall—U.S. Embassy, 
Tehran. 
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A new wheat policy for Pakistan has 
been put into effect by the Govern- 
ment. The plan involves abolition of 
Government. procurement and retail 
distribution (provisioning or rationing) 
of wheat,. effective May 1, and lifting 
of restrictions on wheat trading and 
shipments, now in effect. The Govern- 
ment plans to maintain a reserve stock 
of 425,000 tons in West Pakistan. The 
main objective is to increase wheat pro- 
duction.—U.S. Consulate General, La- 
hore. 





Canned fish in tomato sauce is to be 
purchased. by the Civil Supplies Man- 
agement Board (Food Imports Branch) 
at Rangoon, Burma. Tenders must be 
received by May 3.—U.S. Embassy, 
Rangoon. 





Italy’s import of oilseeds increased in 
1959, with an oil equivalent of 113,567 
metric tons compared with 91,362 tons 
in 1958. Most notable was the increase 
in soybean import, which amounted to 
58,783 tons compared with 4,133 tons in 
1958. Fifty-nine percent was from the 
United States.—U.S. Embassy, Rome. 





Livestock production in Pakistan is 
limited by lack of prgper animal feed. 
At present, there is only one manufac- 
turer, using mainly cottonseel oil cakes 
and fishmeal. Opportunity would appear 
to exist for more units in both West and 
and East Pakistan—-U.S. Embassy, 
Karachi. 

Thirty tons of tea produced in Argen- 
tina will be placed on the market in the 
United States in the near future, prob- 
ably the first commercial shipment of 
Argentine tea to this country. It is un- 
derstood that it will be blended with 
tea from traditional sources.—U.S. Em- 
bassy, Buenos Aires. 








Cigar consumption in Belgium has 
continued an upward trend recorded in 
recent years, 1959 consumption having 
been 12 percent more than that of 1958. 
Cigarillo consumption went up 7.1 per- 
cent at the same time, while for the 
first time in many years cigarette con- 
sumption dropped, by 1.3 percent.—U.S. 
Embassy, Brussels. 

Chile will need to import wheat in 
1960 to meet domestic requirements— 
according to Government estimates, 
about 200,000 metric tons. Some traders 
believe the need will be as high as 300,- 
000 tons to provide adequate stocks the 
latter part of the year—U.S. Embassy, 
Santiago. 
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Industry News 





Record Gains for U.K. 
Auto Industry 


Production and exports of British 
automobiles reached all time highs in 
1959, and this trend appears to be con- 
tinuing into 1960. 

Last year, the British automobile in- 
dustry produced 1,189,970 cars, com- 
pared with 1,051,551 in 1958. In the 
final quarter, the rate of production 
exceeded 1.4 million cars a year. Ex- 
ports for the year were 568,846, com- 
pared with 483,877 for 1958. 


Production of commercial vehicles 
also increased from 105,877 vehicles in 
1958 to 122,628 in 1959. 


Production and export gains of 1959, 
according to a spokesman for the Brit- 
ish auiomobile industry, resulted from 
the British motor industry’s extensive 
modernization and expansion activities 
coupled with advanced design and en- 
ginering techniques. Other factors ap- 
parently have also contributed to this 
performance. The reduction of autome- 
bile purchase .tamgfrom 60 percent to 50 
percent in April, removal of installment 
buying restrictions in October 1958, and 
the high level of employment and pros- 
perity of British labor all appear to 
have had a substantial influence on the 
automobile boom. 

Current expansion plans of the “Big 
Five” (BMC, Ford, Vauxhall, Rootes, 
and Standard-Triumph) are estimated 
at nearly $560 million despite the com- 
petitive power of its continental rivals, 
mainly in Germany, France, and Italy. 
Recent British Government efforts have 
been successful in inducing automobile 
producers to plan expansion of their 
manufacturing activities in areas of 
high unemployment. Present plans call 
for expansion of Ford, BMC, Standard- 
Triumph, and Vauxhall in the Mersey- 
side area; BMC in Scotland and Wales; 
and possibly, the Rover Co. in Wales. 
The only major manufacturer yet to 
announce expansion plans is Rootes. 


Aluminum Rolling Mill 
To Be Constructed 


James Booth Aluminum Co. has an- 
nounced construction of a new alumi- 
num rolling mill which will be the 
largest of its type in Western Europe, 
and will be located at its Kitts Green 
Works, Birmingham. The plant, which 
will cost about $4 million, is expected 
to come into operation sometime in 1961 
and is part of a $14 million reequipment 
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and expansion program. It will produce 
aluminum for rolled products, including 
plates, sheet, and strip, and will have 
facilities for embossing, corrugating, and 
similar operations. 

The Kaiser Aluminum & Chemical 
Corp. of the United States acquired 
a 50-percent interest last month in 
James Booth Aluminum Co., formed by 
the Delta Metal Co., Ltd., and Kaiser to 
acquire the aluminum and alloy inter- 
ests of its subsidiary, James Booth & 
Co. 

Consumption ef aluminum in the 
United Kingdom in 1959 is estimated to 
have risen at least 15 percent above the 
1958 figure, and potential for further 
expansion is believed to be considerable. 
The Aluminum Co. of. America, Reyn- 
olds Metals, and the Aluminum Co. of 
Canada already had interests in the 
British market through subsidiary or 
part-owned companies. 


Steel Output Rises, 
Prices Cut 


An Iron and Steel Board reduction 
of maximum prices for certain steel 
products became effective February 8. 
These reductions range up to 5 percent. 
Products affected are pig iron, heavy 
steel plates and sections, and cold re- 
duced tinplate, comprising about 20 per- 
cent of the steel industry’s total output. 
Together with previous price cuts in 
March 1958 and June 1959 it is es- 
timated that the general level of steel 
prices is now 2% to 3 percent lower. 


The Iron and Steel Board has the 
power to set only maximum prices, but 
in practice these become actual ruling 
prices. Setting prices with regard to es- 
timated cost of production, but disre- 
garding demand conditions, the Board 
has determined that recent plant mod- 
ernizations and new methods have justi- 
fied price cuts. The principal advances 
in efficiency are attributed to sintering 
of iron ore and the use of oxygen in 
steel furnaces. 


The U.K. steel industry in February 
produced crude steel at an annual rate 
of 25 million tons. Allowing for holiday 
periods later in the year, the British 
Iron and Steel Federation stated that 
total output in 1960 of 24 million tons 
is assured. Capacity for the year is es- 
timated at 25.5 million tons, and Feb- 
ruary operations are estimated at 98 
percent of rated capacity. February pro- 
duction was 39 percent higher than a 


year ago, and topped the January rate 
of 23.5 million tons. 


The Iron and Steel Board estimates 
capital expenditures last year at $278 
million, $14 million less than 1958. In- 
dustry intentions for 1960, as surveyed 
by the Board of Trade, call for a 50- 
.percent increase. However, the Iron and 
Steel Board estimates the expenditures 
at $336-$350 million, after allowance 
is made for unrealized intentioins (as 
in the past). 


Estimates of demand for steel con- 
tinue to be revised upward frequently 
as automobile and consumer durable 
requirements keep exceeding all fore- 
casts. In addition, demand for heavier 
steels is rising strongly in spite of stag- 
nation in requirements for shipbuilding, 
railways, and mines, reflecting the im- 
pact of rising investment programs for 
the country as a whole. For example, 
activity in the heavy steel centers of 
the North East Coast reportedly is 60 
percent higher than last year. 


The Government has agreed in prin- 
ciple to the sale of the remaining State- 
owned steel companies to private in- 
vestors, according to the British press. 
The Iron and Steel Holding and Reali- 
zation Agency reportedly has received 
an explicit instruction from the Govern- 
ment to resume denationalization, and is 
seeking advice from financial specialists 
in London as to methods and timing 
for placing the securities on the market. 
The first share issue may be floated 
this spring, but completion of sales will 
probably take several years. 


Government Selling Aluminum, 
Zinc Stockpiles 

The Board of Trade announced at the 
beginning of March that the aluminum 
stockpile of 37,000 tons is to be sold 
back to the original suppliers, Alcan 
(U.K.), Ltd., known until last year 
as Aluminum Union Ltd., the United 
Kingdom distributors of metal from the 
Aluminum Co. of Canada. Alcan (U.K.), 
Ltd. has already taken some 10,000 tons 
under the agreement, which guarantees 
a minimum rate of purchase, and the 
remaining 27,000 tons will be delivered 
to the company not later than June 30, 
1964. 

Observers believe that. neither the 
company nor the aluminum market is 
likely to have any difficulty in absorbing 
the stockpiled metal, since Alcan (U.K.), 
Ltd. provides about half of the 250,000 
tons consumed annually in the United 
Kingdom. The 10,000 tons already taken 
represents only four percent of the 
market’s requirements for the year, and 
the remaining 27,000 tons will account 
for about two and a half percent of con- 
sumption each year, if spread evenly 
over the next 4 years. They hold that 
the 10,000 tons released seems a smal! 
quantity in view of the booming state 
of aluminum. 

At the same time, the Government 
released details of the plan to dispose 
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of the Government’s stockpile of zinc. 
The total quantity involved amounts to 
some 53,000 tons of which 35,000 tons 
is high grade, 12,750 tons special high 
grade, and 5,250 tons good ordinary- 
brand zine, 

All good ordinary-brand zine will be 
sold this year, 3,050 tons to the original 
suppliers or their agents for delivery 
by the Board of Trade before the end 
of June, and the remainder by tender 
for delivery between April and Sep- 
tember. 


Sales of the high-grade zinc will be 
spread over a longer period. About 
38,250 tons are being offered to the 
original suppliers; of this, 2,250 tons 
of special high-grade zinc have been 
sold to them and will be delivered be- 
fore the end of June. The remainder 
will be sold by tender, and as a first 
move applications are invited for 700 
tons of special high-grade and 200 tons 
of high-grade zinc for delivery April/ 
September. 

“The progress of disposal of the rest 
of the zinc will be reviewed from time 
to time, in consultation with the trade 
interests concerned, in the light of pre- 
vailing conditions and any relevant re- 
ports of the International Lead and 
Zine Study Group. The rate of disposal 
will depend on market conditions, but 
sales are expected to be completed 
within 4 years,” the Board of Trade 
states. 


New U.S. Investment 
In United Kingdom 

J. I. Case Co., Racine, Wis., has 
formed a $2.8-million subsidiary in the 
United Kingdom with headquarters in 
London. Initially, J. I. Case Co.’s man- 
ufacturing operations .will comprise 
eight basic models of tractors for in- 
dustrial and construction use. In addi- 
tion to manufacturing, Case’s new Brit- 
ish subsidiary will handle sales and dis- 
tribution in Europe, the Middle East, 
India, Pakistan, and other ‘Common- 
wealth countries, as well as the United 
Kingdom, 

The Automobile Canteen Co. of Amer- 
ica and Camp Bird, Ltd., a British man- 
ufacturing organization, have entered 
into a joint venture in autématic vend- 
ing in England. They have formed a 
company under the name of Rowe Au- 
tomatic Merchandising Co., Ltd., with 
an authorized capital of $1.4 million of 
which about $572,000 is owned equally 
by the two partners. Rowe Automatic 
Merchandising Co., will be primarily 
concerned with the operation of vending 
machines and will operate with vending 
machines manufactured by the Gloster 
Equipment Co., a member of the Harker 
Siddeley Group, under license ef the 
Automatic Canteen Co. of America. The 
Automatic Canteen Co. has provided 
all the operating management of Rowe 
Automatic. U.S. Embassy, London. 
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New Type of English 
China Introduced 


A new type of English china 
which is expected to have an im- 
portant influence on home and ex- 
port markets has been introduced 
by Doulton Co. Ltd. Stoke-on- 
Trent, England. 

The new china is a porcelain with 
a high content of feldspar which 
whitens the product and resembles 
bone china, a traditional English 
quality. Elimination of the bone 
should effect a substantial cost re- 
duction for the producer. 

Market reactions initially are 
more favorable than had been an- 
ticipated according to British trade 
representatives.—Consumer Dur a- 
ble Goods Division, Business and 
Defense Services Administration. 
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Increased Exports . . . 


(Continued from page 6) 


the balance-of-payments position of the 
United States through increased exports 
should take into account the increase 
of travel by foreign visitors. 


Collectively, these visitors already 
represent a significant source of foreign 
exchange. They permit us to “export” 
goods and services which would not 
otherwise enter into the balance of pay- 
ments, such as hotel accommodations, 
domestic transportation, and restaurant 
services. The latter constitutes a means 
of exporting agricultural products 
without side effects. In fact, the foreign 
traveler’s dollar trickles surely and 
quickly to every segment of our econ- 
omy as he buys a wide variety of prod- 
ucts and services. 

This year the United States is em- 
barking on its first concerted effort to 
increase the flow of travel from abroad. 
The campaign was launched by a Presi- 
dential Proclamation designating 1960 
as “Visit the United States of America 
Year.” The travel year, however, marks 
the beginning of a longer-range pro- 
gram aimed at the development of more 
travel from foreign countries to the 
United States. 


This new travel program is being un- 
dertaken on a modest basis, but in a 
sincere manner. It was launched as a 
truly cooperative activity, with pri- 
vate industry assuming the leading role 
in the promotion of travel from abroad, 
and with the Government, agencies, 
within the limits of their functions and 
budgets, assisting wherever possible. 
Since coordinating the Government’s 
part of this program is the responsi- 
bility of the Department of Commerce, 
a “Visit U.S.A. 1960 Committee” was ap- 
pointed consisting of 25 of the Nation’s 
prominent business, industrial, agricul- 
tural, labor, educational, and civic lead- 
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Communist China Film 
Industry Reviewed 


Communist China produced 82 fea- 
ture films in 1959. This was 20 percent 
below 1958 feature film production and 
failed to meet the target of 120 fea- 
tures set for the year. 

Of the 82 films, 30 were in color, 
compared with only 17 color films pro- 
duced in 1958. A total of 2,368 reels of 
documentaries and newsreels reported- 
ly were produced in 1958 and 1959. Of 
this amount, about 800 reels of docu- 
mentaries were produced in 1958. No 
report on the production of cartoons 
and scientific and educational films is 
available. 

By the end of 1959 there were 33 
film studios in mainland China, at least 
one in each province and autonomous 
region with the exception of Tibet. 
Two new feature film studios at Can- 
ton and Sian went into regulation op- 
eration and some feature films were 
also produced by local studios working 
jointly with the Haiyen and Chang- 
chun studios. Seven coproductions with 
foreign countries were completed in 
1959, five in cooperation with commu- 
nist countries and two documentaries 
shot in Iraq. Communist China partici- 
pated in four international film festi- 
vals during the year, and two features 
and one cartoon won awards at festi- 
vals in Czechoslovakia and the U.S.S.R. 

The training of movie workers was 
stepped up by the establishment of a 
new cinema college in Shanghai in 
July to train film actors, photographers, 
and artists for animated cartoons. Pei- 
ping already has a cinema college, set 
up in 1956, with departments for the 
training of actors, directors, and pho- 
tographers. 


Movie Audience Increases 


The number of projection § units 
showed a 25-percent increase in 1959, 
rising from 11,643 in 1958 to 14,500. 
Special cinemas for showing newsreels 
and documentaries were set up in Pie- 
ping, Shanghai, Tientsin, and many other 
cities. As a result of this development, 
the Chinese movie audience jumped 
from 2,864 million in 1958 to 4,050 mil- 


(Continued on page 40) 





ers to take primary responsibility for 
planning and coordinating this joint 
Government-industry program. This ad- 
visory committee in its dedicated effort 
to make the travel year the success 
warranted has done a most commend- 
able job and one which deserves the 
full support of every American. 

I assure you that we of the Executive 
Branch do not look on these plans as 
a solidified final document. Our thinking 
and planning must be continuous and 
the program kept fluid and flexible as 
it grows. 
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U.S. GOVERNMENT ACTIONS 





New Cotton Products 
Export Program Set 


Operating provisions of the U.S. cot- 
ton products export program for the 
1960-61 marketing year, August 1, 
1960-July 31, 1961, have been an- 
nounced by the U.S. Department of 
Agriculture. In general, the program 
for 1960-61 is a continuation of the one 
in effect since August 1, 1956. 

Cash equalization payments will, as 
under the current program, be made to 
eligible exporters in connection with 
exportation of eligible cotton textiles, 
cotton yarns, and spinnable cotton 
waste from the United States to eligi- 
ble destinations. 

As previously announced, USDA 
“press release 777-60, cotton products 
sold on and after March 16 for export 
on and after August 1 will be eligible 
for registration. Rate of payment will 
be based on the rate in effect under the 
1960-61 cotton export program—pay- 
ment-in-kind (announcement CN-EX-9). 

The base equalization payment rate 
in connection with sales made during 
the period March 16 through July 31 
for export on and after August 1 will 
be 6 cents a pound. For each calendar 
month thereafter the base equalization 
rate will be determined and announced 
by the Commodity Credit Corporation 
before the beginning of the month, and 
the rate announced will be effective 
throughout the month. 

To qualify under the 1960-61 pro- 
gram, export sales made on and after 
March 16, the date on which the ini- 
tial rate was annnounced, and before 
the date on which announcement CN- 
EX-10 is published in the Federal Reg- 
ister, which was scheduled for April 
23, must be registered within 10 busi- 
ness days after the Federal Register 
publication date. Sales made thereafter 
must be registered within 10 business 
days after the date of sale. 

The program will be administered 
through the Commodity Stabilization 
Service, Cotton Products and Export 
Operation Office, 80 Lafayette Street, 
New York 13, N.Y. To be eligible for 
payments under the program, export- 
ers must register their sales of cotton 
products with the New York office and 
otherwise comply with the provisions 
of the program. 

Detailed terms and conditions of the 


program are contained in announce- 
ment CN-EX-10, which is being dis- 
tributed by the New York office to its 
mailing list and others requesting it. 
Information on details of program op- 


erations will be available from that of- 
fice. 





Industrial Chemical . . . 


(Continued from page 2) 


Members of the industry said they 
felt the Export-Import Bank’s new 
credit guarantees offered as part of the 
Government’s intensive export trade 
drive would be helpful. 


The meetings with industry repre- 
sentatives are being held through the 
cooperative efforts of the Bureau of 
Foreign Commerce and the Business 
and Defense Services Administration. 

The home-appliance industry will be 
heard on May 3. 





U.S. flour exports during July-Feb- 
ruary 1959-60 were 14 percent above the 
52 million bushels (grain equivalent) ex- 
ported during the first 8 months of the 
previous season, the Foreign Agricul- 
tural Service reports. 


Exports to Egypt increased by 9 mil- 
lion bushels and to Indonesia by 3 mil- 
lion. Other countries taking more flour 
were Bolivia, Italy, and Ceylon. In con- 
trast, there were substantial reductions 
in exports to Venezuela and the Philip- 
stg where new flour mills are operat- 
ng. 


Communist China... 


(Continued from page 39) 
lion in 1959. An estimated 80 percent 
of the audience was made up of work- 
ers and peasants and the average an. 
nual attendance per person was 6.2, as- 
suming that the population of China 
was 650 million. 

To the end of 1959, 260 film organi- 
zations in 69 countries and regions had 
imported and exhibited Chinese film 
with the total foreign audience in the 
neighborhood of 200 million annually. 
Five foreign film weeks’ were held in 
communist China in 1959, three of 
which featured films produced by com- 
munist countries. During the same pe- 
riod, 11 Chinese film weeks took place 
abroad, nine of them in communist 
countries, the majority of which were 
in celebration of the tenth anniversary 
of communist China. 

Communist China’s first motion-pic- 
ture film factory, the Paoting Photo- 
graphic Chemicals Plant, began partial! 
trial production in July 1959. When 
completed in 1961, the plant will have 
an annual production capacity of 300 
million meters of films. The first suc- 
cessful panoramic and stereoscopic films 
were also made by the Chinese Re- 
search Institute in Cinema Science and 
Technique in 1959. 

This report is based on statistical 
data furnished by the United States In- 
formation Service in Hong Kong.—Sci- 
entific, Motion-Picture, and  Photo- 
graphie Products. Division, Business and 
Defense Services Administration. 
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